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Preface

Oracle Retail Price Management User Guide is a complete guide to the user of Oracle
Retail Price Management.

Audience

This document is intended for the users of Oracle Retail Price Management.

Related Documents

For more information on Oracle Retail Price Management, please see the following
documents.

*

*

*

Oracle Retail Price Management Installation Guide
Oracle Retail Price Management Release Notes
Oracle Retail Price Management Operations Guide
Oracle Retail Price Management Online Help
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Preface

Customer Support
Customer Support is available 7x24x365 via email, phone, and Web access.

Depending on the Support option chosen by a particular client (Standard, Plus, or
Premium), the times that certain services are delivered may be restricted. Severity 1
(Critical) issues are addressed on a 7x24 basis and receive continuous attention until
resolved, for all clients on active maintenance. Oracle customers on active maintenance
agreements may contact a global Customer Support representative in accordance with
contract terms in one of the following ways.

Contact Method Contact Information

E-mail support@retek.com
Internet (ROCS) rocs.retek.com
Oracle’s secure client Web site to update and view issues
Phone +1 612 587 5800
Toll free alternatives are also available in various regions of the world:
Australia +1 800 555 923 (AU-Telstra) or +1 800 000 562 (AU-Optus)
France 0800 90 91 66
Hong Kong 800 96 4262
Korea 00 308 13 1342
United Kingdom 0800 917 2863
United States +1 800 61 RETEK or 800 617 3835
Mail Oracle

Customer Support
950 Nicollet Mall
Minneapolis, MN 55403

When contacting Customer Support, please provide:

+ Product version and program/module name.

+ Functional and technical description of the problem (include business impact).
+ Detailed step-by-step instructions to recreate.

+ Exact error message received.

+ Screen shots of each step you take.

viii
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Welcome to RPM

Oracle® Retail Price Management (RPM) is a strategy based pricing solution that
suggests and assists with pricing decisions. With RPM, retailers are empowered to
automate and streamline pricing strategies across the organization that yields a more
predictable and profitable outcome. It provides decision support to all pricing-focused
business information at the retailer’s fingertips to validate and approve pricing and
markdown suggestions. This approach results in higher margins, increased sales and
strengthened productivity, all while remaining competitive.
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Navigating RPM
Navigating RPM

This section describes how to navigate in general in RPM. This section provides
instructions to:

+ Access the workspace

+ View the workspace

+ Resize elements of the workspace

+ Look up field level data

+  Search for and filtering records

Accessing the Workspace

Log in to RPM

How you access Oracle Retail Price Management depends on how the application is set
up at your location. Contact your system administrator for instructions. Use the exit
procedure when you are done using the application.

Exit RPM

There are a few ways you can log out of and close RPM. You can:
+ Click Logout in the global links area of the header.

+  Select Close Window from the File menu.

+  Select Exit from the File menu.

+ Click the close button on the title bar.
If any tasks are open, you are prompted to confirm your decision to log out.
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Viewing the Workspace

After logging into RPM, you have access to the application window. The primary
elements in the application window are as follows:

=
Walcoma: Alain Fracon
27 Ereate Price Change D
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Foundation Price Change &
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Calendar
Landidata Rule
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PBromotion Evants
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Promution Threshold
Promotion Constraints
Vandor Funding Dafaults
Pricing Stratogy
Workehaat
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Markat Basket Codes ] ] 0|
(= Price Chamges:
« Maintain Price Charges | I
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The RPM Workspace

The workspace is comprised of all the elements within the application window. You
manage the application and perform tasks within the workspace. Many of the elements
within the workspace can be minimized, maximized, or manually resized. This allows
you to customize the workspace to fit your work habits. Any changes you make are
remembered by the application. The next time you log in, the elements appear as you last
left them.

Element Purpose

A | Title bar Located at the top of the window. The title bar
displays the product name. The three buttons at the far
right on the title bar allow you to minimize, restore,

maximize, and close the application window.

Located below the title bar. The header provides
access to commands that remain static across all tasks.
The menu bar and welcome message appear here.

Header

Toolbar Located below the header. The toolbar contains paging

control icons.
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Element Purpose

D | Workspace Located next to the task pad and below the toolbar.
What appears in the workspace depends on what you
select on the task pad. The workspace is where you
complete the tasks assigned to you.

E | Task pad Located on the left side of the application window.
From top to bottom, you can access an application, a
task group, and then a task. When you select a task, the
contents of the task are displayed in the workspace.

F | Task bar Located at the bottom of the window. Task buttons,
located on the task bar allow you to switch between
open tasks.

G | Status bar Located at the bottom of the window. The status bar

lists the status of a task and gives other information.

H | Pane A sub-section of a window that appears in the work
space. Multiple panes may appear in the workspace
when a task is selected.

Task A pane or a group of panes that appear in the
workspace, allowing you to work.

Resizing Elements of the Workspace

The benefits of resizing become apparent as you customize the workspace to fit your
work habits. You can hide or minimize elements that do not pertain to the current task.
You can show or maximize the elements that are of greater importance.

The RPM Window

You can resize the RPM window in order to increase or decrease the amount of space it
occupies on your desktop.

+ To manually resize the window, place the cursor over the edge of the window. When

the cursor changes to a double arrow, press and hold the left mouse button. Move the
cursor until the window is the desired size. Release the left mouse button.

m=Er =

Alerts | ogout Alarts | Logoui
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Minimize and maximize the RPM window

+  To minimize the window, click the minimize icon (A).

+ To maximize the window, click the maximize icon (B).

+ Torestore the window to its previous size, click the restore icon (C).

+ As an alternative method for resizing the window, right click on the RPM button
found on the Microsoft Windows task bar. On the context menu that appears, select
Restore, Minimize, or Maximize.

Toolbar

Although the toolbar occupies relatively little space in the window, you can choose to
hide it or show it.

=) [O] ¢

Alerts | Logout (=)

RPM toolbar

+ To collapse the toolbar (A), click the expand/collapse toolbar icon (B). The icon is
located on the far right side of the header.

+ To expand the toolbar, click again on the same icon.
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Workspace

The workspace is likely to be the most used element in the application. As such, you may
want to maximize its size. Should you need to access the task pad, restore the content
area to its original size.

Yiew

System OpbHons

Foundation

Aggregation Level

Yiew

RPM workspace

+ To expand the workspace (A), click the explode icon (B). The icon is located on the
upper left corner of the content area. The content area expands to the width of the
window. The task pad and the toolbar disappear.

+ Torestore the window to it’s original size, click again on the same icon. The task pad
and toolbar reappear.

User Guide 7
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Task Pad

The task pad provides access to the tasks assigned to you. Once you are working on a
task, you may want to reduce the size of the task pad. You may want to increase the size
of the task pad in order to see the full names of the task. As you increase or decrease the
width of the task pad, the width of the workspace is resized proportionally.

+ To maximize the task pad, click the right arrow on the separator bar (A). To
minimize the task pad, click the left arrow. Note that the width of the task pad can be
one of three sizes:

T asks

= [rPm (=]
System DpHons

Foundation

Aggregation Level
Zone Stucture
Price Guides

Calendar
Candidate Rules
Price Changes

Clearances

Promotion Events

Promotions

Promotion Threshold

Promotion Constraints A
. n\

Yendor Funding Defaults \J

Pricing 5trategy

Worksheet

Link Codes

Market Basket Codes

L

(‘_'—_1 System OpHons

+ System Options Edit

+ Syshenn OpHons Wiew
+ System Defaults Edit
+ System Defaults View

L

RPM task pad
— maximized to the width of the application window.
— minimized to where it is no longer visible.
— restored to its previous size.

+ To manually resize the width of the task pad or the length of the work areas within
the task pad, place the cursor over the desired resizer (B). When the cursor changes to
a left/right (or an up/down) arrow, press and hold the left mouse button. Drag the
resizer until the task pad or work area is the desired size. Release the mouse button.
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Pane

One or more panes appear in the workspace when you select a task on the task pad. You
can collapse a pane so that it does not distract you from the panes you want to work in.
Only the title bar of the container is displayed after you collapse it. When you are ready
to work in the collapsed container, you can then return it to its regular size.

%3 cCreate Price Change

{ (_:’_‘_I?_E'_ce Change List A |
_-h‘-h-""‘—--..._
Price Change B " &
10 Link Code Ttem Item Descript Ttem Level Diff ID Diff ID Descr| Location Location Des¢ Location Typd

Filkay by lEI | Filkay by.'lzl | Filkey by:lzl | Filkey by:lzl | Fitkay by lEI | Filkay by.'lzl | Filkey by:lzl | Filkey by:lzl | Fitkay by lEI | Filkay by.'lzl

4] | »
E —1
C
| _ Mew |
I"’(_‘-alprice Change Maintenance A |
RPM pane

+ Tocollapse a pane (A), click the collapse icon (B).
+ To expand a pane, click the expand icon (C).

Looking up Field Level Data

The basic method for entering data in a text field is to type the text in the field. Some
fields are restricted, however, as to the type of data that may be entered. The options for
entering or selecting data depend on the type of data that may be required or permitted in
the field. For example, some fields permit only numeric data, while others permit only
alphabetic or alphanumeric data. Some fields require a date to be entered in a specific
format. Some fields permit only one value, while others permit multiple values.

Calendars, drop-down lists, lists of values, and transfer boxes provide you with access to
preformatted, predefined values. Instructions for using these tools are provided below.

User Guide 9
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Drop-down List

Some fields are restricted to a predefined list of values. You access a drop-down list from
which you can pick the desired value.

Itern Level gptelnnsy

Tran Lewal

Parent Leuvel
Diffl Level
Diff2 Level
Diff2 Level
Frap by E FilkaDiffd Level

Diff Type Level
I |

ice Change Indici Con

=T

Drop-down list
1. Click on the drop-down arrow (A) next to a field. A list of predefined values appears.

2. Scroll through the list until the desired value appears. Select the value. The field is
automatically filled in with the selected value.

10



Oracle Retail Price Management 11.0.5

List of Values

When a drop-down list has many values, you can typically access them from the list of

values (LOV) button.

% Create Price Guide

List of values

r‘f—_} Price Guide Create
Price Guide Type |C0rpnrate lEI
* Narme | |
* Description | | @
Cepartrment
* Currency UsD
I |[
Code Description B
Filker by B Filkay by v
ADP Andorran Peseta E
AED UAE Drirharn
AFA Afghani -
ALL Lek
AMD Armenian Cram
AMG Metherlands &ntillian Guilder
AOA Kwanza
ARS Argentine Peso
ATS Schilling
ALID Ausztralian Dollar
AlG Aruban Suilder
AZM Azarbaijanian Manat
B A M Convertible Marks
BEL Barbados Dollar
BOT Taka
BEF Belgian Franc
BiSL Lew
BiSH Bulgarian Lew
BHD Bahraini Dinar -
FC D 1-183 of 123
| Cancel || Selact | =
ATTCET
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Click the LOV =1 button next to a text field (A). The list of values opens. The
number of values in the list and the total number of values appears at the bottom (D)
of the LOV.

*

Click the page icon (C) to open the Paging Configuration window and adjust the
page size and page links.

& Paging Configuration _
Page Size | |

Visible Page Links |5 |

Cancel

Paging Configuration window
To find a value, use one or a combination of the following methods:

2.

*

*

Scroll through the list.

Enter a partial value in the Filter by text box (B) and press Enter. Select the
desired value from the results.

Select the down arrow next to the Filter by text box (B) and use the Advanced
Filter option. Enter conditions in the Advanced Filter and click OK.

Enter the wildcard (%) and letters before or after it in the Filter by text box (B) to
limit values.

Select the value and click Select. The field is automatically filled in with the selected
value.
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Multi-select List of Values

Some lists of value allow you to select more than one value. Multi-select LOV B+
button allows a user to select multiple rows in a single block by using the Shift and
Control keys. The functionality is similar to the select functionality of other Windows

applications.
I,
1] Description
Fitkay by E Filbay by E
f f B
ageé T
SIMREG1 Externally generated Price Change
test test T
AREADIFFA& Area Diff Auto Approve Price Change
Joes Code Joes Drescription
RegCodeMew rnewlhesc =
& 1-16 of 16
I |
1] Description
Filkay by E Filkay by E

Multi-select list of values

Cancel || Selact
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Open the Multi-select LOV

+ Click the LOV E button next to a text field, or click the down arrow. The list of
values opens.

Select Continuous Information
1. Selectarow.
2. Press Shift and click on another row to select all the rows in between, inclusively.

Select Non-continuous Information
1. Select arow.

2. Control click on rows to select or clear the individual rows clicked on (depending on
whether they are currently selected) while leaving the other selected rows still
selected.

Add the Values
1. Click the down arrow to add the value to the selected area.
2. Click the up arrow to remove a value from the selected area.

Searching for and Filtering Records

You search for records when none are displayed. By entering search criteria, you indicate
which records must be displayed for your use. Filtering, on the other hand, allows you to
reduce the number of records (or values) displayed. Again, you enter criteria indicating
which of the currently displayed records must remain visible. The unwanted records are
hidden from view. In either case, you are restricting the number of records (or values)
displayed to a more manageable and useful number.



Oracle Retail Price Management 11.0.5

Filter Records

in a Table

Column-level filtering is available in tables that have drop-down lists.
+ Touse asimple filter:

a. Enter a partial string in the active cell. For example: Enter D or d to retrieve all
records that begin with D, such as Department.

Merchandise Level | Merchandise ID
Departrnent [l [Fl T -TUN -
Clear Filtar .
| clear All Filkers 4
N Advanced Filter..,
Lepartrmnent
Cepartrment b
Simple Filter
b. Press the Enter key. The records that match the filter criterion are displayed in
the table.
c. Toshow all records again, click on the down arrow in the active cell and select
Clear Filter.

+ To use the advanced filter tool:

a. Click the down arrow in the active cell and select Advanced Filter. The
Advanced Filter window opens.

Advanced Filter

Show rows where

Merchandise Level |is equal to

[~}
| =]
L]

|(m:|nej

| Cancel || (1] 4 |

Advanced Filter

b. Select a relational operator in the first list box. Then select a value in the second
list box.

c. If another condition is necessary, select a logical operator (And or Or). Then
select the second relational operator and value.

d. Click OK. The records that match the conditions are displayed in the table.

e. To show all records again, click on the down arrow in the active cell and select
Clear Filter.
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To reuse a filter:
a. Click the down arrow in the active cell.
b. Scroll through the list of recent filters; then select the desired filter.

c. Toshow all records again, click on the down arrow in the active cell and select
Clear Filter.
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System options

Define Aggregation Levels

The Aggregation Level Settings workspace allows you to define system parameters that
vary for price strategies and price worksheet. When a department is created in the
merchandising system, Oracle Retail Price Management assigns the default value for
each parameter to the default or default level defined in the system. You may choose to
define the aggregation level at a different parameter than the default. Once these
parameters are set, they are not typically changed in Oracle Retail Price Management.

Maintain Aggregation Level Settings

Navigate: From the Task Pad, select Aggregation Level > Maintain Aggregation Levels.
The Aggregation Level Settings workspace opens.

%3 Aggregation Level Settings

I(—\ Aggregation Lavel Settings |

I
b0} Department Nani Lowest Definabl| Worksheet Level Historical Sales | Reqular tlearance Promotion Include WH Inve Include On order| Price Change Am|
22| W working dept| Department. Department Week Current-Mew Z
TT77| Retail Dept Department Department Week O [l [l O O Current-Hew
T778| Cost Dept Department Department Week O O O O O Current-Hew
3457|jap dept Subclass Subclass Week O O O O O Current-Hew
20| Merch Extract .| Departmeant Department Week O O O O O Current-Hew
1234| Glassuare Subclass Departmant Week O O O O O Current-Hew
T000| DOC Test Dept | Department Departmeant Weak O O O O O Currant-Mew
7001 DOC Test Dep..| Class Class Weak O O O O O Current-MHew
13| SLH Test Dep.. | Department Department Week O [l [l O O Current-Mew
2004| *Women Appa... | Department Department Week O O O O O Current-Hew
1104| *Test Depart.. | Department Department Week O O O O O Current-Hew
1704| *Candidate Ru...| Department Department Week O O O O O Current-Mew
8000 dim_dept1 Department Department Week | O | | | Current-MHew
77| *Dairy Departmeant Departmant Week O O O O O Current-Hew
1111] *Grocery Mon ... | Department Departmant Week O | O O O Current-Hew
2222| *Deli Departmant Departmant Week O O O O O Current-Hew
£000| *Health&e eauty | Departmant Departmeant Weak O O O O O Current-MHew
£100| General Merch,., | Department Department Week O O O O O Current-Mew =

Aggregation Level Settings workspace

1. Select the record you want to update.
2. Click in the field that you want to change.

+ Lowest Definable Level: Select the lowest level of the merchandise hierarchy
for which a price strategy can be defined.

+  Worksheet Level: Select the level of the merchandise hierarchy at which the
worksheet status opens at.

+ Historical Sales: Select the sales period RPM should look at when calculating
price changes.

+ Regular: Select the check box to indicate that regular sales should be included as
part of historical sales in the price worksheet.

+ Clearance: Select the check box to indicate that clearance sales should be
included as part of historical sales in on the price worksheet.

17
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+ Promotion: Select the check box to indicate that promotional sales should be
included as part of historical sales in on the price worksheet.

+ Include WH Inventory: Select the check box to indicate that warehouse
inventory should be included in the calculations for sell through and price change
impact in the price worksheet.

+ Include On Order In Sell Thru: Select the check box to indicate that inventory
ordered is included in the sell through calculations on the price worksheet.

+ Price Change Amount Calc: Select the method of calculating the price change
amount on the price worksheet.

+ New-Current: The current price is subtracted from the new price.
+ Current-New: The new price is subtracted from the current price

+ Past Retail Change Highlight Days: Enter the number of days previous retail
changes will cause the Last Price Change column of the pricing worksheet to be

highlighted.

+ Past Cost Change Highlight Days: Enter the number of days previous cost
changes will cause the Last Cost Change column on the pricing worksheet.

+ Pending Cost Change Window Days: Enter the number of days into the future
the system should look for pending cost changes.

+ Pending Cost Change Highlight Days: Enter the number of days into the near
future the system should look for pending cost changes. The Pending Cost
Change column on the worksheet will be highlighted if a cost change falls within
the Pending Cost Change Highlight Days.

Note: Pending Cost Change Highlight Days must be less
than or equal to Pending Cost Change Window Days.

3. Click Done to save any changes and close the workspace.

Define System Options

The system options workspace allows you to configure RPM to maximize the system for
your company. System options allow you to customize various parameters, defaults, and
constants that are used throughout the system. Normally, these elements are set when
RPM is installed by the system or database administrator. They tend to remain fixed
unless a business practice is changed which necessitates a change in RPM. System
options are the values used in your system that define the overall configuration of the
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System Option

Definition

Sales Calculation Method

The method used by the merchandise extract
program to populate the Projected Sales column in
the worksheet.

Multiple Item/Loc Promotions

When selected, an item/location can exist on more
than one promotion (and more than one component
within the promotion).
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System Option

Definition

Update Item Attributes

When selected, the merchandise extract program
should update certain item attributes during each
extract that occurs during a worksheet review
period.

Price Change/Promotion Overlaps

When selected, indicates an item/location can have
a price change occur during the middle of an active
promotion.

Cost Calculation Method

The way cost is determined for the zone. Choose
Highest Location Cost or Average Location Cost.

Clearance/Promotion Overlaps

When selected, indicates an item/location can be on
clearance and promotion at the same time.

Recognize WHSs as Locations

When selected, indicates warehouses can be
assigned to price zones.

Allow Complex Promotions

When selected, indicates all promotion types are
available.

Open Zone Use

When selected, indicates a zone can be used across
different types of pricing, regardless of zone type.

Exact Deal/Funded Promotion
Dates

When selected, indicates that the dates of a deal
associated with a vendor funded promotion must
match exactly. When selected, only deals with the
same begin and end dates as the promotion
component being created will appear in the deal

Purge Reset Clearance Months

The number of months RPM will retain clearance
price events that have reset before purging them.

Default Out of Stock Days

The number of days that should be added to an
items clearance effective date in order to calculate
the Out of Stock date. The default is applied to
generate the out of stock date when the clearance is
first created.

# of Days Reject Held

The number of days after the effective date of a
rejected price change or clearance that it is purged
from the system.

Default Reset Date

When selected, indicates a reset date should be
defaulted when a clearance is created. The reset
date is defaulted to one day greater than the out of
stock date.

Promotion # Days Rejects Held

The number of days, set in system options, after the
end date (or start date for promotions with no end
date) of a rejected promotion that it is purged from
the system.
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System Option

Definition

Price Change Processing Days

The number of days, set in system options, between
the creation date of a price change and the first date
it can become effective. It allows the retailer to
insure that price changes are created with enough
advance timing that stores and other process areas
can react.

Promotion History Months

The number of months, set in system options, after
a promotion is completed that is purged. This
parameter is also used to purge cancelled
promotions.

Ends in Digits for Zero Decimal
Currencies

The number of digit fields, set in system options,
that are available in the Ends In definition area.
This field is used for currencies that do not contain
a place after the decimal point. For currencies that
contain places after the decimal point, the digit
fields that are available.

Event ID Required

When selected, a promotion event must be assigned
to the promotion.

External Prices Allowed

When selected, RPM will accept pricing events
created in other systems.

Zone/Parent Ranging

When selected, RPM should perform ranging
checks for price changes, promotions, and
clearances that are created at a higher level than
transaction/location. If the indicator is set to yes,
the system will not let you create a price change at
the parent or zone level if none of the transaction
item/location combinations are ranged. If the
indicator is set to no, the system will let you create
a price change at the parent or zone level even if
none of the transaction item/location combinations
are ranged.

Apply Promo Change Type 1st

Allows you to indicate, in system options, which
type of promotion should be applied first.

Location Move Lead Time

The number of days, set in system options, required
before a location can be moved between zones in
RPM.

Location Move Purge Days

The number of days RPM will retain location
moves that have either successfully completed or
are the same number of days past the scheduled
effective date but have had no action taken on them.

Dynamic Area Differentials

When selected, allows the worksheet to
dynamically update secondary locations based on
changes to the primary location.
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System Option Definition

Background Conflict Check When selected, conflict checking of worksheets,
price changes, promotions, and clearances occur in
the background, or when the system is idle.

Edit System Options

Navigate: From Task Pad, select System Options > System Options Edit. The System
Options workspace opens.

%5 System Options

|/C_1 Options

* galas Calculation Method |Smoothed Auerage Saleslzl
¥ Multiple Iterm/Loc Promotions O
¥ Update Item Attributes
¥ Price Change/Promotion Ouerlaps O
* Cost Caleulation Mathod |Auerage Lacation Cost lEI
* Clearance/Promotion Ouerlaps O

Exact Deal / Funded Prormotion Dates O
* purge Reset Clearance Months |1 |
¥ Default Out of Stock Days |5 |
* # of Days Rejects Held |15 |
¥ Default Reset Date
* promotion # Days Rejects Held |1g |
* Price Change Processing Days |5 |
¥ Promotion History Months |1 |

Zone/Parent Ranging
¥ Location Move Lead Time |1 |
* Lacation Mave Purge Days |2 |

Dynamic Area Differentials

Background Conflict Check

Price Changes / Clearances O
workzheet D

Cancel Save

System Options workspace

1. Update any enabled fields as necessary.
2. Click Save to commit any changes and close the workspace.
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View System Options

Navigate: From Task Pad, select System Options > System Options View. The System
Options View workspace opens.

|

@ Options
* Sales Calculation Mathod |Sm00thed Auerage SalesE
* Multiple Item/Loc Prometions O
* Update Iterm Attributes
* price Change/Promotion Ouerlaps O
* Cost Calculation Method IAuerage Location Cost E
* Clearance/Promotion Ouerlaps |:|
& Recognize WHs as Locations I:‘
* allow Complex Pramotions
* Open Zone Use

Exact Deal / Funded Prormotion Dates

¥ purge Reset Clearance Months |1 |
¥ Default Out of Stack Days |5 |
* ¢ of Days Rejects Held |15 |
¥ Default Reset Date
¥ Promotion # Days Rejects Held |1D |
* Price Change Processing Days |5 |
* promotion Hiztory Months |1 |

* Ends In Digitz For Zero Decimal Currencies |D

* Event Id Required O

External Prices Allowed

ZonefParent Ranging

Apply Promao Change Type 1st |Am0unt OFF E
¥ Location Move Lead Time |1 |
¥ Location Move Purge Days |2 |

Dynamic Area Differentials

Background Conflict Check

SErcelChange sHRzle arance - KIS O

Bt O

Worksheet O

@ Retek

System Options View workspace

Click Close to exit the workspace.
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Define System Defaults

The System Defaults Edit workspace allows you to configure RPM to maximize the
system for your company. Select the values that should be should be initially displayed
when a user enters the workspace. This helps the user save time as they do not have to
select the appropriate value each time they complete a task. The values entered will
appear in other areas of the application. The table below describes the system defaults.

System Default

Definition

Options

Item Level

The level of an item in an item group.

Parent Item
Parent Item/Diff

Transaction Level
Item

Pricing Strategy

The pricing strategy is the default
strategy type displayed for the user
when entering the Pricing Strategy
workspace.

Area Differential
Clearance
Competitive
Margin

Maintain Margin

Diff Type The category that a diff belongs. Valid diff types from
the Merchandising
System.
Type The type is the default price change Change by Amount
type displayed when creating a price Change by Percent
change. . .
Fixed Price
Currency The primary currency used in RPM. See LOV = button

on System Default
screen for code and

description.
Maintain Margin Defines the default method used when | Market Basket
Strategy Method creating a maintain margin pricing Margin
strategy. Current Margin
Ignore Constraint Defines whether or not promotion Select/Clear
Handling constraints will be taken into account | checkbox

when conflict checking is performed in
the worksheet.
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Edit System Defaults

Navigate: From Task Pad, select System Options > System Defaults Edit. The System
Defaults Edit workspace opens.

%5 system Defaults Edit

I@ Defaults
* Ttamn Level frransaction Level Tterm [~]
* Pricing Strategy |Maintain Margin lzl
Diff Type [ealar I~
* Tupe |Change By Armount lzl
* Currency ush %
Maintain Margin Strategy Method |Current Margin lzl
Ignere Constraint Handling |:|

Cancel Save

System Defaults Edit workspace

1. Update enabled fields as necessary.
2. Click Save to commit any changes and close the workspace.

View System Defaults

Navigate: From Task Pad, select System Options > System Defaults View. The System
Defaults View workspace opens.

%5 system Defaults Yiew

I@ Defaults

System Defaults View workspace

+ Click Close to exit the workspace.
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Maintain Codes

The foundation area allows you to maintain reason codes and link codes. Reason codes
are used to explain the rationale for clearances and price changes. Link codes are used to

associate items to each other at a location and price them exactly the same.

Create a Code

Navigate: From the Task Pad, select Foundation > Code Maintenance. The Code

Maintenance workspace opens.

I'/C; Code Maintenance

Code Maintenance " d;
Type Code Description SIM |
Link Code v 8 4]
Reqular Price T £

Link Cade Code Lala

Reqular Price ReqCodeMaw newDesc

Link Cade Link 12 T

Link Code SD-1704 Single Dept LT

Link Code M-Dept Multi Dept-1704-12324-1221

Link Code Parant-LC Parent Link Code

Link Code MZ-5D Multiple Zone

Link Code L for WH Link Code for WH testing

Link Code Drop It Dnly On the left side ]
Link Code Hodi Zone Hodi Zone

Raqular Price Code3333 Farmland Milk

Raqular Price Code 46 Andy Dufresne

Link Code Fizza Code used for all frozen pizzas

Link Code lhat If Link Code for What If stories

Reqular Price Code 2 Alli Code

Clearance Price Code Claar Summer Everything Clearance

Clearance Price Code Blue Code Blue Sala?r? -

vev [ pelets ]|

Code Maintenance workspace

1.

ok~ o

Click New. The next line on the table is enabled.

In the Type field, select the type of code you are creating.
In the Code field, enter a unique identifier for the code.
In the Description field, enter a description of the code.
In the SIM field, select the radio button to indicate that the reason code is used

exclusively by Store Inventory Management (SIM).

Note: Only one reason code for price changes and clearances

can be assigned as a SIM reason code.

Click Done to save any changes and close the workspace.
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Edit a Code

Navigate: From the Task Pad, select Foundation > Code Maintenance. The Code
Maintenance workspace opens.

I@ Code Maintenance |

Code Maintenance " y;
Type Code Description 5IM |
Link Code il biea o]
Reqular Price e Acé

Link Code Code Lala

Reqular Price ReglodeMaw newDasc

Link Code Link 12 T

Link Code SD-1704 Single Dept LT

Link Code M-Dept Multi Dept-1704-1254-1221

Link Code Farant-LC Farent Link Code

Link Code MZ-50 Multiple Zone

Link Code LS for WH Link Code for WH testing

Link Code Crrop It nly On the left side L
Link Code Hodi Zone Hodi Zone

Feqular Price Code3333 Farmland Milk (O}

Reqular Price Code 46 Andy Dufresne

Link Code Fizza Code used for all frozen pizzas

Link Code what If Link Code for What If stories

Regular Price Code 2 &l Code

Clearance Price Code Clear Surnmer Everything Clearance

Clearance Price Code Blue Code Blue Sale??? ) -

| vew [ osiete ||

Code Maintenance workspace

1. Select the field you want to edit.
2. Make necessary changes.

3. Inthe SIM field, select the radio button to indicate that the reason code is used
exclusively by Store Inventory Management (SIM).

Note: Only one reason code for price changes and clearances
can be assigned as a SIM reason code. You are prompted to
confirm your choice to change the SIM reason code.

4. Click Save + Repeat to commit your changes.
5. Click Done to save any changes and close the workspace.
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Delete a Code

Navigate: From the Task Pad, select Foundation > Code Maintenance. The Code

Maintenance workspace opens.

I@ Code Maintenance

Code Maintenance " y;
Type Code Description 5IM |
Link Code il biea o]
Reqular Price e Acé

Link Code Code Lala

Reqular Price ReglodeMaw newDasc

Link Code Link 12 T

Link Code SD-1704 Single Dept LT

Link Code M-Dept Multi Dept-1704-1254-1221

Link Code Farant-LC Farent Link Code

Link Code MZ-50 Multiple Zone

Link Code LS for WH Link Code for WH testing

Link Code Crrop It nly On the left side L
Link Code Hodi Zone Hodi Zone

Reqular Price Code3333 Farmland Milk

Reqular Price Code 46 Andy Dufresne

Link Code Fizza Code used for all frozen pizzas

Link Code what If Link Code for What If stories

Regular Price Code 2 &l Code

Clearance Price Code Clear Surnmer Everything Clearance

Clzarance Price Code Blue Code Blue Sale?r? -

vew [ osiete ||

Code Maintenance workspace

1. Select the record you want to delete.

2. Click Delete. The record is removed from the table.

3. Click Done to close the window.

Note: You cannot delete a reason or link code that is in use.

User Guide 27






4

Set up pricing

Define Price Guides

A price guide allows you to create a uniform price strategy. You can use them to
maintain consistent price points. You can determine if the prices in a guide should be
rounded in the same manner or if they should all end in the same digits.

Price guides can be set up at the corporate level or at the department level. A corporate
level price guide is created and maintained at the corporate level, but can be referenced
by many departments. If any changes are made to a corporate price guide, all departments
that are linked to the corporate guide will reflect the updated changes. A department-level
price guide is created and maintained at the department level.

After price guides are defined, they can be used when setting up pricing strategies, price
changes, clearances, and promotions. Price guides are also used when creating the
primary zone group for a merchandise level. When a price guide is attached to a primary
zone group definition, it will be applied to the initial prices proposed by RPM during the
initial price setting process in RMS (if the proposed price falls within one of the defined
intervals on the guide).

Create a Price Guide

Navigate: From the Task Pad, select Price Guides > Create Price Guide. The Create
Price Guide workspace opens.

%3 create Price Guide

I'(J Price Guide Create

Price Guide Type [corporate =l

* Curvenc, v Juso & us pallar

Add Details |

cancel_|[_save tRepeat ][ _Done

Create Price Guide workspace

1. Inthe Price Guide Type field, select the type of price guide you are creating.
2. In the Name field, enter the name of the price guide.
3. Inthe Description field, enter a description of the price guide.
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4. In the Department field, enter the ID of the department, or click the LOV E button
and select a department.

Note: This field is available only if you selected Department
in the Price Guide Type field.

5. Inthe Currency field, select the currency for the price guide.
6. Click Add Details. The Price Guide Details Create pane opens.

I(D Price Cuide Details Create

30

Il

From

To

New Retail

5.00]

5.45)

5.00( &

5.50]

5.99|

5.50)

.00

6.45)

.00

&.50|

6.95|

&.50|

7.00|

7.45)

7.00|

7.50|

7.99|

7.50]

2,00

2.45)

2.00|

250

2,50

2.9

2.9

2,50

2,50

10,00

10,43

10,00|

10.50]

10.9%)

10,50 «!

Start Price:

End Price:

il

Selact

(=]

Frarn: l:l To: l:l Hew Retail: l:l Mew Retail Ends In: [”:l Apply

‘ ’E Delats Intervals ‘ Validate Intarvals ‘

Price Guide Details Create pane

Add Price Intervals Individually

1. Inthe From field, enter the low price of the interval.
2. Inthe To field, enter the high price of the interval.
Note: The value in the From field must be lower than the
value in the To field.
3. Inthe New Retail field, enter the price that all values in the interval adjust to.
4. Click Add. The information is added to the table.

Add Multiple Price Intervals

1.

2.
3.
4

In the Start Price field, enter the low price of the block of intervals.
In the End Price field, enter the high price of the block of intervals.
In the Increment field, enter the amount each interval should increase by.

In the New Retail Based On field, select how the new retail price should be
determined:

+ From Price: The new price will be set to the same value as the value in the From

column on the list of intervals.

+ To Price: The new price will be set to the same value as the value in the To
column on the list of intervals.

+ Average Price: The new retail will be set to the average value of values in the

From and To columns on the list of intervals.
Click Autofill. The information is added to the table.

Note: If the End Price is not divisible by the value in the
Increment field, RPM will suggest the last valid price in the
range. Click Yes to accept the price and continue, or No to
cancel the process.
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Define Ends in Values
1. Select the intervals you want to add an ends in value.
2. Inthe New Retail Ends In field, enter the digits the price ends in.

Note: The number of fields available are determined at
system set up. If your currency uses decimals the number of
fields corresponds to the number of decimals used in the
currency. If you currency does not use decimals, the number
of digits is determined at system set up.

3. Click Apply. The New Retail field on the selected intervals in the table is updated
with the Ends In Digits specified by the user.

Complete the Price Guide
+ Click Done to save any changes and close the workspace.

Maintain a Price Guide

Navigate: From the Task Pad select, Price Guides > Maintain Price Guide. The Price
Guides Maintenance workspace opens.

%3 Price Guides Maintenance

(@ pricing Guides List ‘

Guides [P>4
Guide Type | Mame Description Dept. ‘ Currency Linked |
Fiiker by: =l Filter By =] |
Department Corin's Rockin PG Sweetness 2001 - *Meat ush A
Department Huh? What? 1704 - *Candidate Rulez Dep | USD
Department PG for PC & Clear Testing PG for PC & Clear Testing 1704 - *Candidate Rules Dep | USD
Department PG Diff cur (AUD) AUD 1704 - *Candidate Rules Dep | ALD
Corporate Jodi's 2nd copy Jodi's Znd copy UsD 7]

X -

Do ]|

cancel |[_save +Repeat |[_pone |

Price Guides Maintenance workspace
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1. Select the price guide you want to edit.

Note: Linked department price guides cannot be

edited. They can only be viewed. The details of a linked
department price guide are owned at the corporate level, so
changes must be made to the corporate price guide.

2. Click Edit. The Price Guide Maintenance Details pane opens.

(@ Price Guide Maintanance Details

.
Horns i nor |

W
Description [#est 1o description a ()

PR —

From 2 New Retai Enaleice L]
100,00 104,79 100,00 Increment: l:l

105,00 109,99 105.00( Mew Retall Based Sn: [ select- | ]

110,00 114.99] 110.00] autofill

115.00 119,99 115.00f

120,00

125.00 129,99 125.00f

130,00 134,99 130,00

135,00 133,99 135,00}

140,00 144,99 140,00

145,00 149,99 145.00f

Fram: l:| Ta: l:| Hew Retail: l:l Hew Retail Ends In: DD
‘ [ pelete 1ntervals | [ validate 1ntersals ‘

Price Guide Maintenance Details pane

3. Edit the enabled fields as necessary.
4. Update the intervals as necessary.
+ Add price intervals individually.
+ Add multiple price intervals.
+ Define the ends in price.
5. To delete an interval:
a. Select the intervals you want to delete.
b. Click Delete Intervals. The intervals are removed from the table.
6. To verify the intervals are sequential:

a. Click Verify Intervals. If non-sequential intervals exist, an error message
appears.

b. Click OK. The non-sequential values are highlighted in red.
c. Correct the intervals as necessary.
+ Add price intervals individually.
+ Delete an interval.
7. Click Done to save any changes and close the workspace.
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Copy a Price Guide

Navigate: From the Task Pad, select Price Guides > Copy Price Guide. The Copy Price
Guide workspace opens.

%3 Copy Price Guide

I(J Pricing Guides Drigin

(@) Corporate Pricing Guides

() Department Pricing Guides %

I@ Pricing Guides Dastination

(@) Corparste Pricing Guides

() Department Pricing Guides %

I(_’J Create Copy Price Guide |

Guides lle#
Guide Type ‘ Name Description | Dept. | Currency Linked ‘
Fitrer by = [Fitter by =1 ‘
Corporat

Jodi's 2nd capy Jodi's 2nd capy usD

HL-corporate HL-corporate uso

X

fao faa usp

SLH guide test guide usD

OW Gorp Guide Prices so low e call it crazy ., usD

in's corporate hi uso [ =

©
i
rpar
(J
(J
i

ololalo]o
glg |z |22

cancel |[_save +Repeat |[_Done |

Copy Price Guide workspace

1. Inthe Price Guides Origin pane, select the price guide type of the price guide you are
copying.
+ If you select Department Pricing Guides, enter the department ID in the field to
the right, or click the LOV E1 button and select a department.

Note: Price guides that match the criteria entered appear in
the Create Copy Price Guide container.

2. Inthe Price Guides Destination pane, select the price guide type of the price guide
you are creating.

+ If you select Department Pricing Guides, enter the department ID in the field to
the right, or click the LOV & button and select a department.

3. Inthe Create Copy Price Guide container, select the price guide you want to copy.
4. Click Copy. The Pricing Guide Copy Details pane opens.

User Guide 33



Set up pricing

34

= Pricing busds Copy Detas

*Hama
s =
| |
¢ tart .
Fevm = | mw mataat
30,00 ELED T
= FEED anoo =
S Waw Ratul Buted Ol [ asien -
0.5 EEED) [LES L] =l
B Lk LT sutafill |
[ [EEE] e
i Lik i) a5 ol
200 59 N
PFoesr fa P Fortad san

. - A ! Valstate Intaraals |
Pricing Guide Copy Details pane

5. Maintain the price guide as necessary.
6. Click Done to save any changes and close the workspace.

Link a Price Guide

Navigate: From the Task Pad, select Price Guides > Link Price Guide. The Link Price
Guide workspace opens.

%3 Link Price Guide

@ Department To Link |

Departrnent 7000 B +poc Tast Dept

@ Price Guides List |

Guides e
Name Description Cunrency Linked

Jodi's 2nd copy [T p— UsD 7]
HL-corporate HL-corporate UsD g

foo foo uso

SLH guide test guide usD

corin's corporate hi usD @

Jodi's Corp Price .., | Jodi's Carporate Pr..| USD |

Cancel _|[_save + Repeat |[_Done |

Link Price Guide workspace



Oracle Retail Price Management 11.0.5

1. Inthe Department field, enter the ID of the department you want to link to a
corporate price guide.

2. Inthe Price Guides List container, select the corporate price guide you want to link
to.

3. Click Link. A red X appears in the Linked column, indicating the corporate price
guide has been linked.

4. Click Done to save any changes close the workspace.

Update Candidate Rules and Rule Variables

The pricing office of your organization determines the optimum strategies for using RPM
in your business. After these strategies are decided, you can define the candidate rules
and set up the following parameters:

+ Candidate rules
+ Variables for candidate rules

You use candidate rules to search the database for items that need to be identified for
pricing review. Candidate rules help determine which item/locations should have pricing
strategies applied to them. The strategies in turn create the worksheet.

Candidate rules are defined at the corporate level. You can modify any of the candidate
rule parameters. Some rules have variable values. These values are assigned and can be
modified at the department level.

Note: Rules that have variables defined are run only against
items in Departments where a value has been assigned to the
variable. If there is no variable value for a Department, the
candidate rule will not run against items from that
Department.

There are two types of candidate rules: Inclusion and Exclusion. Exclusion rules are
always run first. Inclusion rules can contain a variable for Department level differences in
the value to be searched against. Items that meet an inclusion candidate rule are flagged
on the worksheet. Items that meet an exclusion candidate rule do not appear on the
worksheet.

Note: Candidate rules are run against the worksheet when it
is first created. They are not run again if the worksheet is
updated.
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Set up a Candidate Rule and Define a Variable for the Rule

Navigate: From the Task Pad, select Candidate Rules > Create Candidate Rules. The
Create Candidate Rule workspace opens.

?5 create Candidate Rule

I.@ Create Candidate Rule

rCandidate Rule Maintenance

* Narmne ||

Crescription | |@
Type -é- Inclusion
() Exccluzion
Status () Inactive
(@) Active
rCondition Definition
Field COperatar Wariable Walue
i s - R R —

rConditions

Cancel || Save + Repaat || Crone

Create candidate rule workspace

1.
2.

be up to 250 characters.

a review period.

In the Name field, enter the name of the candidate rule.
In the Description field, enter a description of the candidate rule. This description can

In the Type, select the kind of candidate rule that you are creating.
In the Status field, select the active status of the rule. Only active rules are run during

In the Field column, select the field to which the candidate rule is applied.
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6. Inthe Operator field, select the relationship that the Field item has to the Value or
Variable Name.

Note: All options may not be available for some field types.

Operator | Relationship

= Equal to

< Less Than

> Greater Than

<= Less than or equal to

>= Greater than or equal to
Not equal to

7. Inthe Value field, enter the ID of value or click the LOV Bbutton and select a value.

Note: If you enter a Value, the rule runs against all
Departments that use this value in the rule. If you enter a
Variable, you can assign the value of the Variable by
Department.

Assign a Variable Value
1. Select the Variable check box.
2. If the Variable is a new variable, select the New check box.

3. Inthe Value field, enter the name if it is a new variable or click the LOV E button
and select an existing variable.

Complete the Candidate Rule
1. Enter additional conditions as necessary.
2. Click Add. The condition opens in the conditions area.

Note: A single rule can have multiple conditions. If multiple
conditions exist for a rule, an item must meet all of the
conditions in order for the rule to be met.

3. Click Done to save any changes and close the window.
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Maintain Rule Variables by Variable or by Department

Navigate: From the Task Pad, select Candidate Rules > Maintain Rule Variables. The
Rule Variable Maintenance workspace opens.

%3 Rule Yariable Maintenance

I(:' Rule ¥ariable Maintenance

Method By Wariable | v}

Varable B

Rule Variable Maintenance By ¥ariable " d
Department | Description Yariable ¥alue |

Cancel || Save + Repeat || Cone I

Rule variable maintenance workspace

1. Inthe Method field, select how you want to update the rule variables

2. Inthe Variable/Department field, select the value you want to use to update the rule
variable.

3. Inthe Variable Value field, enter the value to be associated with the variable when
the rule is run against items in the department.

4. To update the values for multiple departments:
a. Multi-select the departments you want to update
b. Inthe Value field below the Rule Variable Maintenance By Variable table, enter
the value to be associated with the variable when the rule is run against items in
the department.
c. Click Apply.
5. Click Done to save any changes and close the workspace.
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Delete a Candidate Rule Variable

Note: If the variable is attached to a candidate rule, you must
delete the candidate rule before you can delete the variable.
To delete the candidate rule, see the Delete a candidate rule
procedure.

1. Inthe Department field, enter the Department number or click (LOV) and select
from the list of values.

2. Click View. A list of the defined variables with their assigned values appears.
3. Select the radio button for the candidate rule variable that you want to remove.

4. Click Delete. A message appears, “This variable will be deleted for all Departments.
Do you want to continue?”

5. Click OK. The variable is removed from the list.

Note: To leave the window without making changes, click
Cancel.

Update a Candidate Rule Variable

Note: Rules that have variables defined are run only against
items in Departments where a value has been assigned to the
variable. If there is no variable value for a Department, the
candidate rule will not run against items from that
Department.

1. Inthe Department field, enter the Department number or click (LOV) and select
from the list of values.

2. Click View. A list of the defined variables with their assigned values appear.

Note: To apply the same variable to more than one
Department, select the desired Departments from the list. For
more information on selecting multiple items from a list, see
the Select multiple options from a list procedure.

3. Inthe Value field for the candidate rule variable that you want to edit, enter the
appropriate value.

4. Click Save. The information is saved.

Note: To leave the window without making changes, click
Cancel.
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Maintain a Candidate Rule

Navigate: From the Task Pad, select Candidate Rules > Maintain Candidate Rules. The
Maintain Candidate Rules workspace opens.

%5 Maintain Candidate Rules

|'@1

Candidate Rule List

Name

Text

¥ariable

Type

Status |

SLL Second Retest test

Projected Sales < [FL.., @

Inclusion

Active —

SLL Retest 4198 Candida...

Sell Through = 0.2; .., @

Inclusion

Active

Test Candidate Rules

Departrnent = 1518 Clas..,

Inclusion

Active

Cept 2 Cepartrment = 2 Inclusion Active
Test 2 Season Code = Sprin.., @ Inclusian Active
Test 3 Market Bazket Code = 00.., Inclusion Active ||
Cept 1704 Cepartrment = 1704 Inclusion Active

Cancel Il Save + Repeat Il Lone

Maintain candidate rules workspace

1.
2.

Select the candidate rule you want to change.

Click Edit. The Candidate Rule Maintenance workspace opens with information
about the selected candidate rule.

Change information in any of the fields, as necessary.

Note: See the Set up a candidate rule and define a variable

for the rule procedure for additional information.

If you want to use the value as a variable:
a. Check the box in front of Use value as variable.
b. Enter or Click & (LOV) to display a list of existing values.

c. Select an appropriate value from the list.
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5. If you want to edit only the Condition portion of a rule:

Note: To add a new Condition to a rule without changing
any existing Conditions, follow steps c-d below.

In the Conditions box, select the Condition that you want to change.

Click Edit. The components of the selected condition display in the Field,
Operator, and Values or Variable Name fields.

c. Enter the appropriate information in the Field, Operator, and Values or Variable
Name fields.

d. To include the new or updated Condition without removing the existing
Condition, click Add.

Or

To substitute the existing Condition with the one you just created or edited, click
Replace.

6. To return to the Candidate Rules window, click Cancel. All information that you did
not save in the Candidate Rule Maintenance window is lost.

7. To delete a condition, select the condition in the Conditions box.
8. Click Delete. The condition is removed.

9. To apply all of the changes that you made in this window, click Save. You are
returned to the Candidate Rules window.
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Delete a Candidate Rule

Navigate: From the Task Pad, select Candidate Rules > Maintain Candidate Rules. The
Maintain Candidate Rules workspace opens with all of the current candidate rules listed.

5 Maintain Candidate Rules

@

Candidate Rule List

Name

Text

¥ariable

Type

Status |

SLL Second Retest test

Projected Sales < [FU... @

Inclusion

Active =

SLL Retest 4198 Candida,.,

Sell Through = 0.2:C.., @

Inclusion

Active

Test Candidate Rules

Department = 1818 Clas...

Inclusion

Active

Dept 2 Department = 2 Inclusion Active
Test2 Season Code = Sprin.., @ Inclusion Active
Tast 3 Market Basket Code = 00.., Inclusion Active
Dept 1704 Departrient = 1704 Inclusion Active

Cancel Il Save + Repeat Il Done I

Maintain candidate rules workspace

1.
2.

Select the candidate rule you want to delete.

Click Delete. A message appears, “Are you sure you want to delete the selected

rule?”

Click OK to delete the rule. The rule is removed from the list.

Note: Variables are not deleted if you delete a rule that has a

condition with variables and values assigned at the

Department level. This feature allows you to use the
existing variables and assigned values when you create a
new rule. To delete the variables, see the Delete a candidate
rule variable procedure.
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Maintain Link Codes

The maintain link codes area allows you to assign link codes to a transaction level
item/location. The items can be associated to the code through the merchandise hierarchy,
at the item level, or through item attributes such as diff or diff type. Locations can be
associated to the code through the zone group or zone or by entering the location directly.

Maintain a Link Code
Navigate: From the Task Pad, select Link Codes > Maintain Link Codes. The Maintain

Link Codes workspace opens.

I@ Maintain Link Codes

Maintain link code workspace

rLink Code
Departrnent l:l %4_ Zone Sroup l:l %
a8 8
% Location l:l %4_
Itemn Type |Item lzl Link Code I:I %
Itemn Level 'Transaction Level Itermn lEI
I —]T
8
I,
Item Item Descriptiq Parent Item Parent Item Df Location Location Descrl Link Code Link Code Desc
Filker by: lEI |F.l'!£'er Ly lEI | Filker by lEI | Filker by: lEI |F.l?£'er by lzl |F.l'!£'er by lzl |F.l'!£'er by lzl |F.l'!£'er by lzl
1010| 51 1111 Ithica Drop It Cnly On the || &
1010( 51 1000000000) Farga Crrop It Cnly &nthe |,
1010(51 1000000001 | Minneapolis Drap It Only Onthe |,
1010| 51 1000000002 Madison Drop It Cnly Onthe |,
1010( 51 1000000007 Fresno Crrop It Cnly Onthe L
1010( 51 100000001 3| Buffalo Drop It Only On the |,
1010| 51 1000000022| Gmaha Drop It Cnly Onthe |,
1010| 51 1000000025 Las Vegas Crop It Cnly Onthe |,
1010( 51 1000001000| Edina Drop It Only On the |,
1010( 51 1000001001 | Eagan Drop It Only on the |,
1010| 51 1000001002 Mall of Ameri.. | Drop It Cnly Onthe |,
444 2| Sh-itemn-LTi., 44444| Sh-item-LT 1000000010 Houston Link 12 T
444 2| Sh-itern-LT:.., 44444| Sh-item-LC 1000000011 Inecom WebSt.,. | Link 12 T
4442 Sh-itern-L T, 44444 Sh-iterm-LC 1000000012 Mew ¥ork City | Link 12 T
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Enter the ID of the merchandise level you want to apply the link code to, or click the
LOV El button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above.
You may enter more than one department, in which case you
cannot enter class or subclass.

Select the locations for the link code:

+ Zone Group: Enter the ID of the zone group that contains the zones the link
code should apply to, or click the LOV E button and select a zone group.

+ Zone: Enter the ID of the zone that contains the locations the link code should
apply to, or click the LOV & button and select a zone.

+ Location: Enter the ID of the location the link code should apply to, or click the
LOV El button and select a location.

Select the item type for the link code from the Item Type drop-down.
+ Item: Select an item or for the link code.

a. Inthe Item Level drop-down, select Parent Item, Parent Item/Diff, or
Transaction Level Item.

b. If enabled, select a diff type from the Diff Type drop-down.

c. Inthe Item field, enter the ID of the item(s) you want the link code to apply
to, or click the LOV &l button and select an item.

d. Ifenabled, enter the ID of the diff(s), or click the LOV &l button and select a
diff.

+ Item List: Select an item list for the link code.

+ Enter the ID of the item list you want the link code to apply to, or click the
LOV El button and select an item list.

Click Apply. The following may occur:

+ Arow is added to the table for each transaction level item/location that meets the
selected criteria.

+ An existing row changes based on the selected criteria.
Click Done to save any changes and close the workspace.
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Update Link Codes
1. Inthe Maintain Link Codes table select the rows you want to edit by clicking the box

j to the left of the row. Press and hold the Ctrl key while selecting to select
multiple rows. Click Select All to select all the rows.

I
Item Ttem Descriptiq Parent Item Parent Item D¢ Location Location Descri Link Code Link Code Desc|
Fitter by lzl |Ef!ter by lzl |F.l'!ter by lzl |F.l!ter By lzl ‘F.l'!ter by lzl |F.l'!ter by lzl |F.l'!ter By lzl |F.l'!ter by lzl
100005015( eph:Dark Blue 100002000( eph 1000000007| Fresna 1-zh T —
100008018| ephiDark Blue 100002000 eph 1000000013| Buffala 1-zh T
10000801 8| eph:Dark Blue 100008000( eph 1000000022( Smaha 1-zh T
100005015( eph:Dark Blue 100002000( eph 1000000025 Las Vegas i-zh T
100008018( ephiDark Blue 100002000( eph 1000001 000( Edina i-zh T
100005015( eph:Dark Blue 100002000( eph 1000001001 | Eagan 1-zh T
100005015( eph:Dark Blue 100002000( eph 1000001002( Mall of Ameri..| 1-zh T
100002026| eph:Dark Bro.., 100002000| eph 1111 Ithica 1-zh T
1000053026( eph:Dark Bro.., 100002000( eph 1000000000( Farge 1-zh T
100008026| ephiCrark Bro.. 100008000| eph 1000000001 | Minneapolis 1-sh T
100005026( ephiDark Bro.., 100002000( eph 1000000002( Madisan 1-zh T
100005026( eph:Dark Bro.., 100002000( eph 1000000007| Fresna i-zh T
100002026( ephiDark Bro.., 100002000( eph 100000001 32| Buffala i-sh T
100008026( eph:Dark Bro.., 100008000( eph 1000000022( Smaha 1-zh T
100005026( ephiDark Bro.., 100002000( eph 1000000025 Las Vegas 1-sh T
100008026( eph:Dark Bro.., 100008000( eph 1000001000( Edina 1-zh T
1000053026( eph:Dark Bro.., 100002000( eph 1000001001 | Eagan 1-zh T
100005026| ephiCrark Bro.. 100008000| eph 1000001002| Mall of Ameri.. | 1-sh T
100005034| ephiDark Gre.., 100002000( eph 1111 Ithica 1-zh T -
Filter
Zone Group l:l %

Maintain Link Codes table

2. Right click in the link code field. The Link Code dialog opens.

Link Code

Edited Walue 1-zh |

| Apply || Cancel |

Link Code dialog

3. Enter the ID of the link code in the Edited Value field, or click the LOV H button
and select a code.

4. Click OK. Your changes appear in the table.
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Delete a Link Code Relationship
1. Inthe Maintain Link Codes table select the row you want to delete by clicking the

box j to the left of the row. Press and hold the Ctrl key while selecting to select
multiple rows. Click Select All to select all the rows.

I
Item Ttem Descriptiq Parent Item Parent Item D¢ Location Location Descri Link Code Link Code Desc|
Fitter by lzl |Ef!ter by lzl |F.l'!ter by lzl |F.l!ter By lzl ‘F.l'!ter by lzl |F.l'!ter by lzl |F.l'!ter By lzl |F.l'!ter by lzl
100005015( eph:Dark Blue 100002000( eph 1000000007| Fresna 1-zh T —
100008018| ephiDark Blue 100002000 eph 1000000013| Buffala 1-zh T
10000801 8| eph:Dark Blue 100008000( eph 1000000022( Smaha 1-zh T
100005015( eph:Dark Blue 100002000( eph 1000000025 Las Vegas i-zh T
100008018( ephiDark Blue 100002000( eph 1000001 000( Edina i-zh T
100005015( eph:Dark Blue 100002000( eph 1000001001 | Eagan 1-zh T
100005015( eph:Dark Blue 100002000( eph 1000001002( Mall of Ameri..| 1-zh T
100002026| eph:Dark Bro.., 100002000| eph 1111 Ithica 1-zh T
1000053026( eph:Dark Bro.., 100002000( eph 1000000000( Farge 1-zh T
100008026| ephiCrark Bro.. 100008000| eph 1000000001 | Minneapolis 1-sh T
100005026( ephiDark Bro.., 100002000( eph 1000000002( Madisan 1-zh T
100005026( eph:Dark Bro.., 100002000( eph 1000000007| Fresna i-zh T
100002026( ephiDark Bro.., 100002000( eph 100000001 32| Buffala i-sh T
100008026( eph:Dark Bro.., 100008000( eph 1000000022( Smaha 1-zh T
100005026( ephiDark Bro.., 100002000( eph 1000000025 Las Vegas 1-sh T
100008026( eph:Dark Bro.., 100008000( eph 1000001000( Edina 1-zh T
1000053026( eph:Dark Bro.., 100002000( eph 1000001001 | Eagan 1-zh T
100005026| ephiCrark Bro.. 100008000| eph 1000001002| Mall of Ameri.. | 1-sh T
100005034| ephiDark Gre.., 100002000( eph 1111 Ithica 1-zh T -
Zone Group l:l E
Zone E+

Maintain Link Codes table

2. Click Delete. You are prompted to confirm your decision.
3. Click Yes. The link code relationship is deleted.
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Maintain Market Basket Codes

The maintain market basket codes area allows you to assign market baskets codes to an
item/zone. The items can be associated to the code through the merchandise hierarchy, at
the item level, or through item attributes such as diff or diff type.

Maintain a Market Basket Code Relationship

Navigate: From the Task Pad, select Market Basket Codes > Maintain Market Basket
Codes. The Maintain Market Basket Codes workspace opens.

I(J Maintain Market Basket Codes |

rMarket Basket Code

Itern Type  [tem ]

Itern Level I'I'ransaction Level Itern lzl

Rernouve Margin Market Bazket Code D

Margin Market Bazket Code l:l

Rermove Competitive Market Basket Code D

Competitive Market Basket Code l:l

I

Ttem Item Description | Parent ITtem Parent Item Description | Zone Group Zone Margin Market Basket Cof
Filker by: lzl | Fitker by lzl | Filter by: lzl P“arent A lzl | Filter by: lzl | Filker by: lzl | Filker by

100154015 | 1 100154007 | Parent & 115 215 oos

100154015 C1 100154007 Parent & 115 477 oos

100154015 | C1 100154007 | Parent & 115 486 ons

100154015 C1 100154007 Parent & 115 =1-3c) oos

100154015 [ C1 100154007 | Parent & 115 Se4 oos

100154031 | C2 100154007 | Parent & 115 215 oos

1001540321 c2 100154007 Parent & 115 477 oos

100154031 | CZ2 100154007 | Parent & 115 486 ons

1001540321 c2 100154007 Parent & 115 =1-3c) oos

100154031 | C2 100154007 | Parent & 115 554 oos

100154058 | C3 100154007 | Parent & 115 215 oos

100154058 c3 100154007 Parent & 115 477 oos

Maintain Market Basket Codes workspace

1. Enter the ID of the merchandise level you want to apply the market basket to, or click
the LOV =l button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above.
You may enter more than one department, in which case you
cannot enter class or subclass.

2. Select the zones for the market basket:

+ Zone Group: Enter the ID of the zone group that contains the zones the market
basket should apply to, or click the LOV El button and select a zone group.

+ Zone: Enter the ID of the zone the market basket should apply to, or click the
LOV = button and select a zone.
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3. Select the item type for the market basket code from the Item Type drop-down.
+ Item: Select an item for the market basket code.

a. Inthe Item Level drop-down, select Parent Item, Parent Item/Diff, or
Transaction Level Item.
b. If enabled, select a diff type from the Diff Type drop-down.
c. Inthe Item field, enter the ID of the item(s) you want the market basket
code(s) to apply to, or click the LOV = button and select an item.
d. If enabled, enter the ID of the diff, or click the LOV E button and select a
diff.
+ Item List: Select an item list for the market basket code.
+ Enter the ID of the item list you want the market basket code(s) to apply to,
or click the LOV =l button and select an item list.
4. Inthe Margin Market Basket Code field, enter the 1D of the code, or click the LOV
button and select the code.
Or
Select the Remove Margin Market Basket Code checkbox to disassociate the margin
market basket code from the item(s)/zone(s) that meet the selected criteria.
5. In the Competitive Market Basket Code field, enter the ID of the code, or click the
LOV & button and select the code.
Or
Select the Remove Competitive Market Basket Code checkbox to disassociate the
competitive market basket code from the item(s)/zone(s) that meet the selected
criteria.
6. Click Apply. The following may occur:
+ Arow is added to the table for each transaction level item/location that meets the
selected criteria.
+ An existing row changes based on the selected criteria.

7. Click Done to save any changes and close the workspace.
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Update Market Basket Codes
1. Inthe Maintain Market Basket Codes table select the row you want to edit by

clicking the box :I to the left of the row. Press and hold the Ctrl key while selecting
to select multiple rows. Click Select All to select all the rows.

I
Them Item Description | Parent Ttem Parent Item Description | fone Group fone Margin Market Baskel
Fitrer by | ||| Fitber by || Filber by ||| Fitker by W | Fitber by || Fitber by ||| Fitber by
100126001 test 115 Se4 oons lz‘
100154058
100154074 Parent & DiffiLa..| 100154066 Parent & Diff 115 215 oons
100154074 Parent & DiffiLa..| 1001540686 Parent & Diff 115 477 oons
100154074 Parent & DiffiLa..| 100154066 Parent & Diff 115 486 oons -
{ [ IED
Filter
Location l:l % IEI IEI

Maintain Market Basket Codes table

2. Right click in the field you wish to edit:
+ Margin Market Basket Code - The Margin Market Basket Code dialog opens.

Margin Market Basket Code

Current Walue |gps . Marginl
Edited Yalue oos | % Marginl
| Apply || Cancel |

Margin Market Basket Code dialog

+ Competitive Market Basket Code - The Competitive Market Basket Code
dialog opens.
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Competitive Market Basket Code [E

Edited Walue |.;,.:,2 | =

| Apply || Cancel |

Competitive Market Basket Code dialog

3. Enter the ID of the Market Basket Code in the Edited Value field, or click the LOV

H button and select a code.
Or
Clear the field to disassociate the market basket code from the selected record.

4. Click OK. Your changes appear in the table.

Delete a Market Basket Code Relationship
1. Inthe Maintain Market Basket Codes table select the row you want to delete by

clicking the box :I to the left of the row. Press and hold the Ctrl key while selecting
to select multiple rows. Click Select All to select all the rows.

I
Ttem Item Description | Parent Item Parent Item Description | fone Group Zone Margin Market Baske!
Fifter by :I Fifker by :I Filter by ||| Fitker by :I Fitter by: : Fitker by :I Fitkar by
00120 A 8 100120114 3 A g
100126001 | test 115 477 oos
100126001 | test 115 486 oos
10012001 test 115 Se3 oos —
100126001 | test 115 SE4 oos
100154015 | C1 100154007 | Parent & 115 2135 oos
100154015 o1 100154007 Parent & 1135 477 oos
100154015 | C1 100154007 | Parent & 115 486 oos i
100154015 | C1 100154007 | Parent & 115 563 oos
100154015 L=h ] 100154007 Parent & 113 =103 oos
100154021 c2 100154007 | Parent & 115 2135 oos
1001540321 c2 100154007 | Parent & 115 477 oos
100154021 c2 100154007 | Parent & 115 426 oos
100154031 oz 100154007 Parant & 115 563 oos
100154021 c2 100154007 | Parent & 115 Se4 oos
100154058 | C2 100154007 | Parent & 115 2135 oos
100154058 o3 100154007 Parent & 115 477 oos
100154058 | C2 100154007 | Parent & 115 486 oos
100154058 | C2 100154007 | Parent & 115 563 oos lﬂz
4 l
Filter
A HE

Maintain Market Basket Codes table

2. Click Delete. You are prompted to confirm your decision.
3. Click Yes. The market basket code relationship is deleted.
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Set up Zone Structure

Zone structures allow you to group locations that are priced the same. Additionally, you
identify the types of pricing the zone is used for; Regular, Promotional, or Clearance.
There are several components that you need to define in order to use zone structures.

Zone Groups

Zone groups are a collection of zones. You can define multiple zone groups that are
suited to your business. After you define the zone group, you can define the zones in the
zone group. Multiple currencies may exist within a zone group.

Zones

A zone is a group of locations that are priced the same within a zone group. Locations
within a zone must have the same currency. Not all locations must be assigned to a zone.

Primary Zone Groups

The primary zone group is used to determine how items are initially priced in the
merchandising system. When you create a primary zone group, you identify the
merchandise hierarchy level, the zone group, the markup percent, the markup type, and
the price guide. The merchandise hierarchy assigned to a new item in merchandising
system will determine the primary zone group definition in RPM used to initially price
the item. Based on the information associated with the primary zone group and the cost
of the item, as entered in merchandising system, prices will be proposed.
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Create a Zone Group

Navigate: From the Task Pad, select Zone Structure > Create Zone Group. The Create
Zone Group workspace opens.

B9 Create Zone Group

I(—“ Create Zone Group

Zone Group 1D Zane Group Hame Type Like Graup

ane urrenc:
*|ese *l | *l | Apply

Zone ID ‘ Name | Currency Location Count Base ‘

Save  |[ Locations |[ Delete \|

cancel |[_save + Repeat |[_Don=

Create Zone Group workspace

1. Inthe Zone Group ID field, edit the generated Zone Group ID field as necessary.

Note: The Zone Group ID field appears with the next
available number. If you choose to update the field, you
must choose a unique ID.

2. Inthe Zone Group Name field, enter a description of the zone group.
3. Inthe Type field, enter the type of pricing this zone group is used for, or click the
LOV & button and select a type.

4. Click Next. Your zone group is created.

Add Zones to a Zone Group
1. Inthe Zone ID field, edit the generated Zone Group ID field as necessary.

Note: The Zone ID field appears with the next available
number. If you choose to update the field, you must choose a
unique ID.

In the Zone Name field, enter a description of the zone.

In the Currency field, enter the currency for the zone, or click the LOV &I button and
select a currency.

4. Click Apply. Your zone is added to the table.
5. Add the appropriate number of zones for your zone group.
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Add Locations to a Zone
1. Select a zone.
2. Click Locations. The Price Zone — Location Assignment pane opens.

(& Price Zone - Location Assignment

Location ‘ Name | Location Type New Zone New Zone Name Effective Date Status

|

Price Zone — Location Assignment pane

3. Inthe first field, select the type of location you want to add to the zone.

4. In the Value field, enter the ID of the location or location group, or click the LOV
button and select a location or location group.

5. Click Apply to add the location or location group to the list of locations.
6. Click Save to commit any changes.
7. Click Done to save any changes and close the workspace.

Copy an Existing Zone Group
1. Inthe Zone Group ID field, edit the generated Zone Group ID field as necessary.

Note: The Zone Group ID field appears with the next
available number. If you choose to update the field, you
must choose a unique 1D.

2. Inthe Zone Group Name field, enter a description of the zone group.

3. Inthe Type field, enter the pricing strategy that the zone group will use, or click the
LOV & button and select a type.

4. Select the Like Group check box.
Click Next. The Like Group container opens.

Enter the ID of the zone group that you want to copy, or click the LOV E button and
select a group.

7. Click Done to save any changes and close the workspace.

Note: To edit the newly created Zone Group, see the
Maintain a zone group procedure.
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Maintain a Zone Group

Navigate: From the Task Pad, select Zone Structure > Maintain Zone Group. The
Maintain Zone Group workspace opens.

%5 Maintain Zone Group

(B Price zone Group List

[

Zone Group ID Name Type Location Count ‘

119| DW currency Reqular

130| SLH Regular

131| DW USD Reqular

184| Jodi's 1221 26 Reqular

199| 26-0009 Clearance; Regular; Pramotion

393 1221 Warehouzes Regular

clolw|wlolal

402| corin test Reqular

cancel |[_save + Repeat |[_pone |

Maintain Zone Group workspace

1. Filter for the records as necessary:

a. Inthe Location, Currency, and Type fields, enter the criteria you want to filter
for.

b. Click the filter button. Zone groups that match your criteria appear in the
table below.

Note: Click the clear filter button to remove the filter
criteria. All zone groups appear in the table below.

2. To delete a zone group:
a. Select a zone group.
b. Click Delete. The zone group, zones, and locations are removed.

Edit Zones
1. Select a zone group.
2. Click Edit. The Maintain Zone Group pane opens.

(@ Maintain Zone Group

Zone Group ID Zone Group Name Type

fesonrs | =
Zone ID Zone Name Currency
Emi | | B
I
Zone ID | Name ‘ Cumrency ‘ Location Count | Base
533‘ FRANCA# |CAD | n‘
331‘ Al |usD | 2‘ ()

‘ save  |[ Locations ][ Delete \‘

Maintain Zone Group pane
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3. Edit the Zone Group Name, Location, and Currency fields as necessary.

Note: If there are no locations in the zone the currency field
is editable. If locations exist in the zone than the currency
field is NOT editable.

4. Add zones to the zone group.
5. To delete a zone:
a. Selecta zone.
b. Click Delete. The zone is removed from the list of zones.

Note: You must first delete all locations from the zone
before you can delete it.

Edit Locations
1. Select a zone.
2. Click Locations. The Price Zone — Location Assignment pane opens.

(& Price Zone - Location Assignment

Location ‘ Name | Location Type New Zone New Zone Name Effective Date Status

Price Zone - Locations Assignment pane

3. Add locations to the zone.

Note: When you add a location to a zone that was previously
saved, a location move is scheduled. Go to the Maintain
Location Move workspace to view the location move.

4. To delete a location from a zone.
a. Select a location.
b. Click Delete. The location is removed from the list of locations.

Note: When you delete a location from a zone a location
move is scheduled. Go to the Maintain Location Move
workspace to view the location move.

Complete the Zone Edits
+ Click Done to save any changes close the workspace.
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Create a Primary Zone Group

Navigate: From the Task Pad, select Zone Structure > Maintain Primary Zone Groups.

The Maintain Primary Zone Group workspace opens.

%3 Maintain Primary Zone Group

(@ zone Retail Definition List

Zone Retail Definition List

22 DU working dept 12 HL-regular

Dept. Dept Description | Class Class Description | Subclass Subclass Descripti] Regular Price Zond Regular Price Zond Initial Price Settiy Markup Type

209)| Retsil Markup

1 Corin's Departm.., 13 Corin's 26

50%)| Ratsil Markup

1221 Kitchenware 1z HL-regular

100%| Retail Markup

7000 DOC Test Depr 40z corin test

508| Retail Markup

4567 Womens shoes 1z HL-regular

19| Retsil Markup

7001 DOC Test Dept, 2 131 D USD

25%)| Retzil Markup =

pelete || edit  |[ add ||_

]

cancel _|[_save + Repeat |[_Done |

Maintain Primary Zone Group workspace

1. Click Add. The Zone Retail Definition Maintenance pane opens.

(@ zone Retail Definition Maintenance

Merchandise Lavel Reqular Price Zone Group

= Tl —
L]

Initial Price Settings

Markup % l:l (®) Retail Markup () Cost Markup

|

Zone Retail Definition Maintenance pane

2. Inthe Department field, enter the ID of the department, or click the LOV El button

and select a department.

3. Inthe Class field, enter the ID of the class, or click the LOV E1 button and select a

class.

4. Inthe Subclass field, enter the ID of the subclass, or click the LOV E1 button and

select a subclass.

Note: You must select the merchandise hierarchy levels

above class and subclass before you can identify class and
subclass. Class and subclass are not required. You can define

a primary zone group at the Department level.

5. Inthe Zone Group field, enter the ID of the zone group you want to associate with
the selected merchandise hierarchy level, or click the LOV & button and select a

zone group.

Note: Regular price zone groups are the only type of zone

groups that can be attached to a primary zone group.
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6. Inthe Initial Price Settings container:

a. Inthe Markup % field, enter the percent of markup that is applied to the cost of
the item.

b. Select either Retail Markup or Cost Markup to indicate how the markup is
calculated.

7. To add a price guide, click Price Guides. The Price Guide Definition window opens.

Price Guide Definition x|

fone Currency Price Guide

S0 |

| Cancel || (o] 4 |

Price Guide Definition window

8. For each currency, enter a price guide 1D, or click the LOV E1 button and select a
price guide.

Note: Only price guides that are associated with the
department selected in the Zone Retail Definition
Maintenance container appear. For each currency, you can
select a price guide, if a price guide has been set up for the
currency and department.

9. Click OK to save any changes and close the window.
10. Click Apply to add your changes to the table.
11. Click Done to save any changes and close the workspace.
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Maintain a Primary Zone Group

Navigate: From the Zone Structure menu, select Maintain Primary Zone Groups. The
Maintain Primary Zone Group workspace opens.

B3 Maintain Primary Zone Group
a
(& zone Retail Definition List =
Zone Retail Definition List (1”4
Dept. Dept Description | Class Class Description | Subclass Subclass Descripti{ Reqular Price Zond Regular Price Zond Initial Price Setti Markup Type
22 D working dept 12 HL-regular 20%| Retsil Markup
1 Corin's Departm.., 12 Corin's 26 50%| Retail Markup
1221 Kitchenuare 12 HL-regular 100%)| Retail Markup
7000 DOC Test Dept 402 corin tast 50%| Retail Markup
4567 Wamens shoes 12 HL-ragular 16| Ratail Markup
7001 DOC Test Dept. 2 131 DW USD: 25%| Retail Markup [
pelete || edit  |[ add ||
=
cancel _|[_save + Repeat |[_Done |

Maintain Primary Zone Group workspace

1. Click Edit. The Zone Retail Definition Maintenance pane opens.

,@ Zone Retail Definition Maintenance

Merchandise Lavel Reqular Price Zone Group

= T E—
L]

Initial Price Settings

Markup % l:l (®) Retail Markup () Cost Markup

| [eer 1]
Zone Retail Definition Maintenance pane

2. Edit the enabled fields as necessary.
3. Click Apply.
4. Click Done to save any changes and close the workspace

Delete a Primary Zone Group

1. Select a primary zone group.

2. Click Delete. Your changes are removed from the table.
3. Click Done to save any changes and close the workspace.
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Maintain Location Move

Location Moves allows you to smoothly move a location from one zone to another within
a zone group. The process allows a location to keep all location level pricing events while
it transfers from the old zones pricing strategies to those of the new zone, while at the
same time inheriting the pricing events of the new zone. Keep the following in mind
when scheduling location moves:

+ Alocation does not automatically inherit the price of the new zone. Pricing events
scheduled after the move date in the new zone, will be applied to the new location.

+  Only location level promotions will follow a location into a new zone. Promotions
from the old or new zone that span the move date must be stopped before scheduling
a location move.

Request a Location Move

Navigate: From the Task Pad, select Zone Structure > Maintain Location Move. The
Maintain Location Move workspace opens.

%3 Maintain Location Move

‘(—1 Location Move List |

Location Move List (-4

10 Location Location Man Lecation Typ) Zone Group | Old Zone 0ld Zone Man Newr Zone Newr Zone Ma Scheduled Da Status Conflict Move Resul

451 10000000, Denver Store TEZ =L 11-23-2004| Completed =

452 10000000...| Las Megas Store TEZ D 762 11-23-2004| Completed

461 10000000...| Minneapolis | Store 578 800 MF1 11-24-2004| Failed H
462 10000000, Farga Store 57e 200 MF1 11-24-2004| Failed t

465 10000000...| Baltimare Store 572 T94 BEZ 11-24-2004| Completed

dEE 10000000...| Buffale Store 572 Tad4 BEZ 11-24-2004| Completed

415 10000000...| Savannsh | Store 180 346 o001 706 ooz 11-17-2004| Camplated LH -

(@ Maintain Location Move |

8 8
L]

cancel [[_save +Repeat |[_Done

Maintain location move workspace
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1. Click New. The Zone Group Field is enabled on the Maintain Location Move pane.

({2 Maintain Location Move ‘

E] 8
8

Maintain location move pane

2. Inthe Zone Group field, enter the zone group of the location you need to move, or
click the LOV & button and select a zone group.

3. Inthe Zone field, enter zone of the location you need to move, or click the LOV
button and select a zone.

4. Inthe Location field, enter the location you need to move, or click the LoV B button
and select a Location.

5. Inthe New Zone field, enter the zone to move the location to, or click the LOV
button and select the new zone.

6. In the Effective Date field, enter the date the location should move zones, or click the

calendar & button and select a date.

Note: The Effective Date you can set depends on the number
of days set in the system option Location Move Lead Time.
The earliest date a location move can be created is today’s
date plus the location move lead time.

7. Click Apply. The location move request appears with a status of Worksheet on the
Location Move list.

Schedule a Location Move
1. Select a location move with a status of Worksheet.
2. Select Schedule from the Action drop-down.

3. Click Update. If no conflicts are found, the location move request is changed to a
status of Scheduled and it becomes locked and uneditable. The location will be
moved on the effective date.

Note: An alert is given when conflict checking is complete.

Reset a Failed Location Move
1. Select a location move with a status of Failed.
2. Select Worksheet from the Action drop-down.

3. Click Update. The failed location move is changed back to a worksheet location
move request.

4. Fix the conflict that caused the location move to fail and reschedule it.
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View Conflicts

+ In the Conflict column, click the ﬂ button. The conflict window opens with the
conflict information displayed.

There are three types of conflicts:

+ Promotion - A promotion from the old or new zone spans the effective date of the
move.

+ Schedule - There is a location move already scheduled for the location.
+ Price Strategy - The location or old zone is attached to a price strategy.

View Move Results

If RPM created any exceptions or exclusions in order for the location to be moved
successfully, those items are viewable in the move results column.

+ In the Move Results column, click the H button. The conflict review window opens
with move results information displayed.

Delete a Location Move

Note: Only location moves in Worksheet status can be
deleted.

1. Select a location move with a status of Worksheet.

2. Click Delete. A dialog appears asking "The selected Location Move Request will be
deleted. Canceling this task will not return these records. Do you wish to continue?"

3. Click Yes to delete the location move.
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Create Calendar

Calendars are used to define review periods for your pricing strategies. A review period

is the amount of time you have to act on pricing events generated in the worksheet before
they expire.

Create a Calendar

Navigate: From the Task Pad, select Calendar > Create Calendar. The Create Calendar
workspace opens.

%5 Create Calendar

(@ calendar setup

* Marne | ‘

Descri ption | |@
calendar Setup Review Period Setup
* Start Date l:l Fules Both  [7]
¥ End Date l:l Exception Frequency
*
LrLt Ee ot Burs I:l New Calendar to Assign ta Strategies When Galendar Expires

cancel |[_save +Repeat |[_pone

Create calendar workspace

1. Inthe Calendar Setup pane, in the Name field, enter a name for the calendar.

2. Inthe Description field, you can enter a description for the Calendar. Click the 6
button to open an editing window.
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Setup the calendar

In the Calendar Setup area, in the Start Date field, enter the date the calendar
becomes active, or click the calendar & button and select a date.

In the End Date field, enter the date the calendar is no longer active.
In the Review Period Duration field, enter the length of the review period in days.

In the Days Between Review Periods field, enter the number of days between review
periods.

1.

Note: The last review period duration plus the days between
review periods must exactly reach the end date of the
calendar. If this is not the case, the system can automatically
adjust the end date, or you can chose to modify the Review
Period Duration, Days Between Review Periods or End Date
fields yourself.

Setup Review Periods

In the Review Period Setup area, from the Rules drop-down, select the type of rules
to apply for the review period.

1.

*

*

Inclusion - Items that meet inclusion candidate rules will be highlighted in the
worksheet.

Exclusion - Items that meet exclusion candidate rules will be excluded from the
worksheet.

Both - Both inclusion and exclusion candidate rules are applied for the review
period.

None - No rules are applied for the review period.

In the Exception Frequency field, enter the frequency, in review periods, that RPM
should process exceptions from the merchandising system.

*

*

*

Enter 1 for every review period.

Enter 2 for every other review period.

Enter 3 for every third review period.

Enter O if you never want RPM to process exceptions.
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3. Click Calculate Review Periods. The review periods are calculated and the Review
Period Details pane opens.

(@ Review Period Details |

Review Period Details I
Start Date End Date Rules Exception |

01/01/2005 01/01/2005| Both  [¥] A

01/02/2005 01/02/2005 Both -

01/03/2005 01/03/2005| Both  [¥]

01/04/2005 01/04/2005

01/05/2005 01/05/2005

01/06/2005 01/06/2005

01/07/2005 at/o7/za0s| oth [

01/08f2005 01/08/2005 m

01/09f2005 01092005 m

01/10/2005, 01/10/2005,

01/11/2005, o1/11/2005| [poth [

01/12f2005, 01/12/2005

01/13/2008] 01/13/z005) oth  [¥]

Review period details pane

4. Inthe Review Period Details pane, in the Rules and Exceptions fields, edit as
necessary for each review period.

Complete the Calendar

+ Click Done at the bottom of the workspace. The new calendar is added and the
Maintain Calendar workspace closes.
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Maintain Calendar

After you create a calendar, you can maintain the different aspects of that calendar. You
can modify the name, description or end date of the calendar. You can also change the
rules and exceptions for future review periods.

Maintain a Calendar

Navigate: From the Task Pad, select Calendar > Maintain Calendar. The Maintain
Calendar workspace opens.

%3 Maintain Calendar

@ |
Calendar List (>4
Name Description Start Date End Date Review Period Duration | Days Between Review Pd Expired |
corin dewac test 11/18/2004 11/20/2004 1 1 [=]
Craily Calendar 10/08/2004 10/09/2005 1 o 1
Derno Calendar Weekly Calendar 11f12f2004 02/10/2005 5 2 O
Starts 11/24 11/24/2004 11232004 5 o O ||
Update Ttem Attribute 10/18/2004 107172005 3 1 (]

Testweekly schedule Test schedule 10/25/2004 12/26/2004 5 2 1
Future calendar 05/23/2005 0%/25/2005 2 1 O =
cancel |[_save +Repeat ][ Done

Maintain calendar workspace
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1. Select the calendar you want to maintain from the Calendar List pane.

2. Click Edit. The Calendar Detail and Review Period Details panes are displayed and
the fields that can be changed are enabled.

(@ Review Period Details |

Review Period Details Il
Start Date End Date Rules Exception |
01/01/2005 01/01/2005| Both  [¥] A
01/02/2005 01/02/2005| [Both -
01/03/2005 01/03/2005| Both  [¥]
01/04/2005 01/04/2005
01/05/2005 01/05/2005
01/06/2005 01/06/2005
01/07/2005 at/o7/za0s| oth [
01/08f2005 01/08/2005 m
01/09f2005 01092005 m
01/10f2005 01/10/2005
01/11f2005] 01/11/2005)
01/12f2005, 01/12/2005
01/13f2005] 01/13/2005 ﬂ
Review period details
(@ calendar Details
* Name |2|JD5 Calendsr |
Description | |@
talendar Setup Review Period Setup
*End Date
New Calendar to Assign to Strategies When Calendar Expiras
me [ | ®

Calendar detail

3. Edit the enabled fields as necessary.
+ Calendar Detail
+ End Date: Select the end date for the calendar.

+ New Calendar to Assign to Strategies when Calendar expires: Select the
calendar that replaces the current calendar after the end date.

+ Review Period Details
+ Rules: Select Inclusion, Exclusion, Both, or None.

+ Exceptions: Select if exceptions, from the merchandising system, should be
processed during the review period.

4. Click Calculate Review Periods. If edits are made to the calendar detail, you must
press the Calculate Review Periods button.

5. Click Done.

Delete a Calendar

1. Select the calendar you want to delete from the list.

2. Click Delete. You are prompted to confirm your decision.
3. Click Yes. The calendar is deleted.

4. Click Done to close the window.
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Retrieve an Item Price

The Price Inquiry workspace allows you to look up the price of an item for a selected
date and location. The following information appears in the Price Inquiry Results table:

Column

Description

Item ID/Description

The transaction or parent level items found based on the
selected criteria.

Diff ID

The differentiators for the parent item if Parent Item/Diff type
is selected.

Location/Description

The selected locations, zones, or zone groups depending on
selected criteria.

Primary Zone

Selected if the zone is within the primary zone group.

Date

The selected date. The date the item/location price is valid far.

Regular Retail

The regular price of the item/location for the specified date.

Regular Retail UOM

The unit of measure of the regular item/location.

Regular Multi-Units

The regular multi-units of the item/location.

Regular Multi-Units
Retail

The regular multi-unit price of the item/location.

Regular Multi-Units
Retail UOM

The unit of measure of the regular item/location multi-unit.

Clearance Retail

The clearance price of the item/location for the specified date.

Clearance Retail UOM

The unit of measure of the clearance item/location.

Promotional Retail

The promotional price of the item/location for the specified
date.

Promotional Retail
UOM

The unit of measure of the promotional item/location.

Complex Promotion

Selected if the item/location is included on a complex
promotion.

User Guide 67




Set up pricing

68

Regular retail and multi-unit prices are calculated as follows:

Location Transaction Level | Parent Iltem Parent Item/Diff
hierarchy ltem
Location Transaction level Average of prices Average of prices
price at the location. | for all transaction for all transaction
level items under level items under
parent at the parent/diff at the
location. location.
Zone Average of Average of prices Average of prices
transaction level for all transaction for all transaction
prices for all level items under level item sunder

locations in the zone.

parent at all the
locations in the zone.

parent/diff at the
locations in the zone.

Primary Zone

Primary zone price.

Average of prices
for all transaction
level items under
parent in the primary
zone.

Average of prices
for all transaction
level items under
parent/diff in the

primary zone.

Note: "Price" refers to Regular Retail or Regular Multi-Units Retail.

Clearance and promotion prices are calculated as follows:

Location Transaction Level | Parent Item Parent Item/Diff
hierarchy Iltem
Location Transaction level Average of prices Average of prices
price at the location. | for all transaction for all transaction
level items under level items under
parent at the parent/diff at the
location. location.
Zone Average of Average of prices Average of prices
transaction level for all transaction for all transaction
prices for all level items under level item sunder

locations in the zone.

parent at all the
locations in the zone.

parent/diff at the
locations in the zone.

Note: "Price" refers to Clearance Retail or Promotional Retail.
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Retrieve an Item Price

Navigation: From Task Pad, select Price Inquiry > Retrieve Item Price. The Price
Inquiry workspace opens.

3 price Inquiry

I'/C_-j Price Inquiry | :I
Filter
B8 B
E e — 1
Itern Type |Item lzl * Date
Ttern Level |Transaction Level Itern lzl
e —]
8
Clear | | Fetrieue Price |
Price Inquiry Results || &
Item ID Ttem Descrip Diff ID Location Location Desq Primary Zone| Date Regular Retai| Regular WOM | Regular Multi
| Filker by:lzl | Filter by.‘lzl | Filker by:lzl | Filter by.‘lzl | Filker by:lzl | Filtar by.‘lzl | Filker by:lzl | Filtar by.‘lzl | Filker by:lzl | Filter by.‘lzl
-

Price Inquiry workspace

1. Enter criteria as necessary to restrict the search to the price changes you want to

maintain.
Field Criteria
Merchandise Select criteria in the following fields to search for prices in a
Level specific merchandise level:

Department
Class
Subclass
Item Type
Item Level
Diff Type
Item

Diff

Zone/Location

Select Zone Groups, Zones, and Locations to search for prices from
specific zones or locations.
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Field

Criteria

Date

Select the date you need to retrieve a price for.

2. Click Retrieve Price. Your results appear in the Price Inquiry Results table.

Price Inquiry Results " &
Item ID Diff 1D Location Location Desd Primary Zone| Date Regular Retail Regular WOM | Regular Multi| Regular Mu
Fitker by | W | Filber by T | Fitker by | ¥ ||| Fitker by | ™ | Fitker by:|™ | Fitker by | ||| Fitker by:| TN | Filbar by:| ® ||| Fitker by | ™ | Filker by:l:
2444 g Z1 D 08/10/2005 $200.00| EA z
100256126 =l Z1 D 08/10/2005 $6.88| EA

1001324196 =l Z1 D 08/10/2005 $220.00% EA

100134145 =l Z1 D 08/10/2005 f10z.20% EA

100256142 2 21 D 0g/10/2005 $5.25| EA

100134161 g Z1 D 081 0/2003 $200.00| EA

1001324170 =l Z1 D 08/10/2005 $200.00| EA

100256011 =l Z1 D 08/10/2005 $6.88| EA

10013241532 g Z1 D 08/10/2005 $200.00| EA

1001241828 =l Z1 D 08/10/2005 $200.00| EA _
1001324209 =l Z1 D 08/10/2005 $248.00% EA

1001324137 =l Z1 D 08/10/2005 +200.00| EA

100256089 g 21 D 081 0/2005 $5.85 EA

100134250 2 Z1 D 081 0/2005 $1,000.00| EA

100236020 g 21 D 08/10/20035 $6.28 EA

100134233 g Z1 D 08/10/2005 $192.80% EA

100134129 g Z1 D 08/10/2005 $200.00| EA

100256193 =l Z1 D 08/10/2005 $6.88| EA

100256062 =l Z1 D 08/10/2005 $6.88| EA -
< | IED

Type your drop-down text here
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Export Price Inquiry Results

1. Select the row you want to export by clicking the box :I to the left of the row. Press
and hold the Ctrl key while selecting to select multiple rows.

2. Click the Export button. The Save window opens.

& Save fg|
Save In: |[:| Ternp IE' §
3 words.0 [ {CASEZETZ-1BB7-1108-906A-00010240CEFT}

3 {oo7e1b0e-203d-11d4-9790-00c04f82cb35) E IternPricell 731, csv

[ {46E891FF9-F43A-4AE6-B3F2-SCAFD4CCRBELY
3 {e8249E6E-E714-11D7-58EE-0050DAZ1TSTE}
[ {7148F0AS-6813-11D6-AF7R-D0E0DO142030}
[ {aSbald4e0-7384-11d4-bae7?-00409631a2cE}
(| {a8833100-14581-11d4-9731-00c04fEeeb39}
[3 {sbda%912-5d00-11d4-bse7-9367cal 7955}

4 [»

File Marme: IternF'r'i-:allT-":E:l.-:-:'-'.' |

Files of Type: |*.cs-.l lEI

Save || Cancel |

Save window

3. Select a location to save the file to from the Save In drop-down.

Enter a name for the file in the File Name field.

Click Save. The file is saved.

Open the file in the program of your choice such as a spreadsheet or word processor.

©o o &

User Guide 71






S

Pricing strategies

Define Area Differentials

Area differential pricing allows you to set prices for items at a particular zone or zone
group differently than another zone or zone group. The price differential is based on the
rules you define. Area differentials can be used when you create a price change to ensure
consistent pricing. Differential pricing cannot be applied to other pricing events, such as
clearances or promotions.

When creating an area differential:

+ You first establish a primary area, by defining the merchandise hierarchy and zone
hierarchy for the primary area.

+ Next, select the zones that fall within the secondary area.

+ Then define how prices for the items in the hierarchy will differ in the secondary
areas from the prices in the primary area. You can choose to price the item higher or
lower by percent, or set the price to the same as the primary area.

* You can choose to exclude certain items in the merchandise hierarchy from the
secondary area differential prices.

+ You can choose to create and associate a competitive pricing strategy with the
secondary area differential.

Acrea differentials are applied when price changes are created manually or directly from
the Price Strategy workspace. They are also created in the worksheet if there are
item/zone combinations brought into the worksheet that are part of the primary area on an
area differential strategy. When competitive information is associated with an area
differential the worksheet chooses the lower of the retails proposed by the strategies.

If you set up the secondary area to be auto-approved, secondary area price changes are
conflict checked, and if no conflict exists, created in approved status. If conflicts exist,
the secondary area price change is created in worksheet status. If you set up the
secondary are to not be auto-approved, secondary area price changes are created in
worksheet status. The Change the status of a price change topic provides additional
information about status changes and conflict checking.
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Create an Area Differential

Navigate: From Task Pad, select Price Strategy > Create Price Strategy. The Create
Pricing Strategy workspace opens.

%9 create Pricing Strategy

I(: Strategy Maintenance

Type [ select- =]

cancel |[_save +Repeat |[_Done |

Create Pricing Strategy workspace

1. Inthe Type field, select Area Differential.
2. Click Next. Additional fields appear.

I(:' Strategy Maintenance

‘ Define Secondary Areas ||

Strategy Maintenance pane

3. Enter the ID of the merchandise level you want to apply the area differential to, or
click the LOV E button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above, if
the definition of the department in the aggregation level
dialog allows it.

4. Select the zones that define the primary area:

+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the area differential price strategy, or click the LOV E button and select a zone
group.

+ Zone: Enter the ID of the zone to add to the area differential price strategy, or
click the LOV &l button and select a zone.
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5. Click Define Secondary Areas. The Area Differential Strategy Details pane opens.

|(: Area Differential Strategy Details |

I

Zone ID Zone Mame Differential Percent Auto Approve Price Guide Create Price Changes|

E Auto Approve  [[]

Create Price Changes  []

b Item Exclusion

Area Differential Strategy Details pane

Define Secondary Areas
1. Click New to enable the fields.

2. Inthe Price Zone field, enter the ID of the zone that you want to add to the secondary
area of the area differential price strategy, or click the LOV &l button and select a
zone.

3. Inthe Price Guides field, enter the ID of the price guide you want to apply to the
differential pricing, or click the LOV &l button and select a price guide.

Note: Only price guides associated with the selected
departments can be selected.

4. Select the Create Price Changes check box to create price changes on the effective
date.

Note: Selecting this check box will create price changes for
all of the items on the strategy at the zone on the secondary
area

5. In the Differential field, select how the price differs from the primary area:

+ Price Higher: The items at the specified secondary area are priced higher by the
percentage entered in the Percent field.

+ Price Lower: The items at the specified secondary area are priced lower by the
percentage entered in the Percent field.

+ Price Equal: The items at the specified secondary area are priced the same as the
items in the primary area.

6. Inthe Percent field, enter the percent by which the secondary area price is different
from the primary area price.

7. Select the Auto Approve check box to indicate price changes for the area differential
should be created in Approved status.
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8. In the Effective Dave field, enter the date on which the price change for the area
differentials should occur.

Note: This field is only enabled if you selected the Create
Price Changes check box.

Exclude Items From the Area Differential

Note: Expand the Item Exclusion section of the Area
Differentials pane to complete the procedure.

1. Enter or select criteria ID of the items you want to exclude.
2. Click Add. The information is added to the item exclusion table.
3. Toremove an item from the item exclusion table:
a. Select an item.
b. Click Remove. The item is removed from the item exclusion table.

Complete the Area Differential
1. Click Apply. Any changes are added to the table
2. Click Done to save your changes and close the window.

Create a Competitive Price Strategy Associated with an
Area Differential

Note: Expand the Competitor section of the Area
Differentials pane to complete the procedure.

1. Inthe Competitor field, enter the ID of the competitor or click the LOV E1 button and
select a competitor.

2. In the Competitor Store field, enter the ID of the store that proposed retails are being
compared against or click the LOV El button and select a store.

Note: The currency at the competitor store must be the same
as the zones previously selected.

3. Inthe Compete Type, select how the price strategy determines the prices:
+ Match: Prices are proposed to be the same as the competitor's prices.

+ Price Above: Prices are proposed to be a percentage above the competitor's
prices.

+ Price Below: Prices are proposed to be a percentage below the competitor's
prices.

+ Price by Code: Prices are proposed by the market basket code for the
merchandise hierarchy/zone.

Define Match Strategy Details
1. Define reference competitors as necessary.
2. Click Done to save any changes and close the workspace.
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Define Price Above or Price Below Strategy Details

1.

3.
4.

In the Compete Percent field, enter the percent above or below the competitor's price
that the new price is set at.

Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
retail price can vary from a competitor before a price change
is proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.
Define reference competitors as necessary.

Click Done to save any changes and close the workspace.

Define Price by Code Strategy Details

1.

In the Code field, select the competitive market basket code you want to use to set the
price.

In the Compete Type, select how the price strategy determines the prices:

+ Match: Prices are proposed to be the same as the competitor's prices.

+ Price Above: Prices are proposed to be a percentage above the competitor's
prices.

+ Price Below: Prices are proposed to be a percentage below the competitor's
prices.

In the Compete Percent field, enter the percent above or below the competitor's price
that the new price is set at.

Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
retail price can vary from a competitor before a price change
is proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.
Define reference competitors as necessary.

Click Done to save any changes and close the workspace.
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Define Reference Competitors

Note: Expand the Reference Competitor section of the Area
Differentials pane to complete the procedure.

1. Inthe Reference Competitors section, enter the ID of the competitor in the
Competitor field, or click the LOV E button and select a competitor.
2. In the Competitor Store field, enter the ID of the store, or click the LOV & button
and select a store.
3. Inthe Compete Type, select how to compare prices to the reference competitors:
+ Match: A pass or fail indicator appears on the worksheet depending on if the
proposed price matches the referenced competitors price.

+ Price Above: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent above the referenced
competitor's price.

+ Price Below: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent below the referenced
competitor's price.

4. If you selected Price Above or Price Below, enter the percent above or below the
competitor's price that the new price is compared.

5. Click Done to save any changes and close the workspace.

Create a Clearance Pricing Strategy

Pricing strategies allow you to define how prices are proposed when pricing worksheets
are generated. You can define pricing strategies at the department, class, or subclass level
to identify the items that are affected by the strategy. The lowest merchandise level you
can define for a price strategy is determined by the aggregation levels defined for the
department. An item/location can only be on one regular pricing strategy (clearance,
competitive, or margin) and one maintain margin pricing strategy.

A clearance pricing strategy allows you to define the method used to markdown items.
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Create a Clearance Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Create Price Strategy. The Create
Pricing Strategy workspace opens.

%9 create Pricing Strategy

I(: Strategy Maintenance

Type [ select- =]

cancel || save +Repeat || Done

Create pricing strategy workspace

1. Inthe Type field, select Clearance.
2. Click Next. Additional strategy fields appear.

|(: Strategy Maintenance
| =
|
T — 5

| Define Strategy Details

Clearance strategy fields

3. Enter the ID of the merchandise level you want to apply the strategy to, or click the
LOV E button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above, if
the definition of the department in the aggregation level
dialog allows it.

4. Select the zones for the strategy:
+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the price strategy, or click the LOV &1 button and select a zone group.
+ Zone: Enter the ID of the zone to add to the price strategy, or click the LOV
button and select a zone.
5. Inthe Price Guides field, enter the ID of the Price Guide field, or click the LOV
button and select a price guide.

Note: Only price guides associated with the selected
departments can be selected.
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In the Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV =1 button and select a calendar.

In the Suspend field, select the check box to indicate that reviews of the existing
strategy are stopped.

Note: Clear the check box to indicate the review periods
should begin with the next review period.

In the New Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV &1 button and select a calendar.

Note: You must select the Suspend check box before you
can add a new calendar.

. Click Define Strategy Details. The Clearance Strategy Details pane opens.

((= tlearance Strategy Details
(€ gy

Markdown Percent  |Regular Price n

tlearance Strategies &

Markdowrn Number Discount Percent |

Clearance strategy details

Define Clearance Strategy Details

1.
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In the Markdown Percent field, select the price from which the clearance price is
calculated.

Click Add Row.
In the Discount Percent field, enter the percent of the markdown.
Click Apply.

Note: If the price from which the clearance price is
calculated is Regular Retail, the Discount Percent fields must
increase with each markdown added.
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Create a Competitive Pricing Strategy

Pricing strategies allow you to define how prices are proposed when pricing worksheets
are generated. You can define pricing strategies at the department, class, or subclass level
to identify the items that are affected by the strategy. The lowest merchandise level you
can define for a price strategy is determined by the aggregation levels defined for the
department. An item/location can only be on one regular pricing strategy (clearance,
competitive, or margin) and one maintain margin pricing strategy.

A competitive pricing strategy allows you to define your pricing strategy for items based
on your primary competitor's prices

Note: All locations in a competitive pricing strategy must
use the same currency.

You can also assign reference competitors to a competitive pricing strategy. This
information allows you to compare the proposed prices to the prices available from other
retailers. If the proposed prices vary from the target percentages defined for the reference
competitors, you are informed so you can adjust the price in the pricing worksheet.

Create a Competitive Price Strategy

Navigate: From Task Pad, select Price Strategy > Create Price Strategy. The Create
Pricing Strategy workspace opens.

%5 Create Pricing Strategy

I-'(—" Strategy Maintenance

Type [ select - =

cancel_|[_save + Repeat |[_Don=

Create pricing strategy workspace

1. Inthe Type field, select Competitive.
2. Click Next. Additional strategy fields appear.

‘(—“ Strategy Maintenance

Define Strategy Details

Competitive strategy fields
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3. Enter the ID of the merchandise level you want to apply the strategy to, or click the
LOV El button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above, if
the definition of the department in the aggregation level
dialog allows it.

4. Select the zones for the strategy:
+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the price strategy, or click the LOV & button and select a zone group.

+ Zone: Enter the ID of the zone to add to the price strategy, or click the LOV
button and select a zone.

5. Inthe Price Guides field, enter the ID of the Price Guide field, or click the LOV
button and select a price guide.

Note: Only price guides associated with the selected
departments can be selected.

6. In the Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV &1 button and select a calendar.

7. Inthe Suspend field, select the check box to indicate that reviews of the existing
strategy are stopped.

Note: Clear the check box to indicate the review periods
should begin with the next review period.

8. Inthe New Calendar field, enter the ID of the new calendar you want to associate
with the strategy, or click the LOV &1 button and select a calendar.

Note: you must select the Suspend check box before you can
add a new calendar.

9. Click Define Strategy Details. The Competitive Strategy Details pane opens.

I(: Competitive Strategy Details |

compat Type fratcr[7]

+ Reference Competitors

Competitor Cormpetitor Store Compete Type Percent

N —
S — e T
S — e
N —
o — -

Competitive strategy details
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Define Competitive Strategy Details

1.

In the Competitor field, enter the ID of the primary competitor or click the LOV
button and select a competitor.

In the Competitor Store field, enter the ID of the store that proposed retails are being
compared against.

Note: The currency at the competitor store must be the same
as the zones previously selected.

In the Compete Type, select how the price strategy determines the prices:
+  Match: Prices are proposed to be the same as the primary competitor's prices.

+ Price Above: Prices are proposed to be a percentage above the primary
competitor's prices.

+ Price Below: Prices are proposed to be a percentage below the primary
competitor's prices.

+ Price by Code: Prices are proposed by the market basket code for the
merchandise hierarchy/zone.

Define Match Strategy Details

1.
2.

Define reference competitors as necessary.
Click Done to save any changes and close the workspace.

Define Price Above or Price Below Strategy Details

1.

3.
4.

In the Compete Percent field, enter the percent above or below the primary
competitor's price that the new price is set at.

Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
retail price can vary from a primary competitor before a
price change is proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.
Define reference competitors as necessary.

Click Done to save any changes and close the workspace.

Define Price by Code Strategy Details

1.

In the Code field, select the competitive market basket code you want to use to set the
price.

In the Compete Type, select how the price strategy determines the prices:

+ Match: Prices are proposed to be the same as the primary competitor's prices.

+ Price Above: Prices are proposed to be a percentage above the primary
competitor's prices.

+ Price Below: Prices are proposed to be a percentage below the primary
competitor's prices.

In the Compete Percent field, enter the percent above or below the primary
competitor's price that the new price is set at.
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4. Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
retail price can vary from a primary competitor before a
price change is proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.

5. Define reference competitors as necessary.

6. Click Done to save any changes and close the workspace.

Define Reference Competitors

1. Inthe Reference Competitors section, enter the ID of the competitor in the
Competitor field, or click the LOV E1 button and select a competitor.

2. In the Competitor Store field, enter the ID of the store, or click the LOV &I button
and select a store.

3. Inthe Compete Type, select how to compare prices to the reference competitors:

+ Match: A pass or fail indicator appears on the worksheet depending on if the
proposed price matches the referenced competitors price.

+ Price Above: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent above the referenced
competitor's price.

+ Price Below: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent below the referenced
competitor's price.

4. If you selected Price Above or Price Below, enter the percent above or below the
competitor's price that the new price is compared.

5. Click Done to save any changes and close the workspace.

Create a Margin Pricing Strategy

Pricing strategies allow you to define how prices are proposed when pricing worksheets
are generated. You can define pricing strategies at the department, class, or subclass level
to identify the items that are affected by the strategy. The lowest merchandise level you
can define for a price strategy is determined by the aggregation levels defined for the
department. An item/location can only be on one regular pricing strategy (clearance,
competitive, or margin) and one maintain margin pricing strategy.

A margin pricing strategy allows you to define the pricing strategy for items based on
margin targets.

84



Oracle Retail Price Management 11.0.5

Create a Margin Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Create Price Strategy. The Create
Pricing Strategy workspace opens.

%9 create Pricing Strategy

I(: Strategy Maintenance

Type [ select- =]

cancel || save +Repeat || Done

Create pricing strategy workspace

1. Inthe Type field, select Margin.
2. Click Next. Additional strategy fields appear.

I(—"' Strategy Maintenance
= =
=]

| Define Strategy Details

Margin strategy fields

3. Enter the ID of the merchandise level you want to apply the strategy to, or click the
LoV B+ button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above, if
the definition of the department in the aggregation level
dialog allows it.

4. Select the zones for the strategy:
+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the price strategy, or click the LOV &1 button and select a zone group.
+ Zone: Enter the ID of the zone to add to the price strategy, or click the LOV B+
button and select a zone.
5. Inthe Price Guides field, enter the ID of the Price Guide field, or click the LOV
button and select a price guide.

Note: Only price guides associated with the selected
departments can be selected.

6. Inthe Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV &1 button and select a calendar.
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7. Inthe Suspend field, select the check box to indicate that reviews of the existing
strategy are stopped.

Note: Clear the check box to indicate the review periods
should begin in the next period.

8. Inthe New Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV &1 button and select a calendar.

Note: you must select the Suspend check box before you can
add a new calendar.

9. Click Define Strategy Details. The Margin Strategy Details pane opens.

(2 Margin Strategy Details
(& Marg ay

Code n Acceptable Range From l:l

Margin Target l:l Acceptable Range To l:l

Margin Shratagy Details (-3
Code | Margin Target Acceptable Range From | Acceptable Range To |
* Reference Competitors

Competitor Competitor Store Compete Type Percent
o I =
) = =
el B =
o[ B
) I - c

Margin strategy details

Define Margin Strategy Details

1. Inthe Code field, select the margin market basket code you want to use to set the
price.

2. Inthe Margin Target field, enter the percent of margin you want to earn on the
item/zone.

3. Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
margin can vary from the target before a price change is
proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.
4. Click Apply. An entry is added to the Margin Strategy Details table.
5. Define reference competitors as necessary.
6. Click Done to save any changes and close the workspace.
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Create a Maintain Margin Pricing Strategy

Pricing strategies allow you to define how prices are proposed when pricing worksheets
are generated. You can define pricing strategies at the department, class, or subclass level
to identify the items that are affected by the strategy. The lowest merchandise level you
can define for a price strategy is determined by the aggregation levels defined for the
department. An item/location can only be on one regular pricing strategy (clearance,
competitive, or margin) and one maintain margin pricing strategy.

A maintain margin pricing strategy allows you to define the pricing strategy for items
based on future cost changes. The proposed retails can be based on current or market
basket margin percentages. Reference competitors may be assigned for comparison
purposes.

Create a Maintain Margin Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Create Price Strategy. The Create
Pricing Strategy workspace opens.

%5 Create Pricing Strategy

I-(_: Strategy Maintenance ‘

e T

Tepe |- se

cancel |[_save + Repeat ][ _Done

Create pricing strategy workspace

1. Inthe Type field, select Maintain Margin.
2. Click Next. Additional strategy fields appear.

( (:' Strategy Maintenance

| Cefine Strategy Details |

Maintain margin strategy fields

3. Enter the ID of the merchandise level you want to apply the strategy to, or click the
LOV El button and select the appropriate merchandise level.

Note: You must enter a department. Subsequent
merchandise levels are enabled as you add the level above, if
the definition of the department in the aggregation level
dialog allows it.
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9.

Select the zones for the strategy:
+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the price strategy, or click the LOV &1 button and select a zone group.

+ Zone: Enter the ID of the zone to add to the price strategy, or click the LOV
button and select a zone.

In the Price Guides field, enter the ID of the Price Guide field, or click the LOV
button and select a price guide.

Note: Only price guides associated with the selected
departments can be selected.

In the Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV &l button and select a calendar.

In the Suspend field, select the check box to indicate that reviews of the existing
strategy are stopped.

Note: Clear the check box to indicate the review periods
should begin in the next period.

In the New Calendar field, enter the ID of the calendar you want to associate with the
strategy, or click the LOV & button and select a calendar.

Note: you must select the Suspend check box before you can
add a new calendar.

Click Define Strategy Details. The Margin Strategy Details pane opens.

I-'(_:f Maintain Margin Strategy Details

Auto Approve D * Cost Change Forward Days “ |

¥ Mathod () Market Basket Margin

| ! Current Margin

* Reference Competitors

Cormpetitor Cormpetitor Store Compete Type Percent

=
[ 1B
= ot [
= = paatch 7]
= B

Maintain margin strategy details
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Define Maintain Margin Strategy Details

1. Select the Auto Approve check box to indicate price changes should be created in
Approved status.

2. Inthe Cost Change Forward Days, enter the number of days into the next review
period that the strategy will consider cost changes when proposing price changes.

Note: Cost Change Forward Days should not exceed the
length of a review period.

3. Select the method for the strategy:

+ Market Basket Margin: Select to have the margin for the item's market basket
applied to the item's new cost. The Margin Strategy Details area appears.

I(:' Maintain Margin Strategy Details |

Auto Approve [ * Cost Change Forward Days | |

* Mathod (@) [Market Basket Margin

[ : ) Current Margin

Cote foma- o
Margin Strategy Details " d;
Code mMargin Target Acceptable Range From Acceptable Range To |

* Reference Competitors

Competitor Competitor Store Compete Type Percent
N —
- = T
e[ B =
o[ |8 -
e[ B = o 5]

Margin strategy details

+ Current Margin: Select to have the current margin applied to the item's new
cost. The current margin fields enable.

I(—"' Maintain Margin Strategy Details ‘

Auto Approve [ ¥ Cazt Change Forward Days |

* Mathad (0) Market Basket Margin Increase () Margin %
@' Current Margin ':' Change by Cost Change Armount

Dacreasa () Margin %

(") Change by Cost Change Amount

+ Reference Competitors

Competitor Competitor Store Compete Type Percent
S = |
= |
e[ ] |
o [ ] 8
e[ 8 | ot [7]

Current margin increase and decrease fields
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Define Market Basket Margin

1. Inthe Code drop-down, select the margin market basket code you want to use to set
the price.

2. Inthe Margin Target field, enter the percent of margin you want to earn on the
item/zone.

3. Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
margin can vary from the target before a price change is
proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.
4. Click Apply. An entry is added to the Maintain Strategy Details table.
5. Define reference competitors as necessary.
6. Click Done to save any changes and close the workspace.

Define Current Margin
1. Select how the strategy will apply an increase in margin to a proposed retail:

+ Margin %: Select to have the percent of the cost change added to the basis retail
to determine the proposed retail.

+ Change by Cost Change Amount: Select to have the amount of the cost change
added to the basis retail.

2. Select how the strategy will apply a decrease in margin to a proposed retail:

+ Margin %: Select to have the percent of the cost change subtracted from the
basis retail to determine the proposed retail.

+ Change by Cost Change Amount: Select to have the amount of the cost change
subtracted from the basis retail.

3. Click Done to save any changes and close the workspace.

Define Reference Competitors

1. Inthe Reference Competitors section, enter the ID of the competitor in the
Competitor field, or click the LOV &1 button and select a competitor.

2. Inthe Competitor Store field, enter the ID of the store, or click the LOV & button
and select a store.

3. Inthe Compete Type, select how to compare prices to the reference competitors:
+ Match: A pass or fail indicator appears on the worksheet depending on if the

proposed price matches the referenced competitors price.

+ Price Above: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent above the referenced
competitor's price.

+ Price Below: A pass or fail indicator appears on the worksheet depending on if
the proposed price is at least the specified percent below the referenced
competitor's price.
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4. If you selected Price Above or Price Below, enter the percent above or below the
competitor's price that the new price is compared.

5. Click Done to save any changes and close the workspace.

Maintain Price Strategies

Pricing strategies allow you to define how prices are proposed when pricing worksheets
are generated. You can define pricing strategies at the department, class, or subclass level
to identify the items that are affected by the strategy. The lowest merchandise level you
can define for a price strategy is determined by the aggregation levels defined for the
department. An item/location can only be on one regular pricing strategy (clearance,
competitive, or margin) and one maintain margin pricing strategy.

After you have created a price strategy, you can maintain different aspects of the price
strategy.

Note: Updates to pricing strategies affect only future
worksheets. Current worksheets will not be updated.

Edit an Area Differential Price Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

B9 Maintain Pricing Strategy

I@ Strategy Maintenance |
Pricing Strategies List Il
Department | Class | Subclass ‘ A o) | & ‘ Location | e ‘ Price Guide | Calendar | Calendar Status |
Fitter by: [ || Fitker by > [rer by =] [raer by [7]|[ Fitter oy x| [Fter sy [ Fier y. > [Fer sy [*]|[ Fitter by ||| Fiter by >

Area Differantial

S000: ALL Fest,| 101 ALL Glass | 101: ALL Subela, | Ranjit 001 Ranjit Test Group | Baltimore Clearance Hane

12341 Glassuare 2G-TCODD4E z1 Clearance Mane

1704: *Candida... 2G-farDau 21-UsD Clearance SH-1 Assignad

1704: *Candida... 26-0009 Al Clearance Daily Calendar | Assigned

1704: *Candida.. 2G-2WH Z-WH Clearance Daily Calendar Assigned

1221: Kitchenw... | 1000: Utensils | 1000: Gadgets | Rick's Teams Polars Buffals Campetitive Daily Calendsr | Assigned

1221: Kitchenw... 1221 Warshouses| Warshouses Campatitive Corin 10/21 Suspended

1221: Kitchenw... | 1000; Utensils | 1000: Gadgets | 1221 Warshouses | Warehouses Competitive Starts 10/23, En..| Assigned

12211 Kitchenw... | 10001 Utensils | 1000; Gadgets | Mpls and Fargo | Mpls and Fargo Competitive Daily Calendar | Assigned

39; 516 Meat Ranjit 001 Ranjit Test Group | Baltimore Margin Daily Calendar | Assigned

111: *TastDep o HL-CAD HL_CAD Margin MNane

T778: Cost Dept name HL_CAD Margin Hane

2345 Small Ap.. DW USD DR USD: Margin Mane I

2345: Small Ap.. Ranjit 001 Ranjit Test Group | Edina Margin MNane

TETT: Ratail Dept MERGH EXTRA.. | My Zonef 2 Locs Margin MNane

TT77: Retail Dept Ranjit 001 Ranjit Test Group Margin Mone

T777t Retail Dept Ranjit 001 ranjit tast 2 Margin Mane

TTTT: Retail Dept Ranjit 001 New Zane Margin MNane =
| Cean |

cancel _|[_save + Repeat |[_pone |

Maintain Pricing Strategy workspace
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1. From the Pricing Strategies List, select the area differential strategy you want to
maintain.

2. Click Edit, or double-click the strategy selected. A second Strategy Maintenance
pane opens and the fields that can be changed are enabled.

I(: Strategy Maintenance |

[ | 8
[ | 8
[ | 5|

| &,
Zone ID | Zone Mame | Location ID ‘ Location Mame | Differential | Percent | Autoe Approve | Price Guide | Create Price Ch:

223 |Dw AUS | ‘ Price Higher | 10% | | | O

1]

cancel [ save + Repeat || _Dene

Strategy Maintenance pane

3. Ifyou selected an area differential strategy, select the location you want to update.

Remove a Zone From an Area Differential Strategy
1. Select the zone you want to delete.
2. Click Delete. The zone is removed from the table

Exclude Items From the Area Differential

Note: Expand the Item Exclusion section of the Area
Differentials pane to complete the procedure.

1. Enter or select criteria ID of the items you want to exclude.
2. Click Add. The information is added to the item exclusion table.
3. Toremove an item from the item exclusion table:
a. Select an item.
b. Click Remove. The item is removed from the item exclusion table.

Complete the Area Differential
1. Click Apply. Any changes are added to the table
2. Click Done to save your changes and close the window.
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Edit a Clearance Price Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

B9 Maintain Pri

ng Strategy

(('—_} Strategy Maintenance |
Pricing Strategies List Il
Department | class [ subetass | zone Group | zone | price Guide [ catendar | calendar status |

v by > || Fiter 2y =] [Fuier 5y > Filter by, >

5000: ALL Fest .| 101: ALL Class 101: ALL Subcl... | Ranjit 001 Ranjit Test Group | Baltimare Clearance Mone

1234: Glassuare 2G-TCODD4E 21 Clearance Mane

1704: *Candida... 2G-farDay 21-UsD Clearance SH-1 Assignad

1704 *Candida,. 26-0009 a1 Clearance Caily Galendar | Assigned

17041 *Candida... 2G-2WH N Clearance Daily Calendar | Assigned

1221: Kitchenw... | 1000: Utensils | 1000: Gadgets | Rick's Teams Polars Buffals Campetitive Daily Calendar | Assigned

1221 Kitchenw... 1221 Warshouses| Warzhouses Compatitive Corin 10/21 Suspended

12211 Kitchenw., | 1000; Utensils | 1000; Gadgets | 1221 Warehouses| Warehouses Competitive Starts 10/28, Enw| Assigned

12211 Kitchenw... | 10001 Utensils | 1000: Gadgets | Mpls and Fargo | Mpls and Fargo Campetitive Daily Calendar | Assigned

39; 516 Maat Ranjit 001 Ranjit Test Group | Baktimore Margin Daily Calendar | Assigned

111: *TestDep HL-CAD HL_CAD Margin Hane

7778t Cost Dept name HL_CAD Margin Hane

2345: Small Ap.. D USD D USD: Margin MNane 1

2345: Small Ap. Ranjit 001 Ranjit Test Group | Edina Margin MNane

T7774 Retail Dept MERGH EXTRAW | My Zonef Z Locs Margin Hane

77771 Retail Dept Ranjit 001 Ranjit Test Group Margin Hane

TT7T: Retail Dept Ranjit 001 ranjit tast 2 Margin MNene

TTTT: Retail Dept Ranjit 001 New Zane Margin Mane =
| |

cancel || save +Repeat |[_pone |

Maintain Pricing Strategy workspace
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1. From the Pricing Strategies List, select the clearance strategy you want to maintain.

2. Click Edit, or double-click the strategy selected. A second Strategy Maintenance
pane opens and the fields that can be changed are enabled.

I(: Strategy Maintenance

Suzpand

il [

I

tlearance Strategies

Markdown Number

1

z

hd

Gancel |[ save + Repeat |[ pone

3. Make necessary changes

Edit a Price Guide
+ Change or enter a price guide name or click the LOV El button and select the
appropriate price guide if necessary.

Change Calendars

Note: In order to specify a new calendar, the existing
calendar must be suspended.

1. Select the Suspend checkbox.
2. Enter a calendar name, or click the LOV E button and select a calendar

Edit a Markdown
1. Select the Markdown number from the Clearance Strategies table.

2. Click Edit. The Discount Percent field is enabled.
3. Edit the discount percent.
4. Click Apply.
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Delete a Markdown

1. Select the highest Markdown number from the Clearance Strategies table.
2. Click Remove Markdown.

3. Click Apply.

Edit a Competitive Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

%5 Maintain Pricing Strategy

(@ strategy Maintenance |
Pricing Strategies List I
Department | class [ subetass | zone Group | zone | Location | ype | Price Guide | catendar | calendar status |
Filter by || Fitter by > [euieer by ][ itter oy ||| Fitter by x| [Fitter by [ Fateer by v [Fier by [w]|[ Fitter by >|[rer by [=]
5000t ALL Fest..| 1011 ALL Class | 1013 ALL Subel.., | Ranjit 001 Ranjit Test Group | Baltimore Clearance Mane
1234: Glassuare 2G-TCO004bE 21 Clearance MNane
1704: *Candida... zG-forDey Z1-USD Clearance SH-1 Assignad
17041 *Candida... 26-000% At Clearance Daily Calendar | Assigned
1704: *Candida... 26-2WH 2-WH Clearance Daily Calendar | Assigned
1221: Kitchenw... | 1000: Utensils | 1000; Gadgets | Rick's Teams Polars Buffals Compatitive Daily Calendar | Assigned
12211 Kitchenw., 1221 Warehouses| Warehouses Competitive Corin 10/21 Suspended
12211 Kitchenw... | 10001 Utensils | 1000: Gadgets | 1221 Warzhouses| Warehouses Campetitive Starts 10/23, En..| Assigned
1221: Kitchenw... | 1000: Utensils | 1000; Gadgets | Mpls and Farge | Mpls and Fargo Compatitive Daily Calendar | Assigned
99; 316 Meat Ranjit 001 Fanjit Test Group | Baltimore Margin Daily Calendar | Assigned
111: *Test Dep ... HL-CAD HL_CAD Margin Mone
T778: Cost Dept name HL_CAD Margin MNane
2345: Small Ap.. DW USD D USD: Margin MNane 1
2345 Small Apu Ranjit 001 Ranjit Test Group | Edina Margin Hane
77771 Retail Dept MERGH EXTRA.. | My Zonef Z Locs Margin Mane
TTTT: Retail Dept Ranjit 001 Ranjit Test Group Margin Mane
TETT: Retail Dept Ranjit 001 ranjit tast 2 Margin MNane
TT77: Retail Dept Ranjit 001 Mew Zone Margin Mone =

| e ]

cancel || Savs + pepeat |[ pors |

Maintain Pricing Strategy workspace
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maintain.

From the Pricing Strategies List, select the competitive strategy you want to

Click Edit, or double-click the strategy selected. A second Strategy Maintenance

pane opens and the fields that can be changed are enabled.

ICJ Strategy Maintenance ‘I:I
B 8
B 8
B |
Price Guide l:l Suszpand O
B B
R Corin's Compet..,  Competitor Store s
* Reference Competitors
Competitor Competitor Store Compete Type Percent
o) N a8 paet ol
N =
N B o]
N = B path [3] L
) . = a8 TEC—
-

Cancel Il Save + Repeat ” Lane I

3. Make necessary changes.

Edit a Price Guide

*

Change calendars

Enter the price guide name or click the LOV E button and select the appropriate

price guide.

Note: In order to specify a new calendar, the existing
calendar must be suspended.

1. Select the Suspend checkbox.
2. Enter a calendar name, or click the LOV & button and select a calendar
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Edit a Competitor

1. Inthe Competitor field, enter or change the competitor ID, or click the LOV B
button and select the appropriate competitor.

2. In the Competitor Store field, enter a competitor store ID, or click the LOV H button
and select the appropriate store.

3. Inthe Compete Type drop-down, select the compete type.
4. For Price Above and Price Below compete types, setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
retail price can vary from a competitor before a price change
is proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.

Edit Reference Competitors
Define reference competitors as necessary.

Complete the Competitive Price Strategy
1. Click Save + Repeat to commit your changes.
2. Click Done to save any changes and close the workspace.

Edit a Margin Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

B9 Maintain Pricing Strategy

I/(J Strategy Maintenance |
Pricing Strategies List Il
Department | Class | Subclass ‘ A oD | Erm ‘ Location | T ‘ Price Guide | Calendar | Calendar Status |
Fitter by: [ || Fitker by > [rer by =] [raer by [7]|[ Fitter oy x| [Fter sy [ Fier y. > [Fer sy [*]|[ Fitter by ||| Fiter by >

22 i 'z 2G 2 Are. ntial

5000: ALL Fest .| 101: ALL Class 101: ALL Subcl... | Ranjit 001 Ranjit Test Group | Baltimare Clearance Mone

1234: Glassuare 2G-TCODD4E 21 Clearance Mane

1704: *Candida... 2G-farDay 21-UsD Clearance SH-1 Assignad

1704 *Candida,. 26-0009 a1 Clearance Caily Galendar | Assigned

17041 *Candida... 2G-2WH N Clearance Daily Calendar | Assigned

1221: Kitchenw... | 1000: Utensils | 1000: Gadgets | Rick's Teams Polars Buffals Campetitive Daily Calendar | Assigned

1221 Kitchenw... 1221 Warshouses| Warzhouses Compatitive Corin 10/21 Suspended

12211 Kitchenw., | 1000; Utensils | 1000; Gadgets | 1221 Warehouses| Warehouses Competitive Starts 10/28, Enw| Assigned

12211 Kitchenw... | 10001 Utensils | 1000: Gadgets | Mpls and Fargo | Mpls and Fargo Campetitive Daily Calendar | Assigned

39; 516 Maat Ranjit 001 Ranjit Test Group | Baktimore Margin Daily Calendar | Assigned

111: *TestDep HL-CAD HL_CAD Margin Hane

7778t Cost Dept name HL_CAD Margin Hane

2345: Small Ap.. D USD D USD: Margin MNane 1

2345: Small Ap. Ranjit 001 Ranjit Test Group | Edina Margin MNane

T7774 Retail Dept MERGH EXTRAW | My Zonef Z Locs Margin Hane

77771 Retail Dept Ranjit 001 Ranjit Test Group Margin Hane

TT7T: Retail Dept Ranjit 001 ranjit tast 2 Margin MNene

TTTT: Retail Dept Ranjit 001 New Zane Margin Mane =
| |

cancel || save +Repeat |[_pone |

Maintain Pricing Strategy workspace
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1. From the Pricing Strategies List, select the margin strategy you want to maintain.

2. Click Edit, or double-click the strategy selected. A second Strategy Maintenance
pane opens and the fields that can be changed are enabled.

I@ Strategy Maintenance ‘ |:I
=] B
=] 8
=] 8
Price Guide l:l% Suspend
2 8
Code Feelect - [7] Acceptshle Rznge From l:l
Margin Target I:I Acceptsble Range To l:l —
Margin Strategy Details Il
Code | Margin Target Acceptable Range From Acceptable Range To
Mo Code |5% |4% |6%
* Reference Competitors
Compatitar Competitor Store Compate Type Percant
N " e T
C— m 5
[ m 5
[ m 5 .
) | pach 3] _

| Cancel ” Save + Repeat Il Done I

3. Make necessary changes.

Edit a Price Guide

+ Enter the price guide name or click the LOV B button and select the appropriate
price guide.

Change Calendars

Note: In order to specify a new calendar, the existing
calendar must be suspended.

1. Select the Suspend checkbox.
2. Enter a calendar name, or click the LOV E button and select a calendar
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Edit Margin Details
1. Select a row in the Margin Strategy Details table.

2. Inthe Margin Target field, enter the percent of margin you want to earn on the
item/zone.

Note: Acceptable range is the amount by percentage that a
margin can vary from the target before a price change is
proposed.

3. Inthe Acceptable Range From field, enter the bottom of the range.
4. Inthe Acceptable Range To field, enter the bottom of the range.
5. Click Apply.

Delete Margin Details
1. Select the margin detail from the Margin Strategy Details table.
2. Click Delete. The row is removed from the table.

Edit Reference Competitors
+ Define reference competitors as necessary.

Complete the Margin Price Strategy
1. Click Save + Repeat to commit your changes.
2. Click Done to save any changes and close the workspace.
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Edit a Maintain Margin Pricing Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

B9 Maintain Pricing Strategy

(('—_} Strategy Maintenance |
Pricing Strategies List Il
Department | class [ subetass | zone Group | zone | Location | ype | price Guide [ catendar | calendar status |
Fitter by: [ || Fitker by > [rer by =] [raer by [7]|[ Fitter oy x| [Fter sy [ Fier y. > [Fer sy [*]|[ Fitter by ||| Fiter by >
1 & Co ] 1 Area Differantial Mene -
5000: ALL Fest .| 101: ALL Class 101: ALL Subcl... | Ranjit 001 Ranjit Test Group | Baltimare Clearance Mone
1234: Glassuare 2G-TCODD4E 21 Clearance Mane
1704: *Candida... 2G-farDay 21-UsD Clearance SH-1 Assignad
1704 *Candida,. 26-0009 a1 Clearance Caily Galendar | Assigned
17041 *Candida... 2G-2WH N Clearance Daily Calendar | Assigned
1221: Kitchenw... | 1000: Utensils | 1000: Gadgets | Rick's Teams Polars Buffals Campetitive Daily Calendar | Assigned
1221 Kitchenw... 1221 Warshouses| Warzhouses Compatitive Corin 10/21 Suspended
12211 Kitchenw., | 1000; Utensils | 1000; Gadgets | 1221 Warehouses| Warehouses Competitive Starts 10/28, Enw| Assigned
12211 Kitchenw... | 10001 Utensils | 1000: Gadgets | Mpls and Fargo | Mpls and Fargo Campetitive Daily Calendar | Assigned
39; 516 Maat Ranjit 001 Ranjit Test Group | Baktimore Margin Daily Calendar | Assigned
111: *TestDep HL-CAD HL_CAD Margin Hane
7778t Cost Dept name HL_CAD Margin Hane
2345: Small Ap.. D USD D USD: Margin MNane 1
2345: Small Ap. Ranjit 001 Ranjit Test Group | Edina Margin MNane
T7774 Retail Dept MERGH EXTRAW | My Zonef Z Locs Margin Hane
77771 Retail Dept Ranjit 001 Ranjit Test Group Margin Hane
TT7T: Retail Dept Ranjit 001 ranjit tast 2 Margin MNene
TTTT: Retail Dept Ranjit 001 New Zane Margin Mane =

| Coa |

cancel || save +Repeat |[_pone |

Maintain Pricing Strategy workspace
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1. From the Pricing Strategies List, select the maintain margin strategy you want to
maintain.

2. Click Edit, or double-click the strategy selected. A second Strategy Maintenance
pane opens and the fields that can be changed are enabled.

I-"(::' Strategy Maintenance |

Price Guide l:l Suspend D
= =
= =l
Aute Approve |:| ¥ Cost Change Forward Days |2
* Methad (") Market Basket Margin Increase () Margin %
.é. Current Margin .é. Change by Cost Change Armount
Cecrease -él Margin %

':' Change by Cost Change Armnount

¥ Reference Competitors

Cornpetitor Cornpetitor Store Cormpete Type Percent
= =
Y pratch [}
= = patch [
N ¥ e[

S = 7 3]

Maintain Margin Strategy Maintenance pane

3. Make necessary changes.

Edit a Price Guide

+ Enter the price guide name or click the LOV E button and select the appropriate
price guide.

Change Calendars

Note: In order to specify a new calendar, the existing
calendar must be suspended.

1. Select the Suspend checkbox.
2. Enter a calendar name, or click the LOV & button and select a calendar

User Guide 101



Pricing strategies

102

Edit Maintain Margin Details

1.

Select the Auto Approve check box to indicate price changes should be created in
Approved status.

In the Cost Change Forward Days, enter the number of days into the next review
period that the strategy will consider cost changes when proposing price changes.

Note: Cost Change Forward Days should not exceed the
length of a review period.

Select the method for the strategy:

+ Market Basket Margin: Select to have the margin for the item's market basket
applied to the item's new cost. The Margin Strategy Details area appears.

Auto Approve |:| ¥ cost Change Forward Days |2 |

* Method . Market Bazket Margin

| ! Current Margin

(oo [

Margin Strategy Details " d

Code Margin Target Acceptable Range From Acceptable Range To |

Margin strategy details

+ Current Margin: Select to have the current margin applied to the item's new
cost.

Edit Market Basket Margin

1.

In the Code drop-down, select the margin market basket code you want to use to set
the price.

In the Margin Target field, enter the percent of margin you want to earn on the
item/zone.

Setup the acceptable range:

Note: Acceptable range is the amount by percentage that a
margin can vary from the target before a price change is
proposed.

a. Inthe Acceptable Range From field, enter the bottom of the range.
b. Inthe Acceptable Range To field, enter the top of the range.

Click Apply. An entry is added to the Maintain Strategy Details table.
Define reference competitors as necessary.

Click Done to save any changes and close the workspace.
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Edit Current Margin
1. Select how the strategy will apply an increase in margin to a proposed retail:

+ Margin %: Select to have the percent of the cost change added to the basis retail
to determine the proposed retail.

+ Change by Cost Change Amount: Select to have the amount of the cost change
added to the basis retail.

2. Select how the strategy will apply a decrease in margin to a proposed retail:

+ Margin %: Select to have the percent of the cost change subtracted from the
basis retail to determine the proposed retail.

+ Change by Cost Change Amount: Select to have the amount of the cost change
subtracted from the basis retail.

3. Click Done to save any changes and close the workspace.

Edit Reference Competitors
+ Define reference competitors as necessary.

Complete the Margin Price Strategy
1. Click Save + Repeat to commit your changes.
2. Click Done to save any changes and close the workspace.

Delete a Price Strategy

Navigate: From Task Pad, select Price Strategy > Maintain Price Strategy. The Maintain
Pricing Strategy workspace opens.

%5 Maintain Pricing Strategy
I/.'_’—_W Strategy Maintenance |
Pricing Strategies List I
| Class | Subclass ‘ e o) | Ere ‘ Lacation | T ‘ Price Guide | Calendar | Calendar Status |
silter by: [ ¥ [Fiter by: ] . [el|[aer by | [Fitter by [>][ 7 v [Fier by [w]|[ Fitter by >|[rer by [=]
o G Z Are tial Mone A
5000: ALL Fest...| 101 ALL Class | 101: ALL Subel... | Ranjit 001 Ranjit Test Group | Bakimore Clearance Nene
1234: Glassuare zG-Tcooosb  |z1 Claarance Nens
1704: *Candida... za-forDey z1-USD Clearancs SH-1 Assigned
1704: *Candida... 26-0009 At Clearance Daily Calendsr | Assigned
1704: *Candida... 26-2WH Z-WH Clearance Daily Calendsr | Assianed
1221: Kitchenu... | 1000; Utansils | 1000; Gadgats | Rick's Teams Polars Buffale Compatitive Daily Calendsr | Assignad
1221: Kitchenu., 1221 Warehouses | Warehouses Competitive Sorin 10/21 Suspended
1221t Kitchenu... | 1000: Utensils | L00D: Gadgats | 1221 Warehouses | Warehouses Competitive Starts 10/23, En...| Assianed
1221: Kitchenu... | 1000: Utansils | L000: Gadgats | Mpls and Farge | Mpls and Farge Compatitive Daily Calendsr | Assianad
95, 516 Meat Ranjit 001 Ranjit Test Group | Baltimore Margin Daily Calendar | Assignad
111: #Test Dep ... HL-CAD HL_CAD Margin Mone
7778: Cost Dept name HL_CAD Marain Nene
2345: Small Ap... D USD Dl USD Fargin Nens -
2345: 3mall Ap.., Ranjit 001 Ranjit Test Group | Edina Margin Mane
7777 Retail Dept MERCH EXTRA... | My Zonef Z Locs Margin Nene
77T Retail Dapt Raniit 001 Ranjit Test Group Fargin Nens
TETT: Retail Dapt Ranjit 001 ranjit test 2 Fargin Nens
T7FT Retail Dept Ranjit 001 Mew Zone Margin Mane =
| |
cancel || Savs + pepeat |[ pors |

Maintain Pricing Strategy Workspace

1. From the Price List, select the price strategy you want to delete.
Click Delete. You are prompted to confirm your decision.
Click Yes.

Click Done to close the window.

o
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Worksheets

Navigate the Worksheet

RPM uses strategies, calendars, and item/location information to automatically generate
worksheets. The Worksheet functionality allows you to maintain the proposed price
changes automatically generated by RPM.

Change the Value in a Cell
1. Double click the cell.
2. Enter a value, change a value, or select from a drop-down list.

Change the Values of Multiple cells

1. Press and hold the Ctrl key while selecting cells or column headings to select
multiple cells or columns.

2. Right click on the selected cells or columns. A window appears that allows you to
edit the value for all selected cells.

Price Change Indicator §|

cated Value  [Setect [3]

| Apply || Cancel |

Example Edit Value window

3. Enter a value, change a value, or select from a drop-down list.
4. Click OK. The values for all selected cells change.
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Maintain Columns

You can edit the worksheet to display only the columns you are concerned with, change
the order the columns display, and change the number of rows that appear.

Hide and Position Columns

1. In the Worksheet Details pane, click the E button.

2. Select Column Display and Ordering... from the drop-down menu. The Column
Display and Ordering window opens.

Column Display and Ordering

Hide these colunns: Show these columns:

Mew Retail lE
Iterm ID

%% off Regular Retail

%% off Basziz Retail El
[=]

Baze Cost

Bazis Cost
Clazz Id

1 I

| Cancel || OK |

Column display and ordering window

3. To hide columns:
a. Select a column to hide in the Show these columns pane.
b. Click the L4 button. The column name appears in the Hide these columns pane.
c. Repeat the steps above to hide additional columns.

+ To hide individual columns, right-click on the column heading in the
Worksheet Details pane and select Hide Column from the drop-down menu.

4. To position columns:
a. Select a column to re-position in the Show these columns pane.

b. Click the L= and L™ Ibuttons as necessary to move the columns. This
determines the position of the columns from left to right.
c. Repeat the steps above to re-position additional columns.

+ Toreposition individual columns, click on the column heading in the
Worksheet Details pane and drag it to the desired position.

5. Click OK. The worksheet columns are repositioned to reflect your changes.
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Sort the Worksheet

1. Inthe Worksheet Details pane, click the

I &

button.

2. Select Sort Table... from the drop-down menu. The Column Display and Ordering
window opens.

3. Set the sort order of the worksheet:

a.

b.
C.
d
e

g.

Select a column from the Columns pane.

Click the [»_| button. The column name appears in the Priority Column pane.
Repeat the steps above to move additional columns.
Select a column in the Priority Column pane.

Click the = | and [ .= I puttons as necessary to move the columns. This
determines the order by which the worksheet information is sorted.

Clear the Ascending column to have the column sort date in a descending
manner.

Repeat the steps above as necessary.

4. Click OK. The worksheet columns are sorted to reflect your changes.

*

To sort based on individual columns, right-click on the column heading in the
Worksheet Details pane and select either Make Primary Sort, Ascending or Make
Primary Sort, Descending from the drop-down menu.

Adjust the Size of the Worksheet Content

1. Inthe Worksheet Details pane, click the E button.
2. Move the cursor over Size Content.
3. Select from the drop-down menu:

*

*

*

*

*

*

Smallest
Smaller
Standard
Larger
Largest
Fit All

4. The size of the content on the worksheet is adjusted.

Adjust Column Sizes

1. Inthe Worksheet Details pane, click the E button.
2. Move the cursor over Column Resizing in the drop-down menu.
3. Select from the drop-down menu:

*

*

*

*

Adjust Next Column Only
Adjust Subsequent Columns
Adjust Last Column Only
Adjust All Columns
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4. The worksheet columns are adjusted.

+ Toresize individual columns, position the cursor on the right-hand border of the
column heading. The cursor will change to a double arrow. Click and drag right
or left to resize the column.

Set Non-scrolling Columns

You can set up to seven columns to be locked or non-scrolling. This allows comparison
of values in the locked columns to all other columns in the worksheet.

1. Inthe Worksheet Details pane, click the E button.

2. Select Column Locking from the drop-down menu. The Column Locking dialog
opens.

Column Locking [‘5_(|

Mumber of colurnns to be locked (0 to 7) IZI

| Cancel || OK |

Column locking dialog

3. Enter the number of columns to lock.
4. Click OK. The columns are locked (non-scrolling).

Maintain Views

Add a View
1. Click Maintain View. The Maintain View dialog opens.

{\5 Maintain View

&

Default Description Corporate |

Corp -

Fabarl

Faberz

Faber3

fabers

ITEM-ZCOME

o o oo
|

4

nci firzt

Canceal Save

Maintain View dialog

2. Click Add. A new line appears in the list.
3. Enter a name for the view in the Description field.

4. Select the Default View checkbox if you would like the view you created to be the
default view.

5. Click Save. The view is saved and is accessible from the drop-down at the top of the
Worksheet Details pane.
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Delete a View
1. Select the view you want to delete from the list.
2. Click Delete. The view is removed from the list.

Select a View
+ Select a saved view from the drop-down menu.

Apply Filters

Since worksheets may contain many detail records, RPM gives you the ability to filter
those records so you see only the details that need attention. You can perform an ad hoc
filter on any column in the Worksheet Detail or you can create and save an advanced
filter that you can continue to use in the future.

Apply an ad hoc Filter

+ Inthe Worksheet Details pane, select a value from the Filter by: drop-down above the
column you wish to filter the worksheet by. The worksheet refreshes, with the filter
applied.

Clear an ad hoc Filter

+ Inthe Worksheet Details pane, select Clear Filter from the Filter by: drop-down
above the column that the filter was applied to. The filter is cleared and the
worksheet returns to its previous state.

Note: Any other filters applied will still be applied to the
worksheet.

Clear all Filters

+ In the Worksheet Details pane, select Revert to Default from the Filter by: drop-down
above any column. The filters are cleared and the worksheet returns to its original
state.
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Apply an Advanced Filter

Note: Advanced filters override any ad hoc filters previously
applied to the worksheet.

1. Inthe Worksheet Details pane, select Advanced Filter from the Filter by: drop-down
above the column you wish to filter the worksheet by. The Advanced Filter dialog

opens.
Advanced Filter E'
Show rows where
Mew Retail |i5 equal to IEI
| =]
|(nu:une) IEI
| Cance| || 0K I

Advanced filter dialog

2. Select a condition to apply to the column from the top drop-down in the dialog.
Enter or select a value for the filter to look for in the next drop-down.

You may enter an additional condition and value in the remaining drop-downs.
Select a logical operator (And or Or) in the area between the drop-downs.

Click OK to apply the filter to the worksheet. The worksheet refreshes, with the filter
applied.

o gk w
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Maintain Worksheet Detail Filters

*

In the Worksheet Details pane, click the Filter button. The Worksheet Detail
Filter window opens.

¥ Worksheet Detail Filter K
Filter [select- [*] [_SaveFikerss .. |[ Delete Filter | [_Apply Filter |
Column | condition [ vatue ‘
Remave All
Filter on a Column ar a Value () Calumn
(@ valus
Colurmn |- salact - [¥] condition [ salect- [x]  wane Add Criteria

Worksheet detail filter window

Note: Click the clear filter button to remove the filter
criteria.

Create a Worksheet Detail Filter

1.

Select Column to have the filter compare the values in two columns.
Or
Select Value to have the filter match a value in a column.

Select a column to filter by from the Column drop-down.
Select a condition to apply to the filter from the Condition drop-down.

Select a column to compare to the previous column in the Column drop-down if you
chose to filter by column above.

Or

Select of Enter a value for the filter to look for in the next field if you chose to filter
by value above.

Click Add Criteria. The criteria is added to the Worksheet Detail Filter table.
Repeat the steps above to continue adding criteria. Continue to the next step.
Click Save As to save the filter.

+ Enter a name for the filter in the Save Filter dialog.

Apply a Worksheet Detail Filter

1.
2.

Select a filter from the Filter drop-down.

Select criteria from the Worksheet Detail Filter table. You can select multiple
criteria.

Click Apply Filter. The Worksheet Detail Filter window is closed and the filter is
applied.
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Delete Worksheet Detail Filter Criteria
1. Select a filter from the Filter drop-down .
2. Select criteria from the Worksheet Detail Filter table.

3. Click Remove Criteria. The criteria is removed from the filter. Click Remove All,
to remove all criteria from the filter.

Delete a Worksheet Detail Filter
1. Select a filter from the Filter drop-down.
2. Click Delete Filter. The filter is removed from the Filter drop-down.

Worksheet Status

From the Worksheet Status workspace you can:

+  Submit a price change worksheet for approval
+ Approve a price change worksheet

* Reject a price change worksheet

+ Reset a price change worksheet

+ Delete a price change worksheet

See Worksheet columns for specific information on the columns displayed in the
Worksheet workspace.

See Navigate the Worksheet for information on how to work within the Worksheet
workspace.

112



Oracle Retail Price Management 11.0.5

Maintain a Pricing Worksheet

Navigate: From the Task Pad, select Worksheet > Worksheet Status. The Worksheet
Status workspace opens.

%5 worksheet Status
I@ Worksheet Status |
Reason | |® Apply
Action [ select - =l
I
Merchandise Level | Merchandise ID Location Level | Location ID Location Status | Conflict| Last Review Date | Reas
Filkar by W | Fivkar by F|| Fitkar by || Fitker by | TN | Fitber by ||| F T | Fitbe| || Fitber by || ity
Department e
Crepartment 2 Zonge g 21 M 0z-02-2005
4] 3
Selact All || Unselact All || worksheat Datail |
Total Price Change Arnount 0,00
Total Price Change $0H o
Total Price Change Items =
Total Sales Armmount $0,00

Worksheet status workspace

1. Select the worksheet you want to maintain.

Note: You can select multiple worksheets as long as they are
for the same department and currency.

2. Click Worksheet Detail to maintain the details of the worksheet.
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Submit a Pricing Worksheet for Approval

The Pricing Worksheet status must be In Progress to enable the Submit action. To change
the status of the Pricing Worksheet from New or Updated to In Progress, you need to
have at least one row or item selected for price change.

1. Select the worksheet that you want to submit.

2. Review the information in the Worksheet Status window to ensure that it is correct.
3. From the Action drop-down list, select Submit.
4

Click Apply. The status is changed to Submitted and the Pricing Worksheet is ready
for approval.

Note: Before the status changes to Submitted, RPM checks
the Pricing Worksheet to ensure that there are no conflicts.

The status options that are available from the Action drop-

down list change based on current status of the worksheet's
details.

Approve a Pricing Worksheet

Note: The Pricing Worksheet status must be in either
Submitted or Delete Pending status before you can select the
approve action.

1. Select the worksheet that you want to approve.

2. When you are ready to approve the submitted or delete pending Pricing Worksheet,
select Approve.

3. Click Apply. The Pricing Worksheet information is saved and applied.

Note: For worksheets in Submitted status, before the status
changes to Approved, RPM checks the Pricing Worksheet to
ensure that there are no conflicts. Delete pending status
worksheets are not conflict checked before being moved to
Deleted status.

When the system option, Dynamic Area Differentials is off,
secondary area worksheets are enabled when the primary
area is approved. When the system option is on, changes to
secondary areas happen dynamically after changes to the
primary area.
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Reject a Pricing Worksheet

You can reject a Pricing Worksheet that has a status of Submitted or Delete Pending.
When you reject a submitted or delete pending Pricing Worksheet, its status changes to
Rejected or Delete Rejected.

Note: If you want to work with the Pricing Worksheet when
its status is Rejected, Reset the status of the Pricing
Worksheet (see the procedure below).

Select the worksheet that you want to reject.

You can enter a Reason for the rejection in the Reason field. Click the 5 putton to
open an editing window where you can enter a reason up to 250 characters long.

3. From the Action drop-down list, select Reject.

4. Click Apply. The status of the Pricing Worksheet changes to Rejected or Delete
Rejected.

Reset the Status of a Pricing Worksheet

Use the Reset action to return the worksheet to its previous status.
1. Select the worksheet that you need to reset the status of.

2. From the Action drop-down list, select Reset.

3. Click Apply. The Worksheet Status window refreshes and the worksheet is returned
to its previous status.

Delete a Pricing Worksheet
1. Select the worksheet that you want to delete.
2. From the Action drop-down list, select Delete.

3. Click Apply. The Pricing Worksheet is moved to Delete Pending status and is ready
to have your deletion approved or rejected.

Note: The options that are available from the Action drop-
down list change based on worksheet's current status.
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Worksheet Detail

The Worksheet Detail workspace allows you to:

116

*

*

*

Review the auto generated price change proposals.

Review items that broke rules or were exceptions.

Make clearance decisions.

Accept the recommendations or delete the Pricing Worksheet.

Examine the information about price change candidates and make decisions about
which items to change and what retail prices to set.

Modify column values.

Perform what-if analysis on the Worksheet to help you make the best pricing
decisions.

Export the worksheet to a Comma Separated Value (csv) file that can be opened in
other applications such as spreadsheets and work processors.

See Worksheet Columns for specific information on the columns displayed in the
Worksheet workspace.

See Navigate the Worksheet for information on how to work within the Worksheet
workspace.
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Maintain Worksheet Details

Navigate: From the Task Pad, select Worksheet > Worksheet Status. The Worksheet
Status workspace opens.

%5 worksheet Status

r@) Worksheet Status |

Reason | |®

Action [ select - =l
I
Merchandise Level | Merchandise ID Location Level | Location ID Location Status | Conflict| Last Review Date | Reas
Filkar by W | Fivkar by F|| Fitkar by || Fitker by | TN | Fitber by ||| F T | Fitbe| || Fitber by || ity
Department 02-01-2003
Crepartment 2 Zonge g 21 M 0z-02-2005
4] 3
Selact All || Unselact All || worksheat Datail |

Total Price Change Arnount 0,00

Total Price Change $0H o
Total Price Change Items =
Total Sales Amount $0,00

Worksheet status workspace
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1. Select the worksheet you want to view the details of. You can select multiple
worksheets or click Select All to select of all the worksheets.

2. Click Worksheet Detail. The Worksheet Detail workspace opens.

%3 wWorksheet Details

I© Worksheet Details |
Itern Level 'Tran Lewel lzl
corin Save View . . . |:| E
| EI | Diff Type 8 .
I
Item ID Item Description | Historical Sale Historical Sald Seasonal Sell | Sell Thru % | Rule Season,/Phasd Store On H
Filker by W\ Filer by || Fitker by :l Filker by :l Fitker by | T\ Filker by | ||| Fitker by | ||| Fitker by | ||| Filber by
T "
1301 RDP CMLT& 0.00 o i 5]
1310 RDF Item for REM 0.00 o 5
1911 RDP item for RPM 0.00 o 5
1950 RPD RPM itzm 0,00 o i 5]
1961 RDP RPM item 2 0,00 o i 5]
1962 RDP RPM Item 3 0.00 o i 5]
1370 RDP RPM Itzm 0.00 o i 5]
[ l 3
| Unselect All || Select All || Reset Data || What If || Suggest Date ||
Cancel Il Save Il Done I

Worksheet detail workspace

Edit the Proposed Retail
Enter a new retail price in the New Retail field as required for each item.
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Take or Don't Take Proposed Price Changes

1. Select the level to view the worksheet at from the Item Level drop-down.
2. Change the Price Change Indicator field in the appropriate row:
Ttern Level |-|—ra.-, Laual E|
| Maintain Wiew | E
Mexwr Retail LOM Price Change Indicator | Conflict State Promotion O
ﬂ Fitter by v ||| Fitver £y (][ Fter by v ||| Fitver 2y Fitrer by
34| EACH - Mew
S0 EACH e w
a4| EACH Taks Mew
Don't Take

28| EACH e w
02| EACH Mew
39| EACH Mew
62| EACH Mew
o1l EACH Mew
ol car -

Price Change Indicator column

+ Select "Take" to accept the proposed price change for the item.

+ Select "Don't Take" to reject the proposed price change for the item.

3. Click Save. Your changes to the worksheet are saved and the Worksheet Status
workspace opens.

See the Worksheet columns section for a complete list of the editable columns on the
worksheet.
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View Totals

Navigate: From the Task Pad, select Worksheet > Worksheet Status. The Worksheet

Status workspace opens.

%5 worksheet Status

r@) Worksheet Status

Total Price Change Arnount 0,00

Total Price Change $0H o
Total Price Change Items =
Total Sales Amount $0,00

Reason | |® Apply
Action [ select - =l
I
Merchandise Level | Merchandise ID Location Level | Location ID Location Status | Conflict| Last Review Date | Reas
Filkar by W | Fivkar by Fitkar by: ||| Fitkar by || Fitker bye ||| Al T | Rtk || Fitkar by || ity
Department 02-01-2003
Crepartment 2 Zonge g 21 M 0z-02-2005
4] 3
Selact All || Unselact All || worksheat Datail |

Worksheet status workspace
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1. Select the worksheet you want to view the details of. You can select multiple
worksheets or click Select All to select of all the worksheets.

2. Click Worksheet Detail. The Worksheet Detail workspace opens.

%3 wWorksheet Details

(C—‘_} Worksheet Details |
Itern Level 'Tran Lewel lzl
corin Save View . . . |:| E
| EI | Diff Type 8 .
&
Item ID Item Description | Historical Sale Historical Sald Seasonal Sell | Sell Thru % | Rule Season,/Phasd Store On H
Filker by W\ Filer by || Fitker by :l Filker by Fitker by | T\ Filker by | ||| Fitker by | ||| Fitker by | ||| Filber by
T 5
1301 RDP CMLT& 0.00 o i 5]
1310 RDF Item for REM 0.00 o 5
1911 RDP item for RPM 0.00 o 5
1950 RPD RPM itzm 0,00 o i 5]
1961 RDP RPM item 2 0,00 o i 5]
1962 RDP RPM Item 3 0.00 0 i 5]
1370 RDP RPM Item 0,00 0 i 5]
[« l >
| Unselect All || Select All || Reset Data || What If || Suggest Date ||

Cancel Il Save Il Done I

Worksheet detail workspace
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3. Select the row you want to view totals for by clicking the box :I to the left of the
row.

+ Press and hold the Ctrl key while selecting to select multiple rows. Click Select
All to select all the rows.

Note: If no items are selected, the totals appear for all items
where a price change would occur.

4. Click the Totals button. The Totals window opens.

Price Change Totals|| Sales Totals | Competitive Analysis totals

|

Zone ID Zone Mame Price Change Amount| Price Change SOH Price Change Items

Recalculate Total || Done

Totals window

View Price Change Totals

1. Select the Price Change Totals tab. The totals for all of the item rows that you
selected appear on the Totals window.

2. Click Done. The Totals window is closed.

View sales totals

1. Select the Sales Totals tab. The totals for the sales for the item rows that you selected
appear on the Totals window.

2. Click Done. The Totals window is closed.

View Competitive Analysis Totals

1. Select the Competitive Analysis Totals tab. The totals for how you are competing in
all retail zones that you have selected appear on the Totals window.

2. Click Done. The Totals window is closed.
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Perform a What-if Analysis

Navigate: From the Task Pad, select Worksheet > Worksheet Status. The Worksheet
Status workspace opens.

%5 worksheet Status
I@ Worksheet Status |
Reason | |® Apply
Action [ select - =l
I
Merchandise Level | Merchandise ID Location Level | Location ID Location Status | Conflict| Last Review Date | Reas
Filkar by W | Fivkar by F|| Fitkar by || Fitker by | TN | Fitber by ||| F T | Fitbe| || Fitber by || ity
Cepartrent
Crepartment 2 Zonge g 21 M 0z-02-2005
4] 3
Selact All || Unselact All || worksheat Datail |
Total Price Change Arnount 0,00
Total Price Change $0H o
Total Price Change Items =
Total Sales Armmount $0,00

Worksheet status workspace

1. Select the worksheet you want to view the details of. You can select multiple
worksheets or click Select All to select all of the worksheets.

2. Click Worksheet Detail. The Worksheet Detail workspace opens.
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%5 worksheet Details

@ Worksheet Details |

Ttern Level 'Tran Level lEI
|c0rin lzl | Save View Diff Type . D

I

Item ID Item Description | Historical Salg Historical Sale Seasonal Sell | Sell Thru % | Rule Season/Phasd Store On H

Filker by W\ Filker by || Fitker by :l Filker by :l Fitker by || Filker by | ||| Fitker by | ||| Fitker by | ||| Filber by
T 5

1901 ROP CMLTE 0.00 o] ﬂ

1910 RDFP Item for RPM 0.00 a H

1911 RDF item for RPM 0.00 u} ﬂ

1960 RPD RPM itern 0.00 a H

1961 RDP RPM itern 2 0.00 a H

1962 RDP RPM Itemn 2 0.00 a H

13970 RDP RPM Item 0.00 u} H

Kl I 3

| Unzeladc All || Selack All || Reset Data || What If || Suggest Date ||

Cancel Il Save Il Done I

Worksheet detail workspace

3. Select the row you want to perform a what-if analysis on by clicking the box :‘ to
the left of the row.

+ Press and hold the Ctrl key while selecting to select multiple rows. Click Select
All to select all the rows.
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Perform a What-if Analysis on a Clearance Pricing Strategy
1. Click What If. The What If window opens.

& Price Strategy - Clearance

rPrcing Guides
Current
Hew - Select - IEI

—Marcdown Percents

I
Markdoven Mumber Current ey
1 109 1094
2 2095 20%
3 0% 0%
4 405 405
=] 0% S0
& s0%% S 0%
T TOSE 7O
g S0%% S0%
| Cancel || Reseat || Apply |

What If window

2. Make changes to the following fields to test what happens to the worksheet:
+ Price guide: Select a new price guide from the New drop-down.

+ Markdown percent: Enter a markdown percent in the New Markdown Percent
field.

3. Click Apply. The What If window is closed and the data in the Worksheet change to
reflect the changes made in the What If window.
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Perform a What-if Analysis on a Competitive Pricing Strategy
1. Click What If. The What If window opens.

&% Price Strategy - Competitive

~Pricing Guide:
Current

Mew - select - lzl

Competit

Current Compete Type * Naw Compete Type Price By Code =

Current Compete Percent
Current Acceptable Range From

Current Acceptable Range To

rCompete ¥alues by Code

I
Code Current Compete Ty| Current Compete Percd Current Acceptable Range F| Current Acceptable Range MNew Compete Tyg New Compete Per(t4
Mo Code |Price Below 159 159 20% Price Below | ¥ J15% Z
Alphal Price Abowve 109 Price Above [ " i10%
Christm...| Price Abave 7 % =L =L Price Above |73 —
nal | maech B ateh - hd
Cancel || Resat || Apply

What If window

2. Make changes to the following fields to test what happens to the worksheet:
+ Price guide: Select a new price guide from the New drop-down.
+ Compete type: Select a different compete type for the whole worksheet or by
code by selecting from the New Compete Type drop-downs.
+ Compete percent: Enter a new compete percent in the New Compete Percent
field.
3. Click Apply. The What If window is closed and the data in the Worksheet change to
reflect the changes made in the What If window.
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Perform a What-if Analysis on a Margin Pricing Strategy
1. Click What If. The What If window opens.

&% Price Strategy - Margin

~Pricing Guides

Current

Maw - Seladt - IEI
rMargin Percents

| &%,

Code Current Margin Target| Current Acceptable Range From| Current Acceptable Range To| Mew Margin Target
Mo Code CEL C3ci-: 505 CEL

alphat 494 4 595 s

Chriztmas |[15% 1596 2096 15%

Seazonal  |3% 5 % T o R

Springtime |10% 1096 15% 10%:

| Cancel || Reset || Apply |

What If window

2. Make changes to the following fields to test what happens to the worksheet:
+ Price guide: Select a new price guide from the New drop-down.
+ Margin target: Enter a margin target in the New Margin Target field.

3. Click Apply. The What If window is closed and the data in the Worksheet change to
reflect the changes made in the What If window.

Reset the What-if Data
1. Click What If. The What If window opens.
2. Click Reset. The values are returned to their original value.

3. Click Apply. The What if window is closed and the data in the Worksheet change
back to their original value.
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Export a Worksheet

Export allows you to export the current view of the worksheet to a Comma Separated

Value (csv) file.

Navigate: From the Task Pad, select Worksheet > Worksheet Status. The Worksheet

Status workspace opens.

%5 worksheet Status

I@ Worksheet Status

Total Price Change Arnount 0,00

Total Price Change $0H o
Total Price Change Items =
Total Sales Amount $0,00

Reason | |® Apply
Action [ select - =l
I
Merchandise Level | Merchandise ID Location Level | Location ID Location Status | Conflict| Last Review Date | Reas
Filkar by W | Fivkar by Fitkar by: ||| Fitkar by || Fitker bye ||| Al T | Rtk || Fitkar by || ity
Department 02-01-2003
Crepartment 2 Zonge g 21 M 0z-02-2005
4] 3
Selact All || Unselact All || worksheat Datail |

Worksheet status workspace
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1. Select the worksheet you want to view the details of. You can select multiple
worksheets or click Select All to select of all the worksheets.

2. Click Worksheet Detail. The Worksheet Detail workspace opens.

%3 wWorksheet Details

(C—‘_} Worksheet Details |
Itern Level 'Tran Lewel lzl
corin Save View . . . |:| E
| EI | Diff Type 8 .
&
Item ID Item Description | Historical Sale Historical Sald Seasonal Sell | Sell Thru % | Rule Season,/Phasd Store On H
Filker by W\ Filer by || Fitker by :l Filker by Fitker by | T\ Filker by | ||| Fitker by | ||| Fitker by | ||| Filber by
T 5
1301 RDP CMLT& 0.00 o i 5]
1310 RDF Item for REM 0.00 o 5
1911 RDP item for RPM 0.00 o 5
1950 RPD RPM itzm 0,00 o i 5]
1961 RDP RPM item 2 0,00 o i 5]
1962 RDP RPM Item 3 0.00 0 i 5]
1370 RDP RPM Item 0,00 0 i 5]
[« l >
| Unselect All || Select All || Reset Data || What If || Suggest Date ||

Cancel Il Save Il Done I

Worksheet detail workspace
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3. Select the row you want to export by clicking the box j to the left of the row.

+ Press and hold the Ctrl key while selecting to select multiple rows. Click Select
All to select all the rows.

4. Click the Export [=2] button. The Save window opens.

Save In: |B Temp lzl E
3 wERC.trmp. dirD0 [1 {aSbald4e0-7354-11d4-bae?-00409631a2c8)
3 wERD.trmp. dir00 [J {a5=232100-1451-11d4-9731-00c04fSeeh39l
3 wWERE.trnp. dir00 [J {abda9912-5d00-11d4-bae?-95367cal97955)
3 WERF.trmp. diron [J {CASEZE7E-1BRF-1108-906A-00010240CESS)
3 WERF.trmp. dir0l 1 {CEZ03AFF-1BEE-11D8-9D6A-00010240CE9S)
3 wards.o E PricingWorkzheetd44544
3 {o0761b06-803d-11d4-9790-00c04fSeeb39}
[ {46291FF9-Fa43A-4AEG-B3F2-SCEFD4CC4RE1Y
4 I)
File Harme: F'r'iu:ir|g'-.-'-.-'-:-r'I-:.-_=.|'u=_-E|:-4454-4.-:-5.'.' |
Files of Tepe: |’*‘.|:s-.I IEI
Save || Cancel |

Save window

5. Select a location to save the file to from the Save In drop-down.

Enter a name for the file in the File Name field.

Click Save. The file is saved.

Open the file in the program of your choice such as a spreadsheet or word processor.

o N o
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Worksheet Columns
The worksheet may contain many different columns. See the descriptions and

calculations for each column below.

Column Description Editable | Calculation

% off Regular | The percent difference No Price Change Amount divided by Basis

Retail between the basis regular Regular Retail (Before VAT)

!‘etal| and the new I‘etal| Of the Depending on your aggregation |eve|
item. settings:
Price Change Amount = Current Retail -
New Retail
Price Change Amount = New Retail -
Current Retail
The zone level regular retail is used if it
exists.
% off Basis The percent difference No Price Change Amount divided by Basis
Retail between the basis retail Retail (Before VAT)
(regular or clearance) and the Price Change Amount equals the difference
new retail of the item. between the New Retail and the Clearance
This value is the same as % or Regular Retail
off Regular Retail if there is Depending on your aggregation level
no clearance retail. settings:
Price Change Amount = Current Retail -
New Retail
Price Change Amount = New Retail -
Current Retail
The zone level clearance retail is used if it
exists.

Base Cost The base cost of the item on No When the record is at a zone level, the zone
the effective date (including level base cost is used in the calculation if
price change processing one exists.
days).

Basis Cost The pricing cost of the item No When the record is at a zone level, the zone
on the effective date level basis cost is used in the calculation if
(including price change one exists.
processing days).

Class ID The class hierarchy ID of the | No
item's class.

Class The name of the class. No

Description
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Column Description Editable | Calculation
Clearance Checked and disabled if the | Yes
Indicator item is on active clearance.

Unchecked if the item is not

on clearance.
Clearance Hyperlink that opens a No

window with details on

approved clearances.

"Pending" appears if the item

is on a pending clearance.
Competitor A | "Pass" appears if there is a No
Alert competitor A and the strategy

rules is met. "Fail" appears if

the strategy rule is not met.
Competitor A | Competitor A's retail price. No
Retail
Competitor B | "Pass" appears if there is a No
Alert competitor B and the strategy

rules is met. "Fail" appears if

the strategy rule is not met.
Comepetitor B | Competitor B's retail price. No
Retail
Competitor C | "Pass" appears if there is a No
Alert competitor C and the strategy

rules is met. "Fail" appears if

the strategy rule is not met.
Competitor C | Competitor C's retail price. No
Retail
Competitor D | "Pass" appears if there is a No
Alert competitor D and the strategy

rules is met. "Fail" appears if

the strategy rule is not met.
Comepetitor D | Competitor D's retail price. No
Retail
Competitor E | "Pass" appears if there is a No
Alert competitor E and the strategy

rules is met. "Fail" appears if

the strategy rule is not met.
Competitor E | Competitor E's retail price. No
Retail
Conflict An exclamation point appears | No When conflict checking is run again or the

if conflicts were found during
conflict checking.

price change is taken or not taken, the
column is reset.
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Column Description Editable | Calculation
Cost Changes |"Yes" appears if there are No
During approved cost changes that
Review Period | have an effective date during
the review period of the
worksheet.
Current The clearance retail for today | No The zone level clearance retail appears if it
Clearance if the item is on clearance. exits.
Retail
Current The unit of measure for the No
Clearance item clearance price.
Retail UOM
Basis Retail The active retail (regular or No The zone level basis retail appears if it
clearance) on the effective exists.
date before the current price
change.
Basis Retail The unit of measure for the No
UOM item basis retail.
Basis Retail The active multi-unit retail on | No The zone level multi-unit retail appears if it
Multi-units the effective date before the exists.
current price change.
Basis Multi- The active multi-unit retail on | No
unit Retail the effective date before the
current price change.
Basis Multi- The unit of measure for the No
unit Retail active multi-unit retail on the
UuoM effective date before the
current price change.
Current Cost | The pricing cost today. No
Current Cost | The cost markup of the item | No Current Retail (regular or clearance, before
Markup %. based on current cost and VAT) minus Current Cost divided by
current retail. Current Cost.
The zone level current cost is used if it
exists.
Current Retail | The retail markup of the item | No Current Retail (regular or clearance, before
Markup % based on current cost and VAT) minus Current cost divided by
current retail. Current Retail.
The zone level current cost is used if it
exists.
Current Multi- | The unit value of the multi- No The primary zone current multi-units will

Units

unit retail price.

For example: "2 ea." if there
is a 2 for $5 multi-unit retail.

appear if it exists.
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Column Description Editable | Calculation
Current Multi- | The retail value of the multi- | No
units Retail unit retail price.
For example: "$5.00" if there
is a 2 for $5 multi-unit retail.
Current Multi- | The unit of measure for the No
units UOM item multi-unit.
Current The item's regular retail value | No The zone level current retail appears if it
Regular Retail |today. exists.
Current Retail | The selling unit of measure No
UoM for the current retail.
Current The regular retail value per No Current Retail divided by Package UOM
Retail/UOM unit of measure in the package
today.
For example: ".05/0z" if there
is a 16 oz. can of soup that
retails for .89.
Diff One The differentiator 1 value for | No
a transaction level item.
Diff Two The differentiator 2 value for | No
a transaction level item.
Diff Three The differentiator 3 value for | No
a transaction level item.
Diff Four The differentiator 4 value for | No
a transaction level item.
Effective Date | The date that price change Yes End of Review Period plus Price Change
goes into effect. Processing Days
New Item An indicator appears if the No
Location Ind item/location is a new
combination in RPM.
First Received | The date this item was first No
Date received into the location.
Historical The monetary historical sales | No The weekly, monthly, half-yearly, or yearly
Sales of the item based on the historical sales depending on aggregation
locations in the row. level setting.
Historical The retail sales of the item for | No The weekly, monthly, half-yearly, or yearly
Sales Units the current period. historical sales depending on aggregation
level setting.
Item The name of the item. No
Description
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Column Description Editable | Calculation
Item ID The transaction or parent item | No
ID.
Last Cost The date of the last cost No
Change change.
Note: Place the cursor over
this field to show the average
or highest cost of the item
over the locations in the zone
Last Price The date of last price change. | No
Change Note: Place the cursor over
this field to show the items
Zone price.
Last Received | The date the item was last No
Date received into the location.
Link Code The link code assigned to the | No
transaction level item.
A hyperlink opens a link code
information window.
Proposed The markdown number if No
Retail there is a proposed clearance
Markdown #. | price change.
Margin Market | The market basket code for No
Basket Code transaction level items if one
exists.
Cost Markup | The cost markup of the item | No New Retail minus Basis Cost divided by
%. On New based on new cost and new Basis Cost
Retail retail. The zone level basis cost is used if it exists.
New Multi- The unit value of the new Yes
Units multi-unit retail price.
For example: "2 ea." if there
is a 2 for $5 multi-unit retail.
New Multi- The retail value of the new Yes
units Retail multi-unit retail price.
For example: "$5.00" if there
is a 2 for $5 multi-unit retail.
New Multi- The unit of measure of the Yes
units UOM new item multi-unit.

For example: ea. if there isa 2
for $5 multi-unit retail.
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Column Description Editable | Calculation
New Retail The new proposed retail value | Yes
for the effective date.
Edit this field to override the
proposed price.
New The new retail value per unit | No New Retail divided by the Unit Of
Retail/UOM of measure. Measure.
For example: ".05/0z" if there
is a 16 oz. can of soup that
retails for .89
New Retail The percent retail sales No New Retail minus New Cost divided by
Markup %. margin of the item based on New Retail (Before VAT)
the new retail. The zone level basis cost if used if it exists.
New Retail The unit of measure for the Yes
UoM item's new retail.
If you enter a new retail, New
Retail UOM is required.
Original Retail | The original retail of the item. | No
Out of Stock | The out of stock day for Yes Default Out of Stock Days after the
Date clearance price changes. effective date
You can change this field.
Package Size | The package size of the item. | No
Package UOM | The package unit of measure | No
of the item.
Parent ID The parent item ID if the No
worksheet is at transaction
item level and the item has a
parent.
Parent Item The name of the parent item. | No
Description
Pending Cost | The date of the earliest No

Changes

pending cost change for the
item for the primary supplier.

A hyperlink opens a link to a
window with more
information.
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Column

Description

Editable

Calculation

Price Change
Amount

The monetary value of the
price change for one unit of
that item.

No

New Retail minus Basis Retail at the
location

Depending on your aggregation level
settings:

Price Change Amount = Basis Retail - New
Retail

Price Change Amount = New Retail -
Current Basis

The zone level basis retail is used if it
exists.

Price Change
Indicator

Select "Take" to accept the
proposed price change for the
transaction level item and
lock the row for editing.
Select "Don't Take" to reject

the proposed price change and
lock the row for editing.

Yes

Price Changes

A hyperlink "NONE" if no
price changes exist during
review period.

A hyperlink "Pending” if
price changes exist during
review period. Click the
hyperlink to view pending
price change records.

Note: During the review
period means between todays
date and the end of the review
period.

No

Primary
Competitor
Alert

"Pass" appears if there is a
primary competitor and the
strategy rules is met. "Fail"
appears if the strategy rule is
not met.

No

Primary
Competitor
Retail
Changed Ind

"Yes" when a new or updated
competitor retail is brought
into RPM.

Note: If more than one
strategy uses the same
competitor, "Yes" will only
appear in the worksheet for
the first strategy to find it.

No
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Column Description Editable | Calculation
Primary The primary competitors No
Competitor retail.
Retail
Primary The items selling unit of No
Competitor measure for the primary
Retail UOM. | competitor.
Primary The unit value of the multi- No
Competitor unit retail price on the most
Multi-Units recent shop date.
For example: "2" if there is a
2 for $5 multi-unit retail
Primary The primary competitors No
Competitor multi-unit retail with the
Multi-Unit number of units on the most
Retail recent shop date.
For example: 2 for $5
Primary The items unit of measure for | No
Competitor the multi-unit price on the
Multi-units most recent shop date.
UOM.
Primary The primary supplier ID for No
Supplier the item.
Note: Place the cursor over
this field to view the supplier
name.
Promotions Hyperlink that opens a No
window with details on
approved current or pending
(after the effective date of the
current price change)
promotions.
Proposed Cost | The cost markup of the item No Proposed Retail minus Basis Cost divided

Markup %. based on proposed retail and by Basis Cost.

basis cost. The zone level basis cost is used if it exists.
Proposed The retail on the proposed No Proposed Effective Date plus Price Prior
Retail effective date. Create Days
Proposed The proposed retail per unit of | No Proposed Retail divided by Package UOM
Retail/lUOM measure in the package.

For example: ".05/0z" if there
is a 16 oz. can of soup that
retails for .89
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Column Description Editable | Calculation

Proposed The unit of measure for the No

Retail UOM item's proposed retail.

Proposed The retail sales margin of the |No Proposed Retail minus Basis Cost divided
Retail Markup |item based on the new retail. by Proposed Retail (Before VAT)

% The zone level basis cost if used if it exists.

For zone level records, if a zone level basis
cost exists, use that value in the calculation

Replenishment | "Yes" if the item is on an No
Indicator active replenishment record.
Reset Date The reset date for the item. Yes Defaults to Out of Stock Date plus one day
Enter a date to change the
default.
Retail Label The retail label type of the No
Type item.
Retail Label The retail label value of the No
Value item.
Price Zone The price zone group ID fora | No
Group ID zone level item.

Note: Place the cursor over
this field to view the price
zone group description.

Price Zone ID | The price zone ID for a zone | No
level item.

Note: The price zone
description is available as a
mouse over.

Rule Binocular icon appears if the | No
item meets rules.

Click the icon to open a
window and view details of
the rules met by the record.

Projected The smoothed average regular | No Total Sales divided by Total Weeks of
Sales Units price sales based on the Sales

number of weeks of sales that
have occurred.
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Column Description Editable | Calculation
Sales Change | The difference between the No Depending on your aggregation level
Amount items new retail and the basis settings:
retail on the effective date Sales Change Amount = Basis Retail - New
multiplied by the projected Retail
sales for a week. Sales Change Amount = New Retail -
Current Basis
On Worksheet Status the sum of all
individual records. On Worksheet Detail
per item.
Seasonal Sell | The sell through percent for | No Total Sales For the Season divided by
Thru % the current season. Total sales Stock On Hand
for the stores in the zone or Depending on your aggregation level
location divided by stock on settings Warehouse Stock On Hand will be
hand for the zone/location. included or excluded.
Season/Phase | Hyperlink opens No
Season/Phase detail window.
Sell Thru % The sell through percent for No Sales divided by (Stock On Hand plus
store locations in the zone. Sales)
Depending on your aggregation level
settings Warehouse Stock On Hand will be
included or excluded.
The type of sales and the amount of time to
be considered is determined by the Sales
Calculation Method.
State The status of the details of the | No
record.
Store On Hand | The current stock on hand at | No
store locations.
Store On The total on order gty forall |No
Order stores in the price zone.
Note: On order is in the single
unit size of the item, not case
size.
Store total Total inventory for all stores | No Store On Hand plus Store On Order plus
inventory in the zone. Store In_Transit + Store OBNP_INV
Subclass ID The subclass hierarchy ID of | No

the item's subclass.

Note: Place the cursor over
the field to view the subclass
description.
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Column Description Editable | Calculation
UDA Hyperlink opens UDA No
information for the item if it
exists.
VPN The VPN for the primary No
supplier of the item.
Weeks of The number of weeks the item | No
Sales has had sales exposure (on
Exposure had at location).
Weeks Since | The number of weeks since No
First Sale the items first sale.
Total Total inventory for the No Total Warehouse Inventory plus Total Store
Inventory item/location. Inventory
WH Stock On | The current stock on hand at | No
Hand warehouse locations in.
Warehouse On | Total on order gty for all No
Order stores in the price zone.
Note: On order is in the single
unit size of the item, not case
size.
WH total The total inventory for all No Warehouse On Hand plus Warehouse On
Inventory stores in the zone. Order plus Warehouse In Transit
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View Conflict Check Results

The Conflict Check Results workspace allows you to review the results of background
conflict checking for worksheets, price changes, promotions, and clearances. If the
background conflict checking system option is selected, conflict reviews occur in the
background, or when the system is not busy performing other tasks. An alert appears in
the Conflict column of the worksheet, price change, promotion, or clearance maintenance
pane when conflict checking is complete. At that time, follow the procedures below to
view the results of background conflict checking.

When background conflict checking is off the system performs conflict checks
immediately when Conflict Check is clicked from the Price Change, Promotions, or
Clearances workspaces.

View Conflict Check Results

Navigation: From Task Pad, select Conflict Check Results > View Conflict Check
Results. The Conflict Check Results workspace opens.

5 conflict Check Results
e |
I,
Event Type | ID Promotion Co Promotion Col Department | Class Subclass Zone Result Result Date
| Fifker bylzl | Fifter bylzl |F.".*ter bylzl | Fifker bylzl | Fifter bylzl |F."!ter bylzl | Fifker bylzl | Fifter bylzl |F.".*ter bylzl |F."!ter bylzl
Workzheet 1 00 Mo Conflict.,, | 03/01/2005
4 4

Conflict Check Results workspace.

+  Select the conflict results you want to view.
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Delete Conflict Check Results
1. Select the conflict results to delete.
2. Click Delete.
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Price changes

Create a Price Change

A price change is the permanent change in the price of an item. You can use the price
guides to move the new price to established price points, round the price, or define price
internals.

The Create Price Change workspace allows you to establish the price changes for an item
or group of items at a location or group of locations. When you open the window, the
Price Change List and Price Change Maintenance containers open. After you create your
price change in the Price Change Maintenance container, it is added to the Price Change
List container.

If you select locations with multiple currencies, you can only choose to create a price
change by percent or to reset the POS price. Additionally, you cannot create multi-unit
pricing across multiple currencies.

Create price change allows you to create the following types of price changes.
+ Regular: The price change is occurring at the retailer's initiative.
+ Vendor Funded: The supplier is subsidizing a portion of the price change.

+ Link codes: Associate items to each other at a location and price them exactly the
same.
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Create a Regular Price Change

Navigate: From the Task Pad, select Price Changes > Create Price Change. The Create
Price Change workspace opens.

B3 Create Price Change

I(-i_ﬂ Price Change List

(@ Price thange Maintenance

Type (® Regular Price Guide l:l
) *
) Vendor Funded Reasan Code |:|
() Link Code
* Effective Date l:IE
Change Type |Changg By Arnount lz' Multi Unit Pricing [ ]
Change Amount | |
=
¥ Location Selection
| Clear | Selact |
Location Selection " d
Level ji} Description ‘ Location Type |
b Ttem Selection
Item Selection " d
Level I Diff ID ‘ Description |
Apply |

Cancel Il Save + Repeat ” Lone |

Create Price Change workspace

In the Price Change Maintenance pane, in the Type field, select Regular.

In the Effective Date field, enter the date the price change should go into effect, or
click the calendar E button and select a date.

1.
2.

Note: The Effective Date you can set depends on the number
of days set in the system option Price Change Processing
Days. The earliest date price changes can be created is
today’s date plus the price change processing days. If you
have emergency price change permission, Price Change
Processing Days will be ignored.

In the Price Guide field, enter the ID of the price guide you want to apply to the price
change, or click the LOV &l button and select a price guide.

Note: The price guide only applies to the items in the same
department as the price guide and locations that share the
same currency as the currency on the price guide.
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4. Inthe Reason Code field, enter the ID of the reason you are creating the price
change, or click the LOV =l button and select a reason code.

Setup Price Change Type
1. Inthe Price Change Type field, select the type of price change that is occurring.

Note: If you selected locations with multiple currencies, you
can only choose to create a price change by percent or to
reset the POS price.

Change By Percent: A price for an item is changed by a percentage added to or
removed from the basis regular retail. The percent of change is determined by the
percent entered in the Change Amount field.

Change By Amount: A price for an item is changed by an amount added or
removed from the basis regular retail. The amount of change is determined by the
amount entered in the Change Amount field.

Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.

Reset POS Price: The item will be recognized on a price change but no change
to the retail will occur. When you select Reset POS Price, the Change Amount
field and Selling UOM field will be disabled.

2. Inthe Change Amount field, enter an amount.
3. If appropriate, define the multi-unit pricing for a price change:

a.
b.

Select the Multi Unit Pricing check box.

In the Multi Units field, enter the number of units that are part of the price
change.

In the Multi Unit Retail field, enter the new price for the items.

In the Multi Unit UOM field, enter the ID of the unit of measure that applies to
the price change, or click the LOV & button and select a unit of measure.

Select Locations

1. Inthe Location Selection area, select how you want to add locations to the price
change.

*

Zone Group: Enter the ID of the zone group that contains the locations to add to
the price change, or click the LOV & button and select a zone group.

Zone: Enter the ID of the zone to add to the price change, or click the LOV B+
button and select a zone.

Location: Enter the ID of the location that you want to add to the price change,
or click the LOV B+ button and select a location.

Note: You can create price changes at the zone or location
level.

2. Click Select. The zones and/or locations that meet your criteria are added to the table
in the Location Selection table.
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Select Items

1. Inthe Price Change Maintenance pane, in the Item Selection area, select items on the
price change using the available fields.

¥ Item Selection

[
8

Item Type |Itam

E1IE]

Item Level |

Item Selection Il

Level | i Diff ID | Description

Item Selection area of Price Maintenance pane

Note: All fields with LOV E* buttons allow multiple
selections.

+ To select items from all available items, enter an ID in the Item field, or click the
LoV B+ button and select item.

Or

a. Enter information in the enabled fields to limit the items available in the ltem
field.

+ In the Department field, enter a department number, or click the LOV =+
button and select a department.

+ Inthe Class field, enter a class number, or click the LOV B+ button and
select a class.

+ In the Subclass field, enter a subclass number, or click the LOV B+ button
and select a subclass.

+ Inthe Item Type drop-down, select Item or Item List.

Note: If you select Item List from the Item Type drop-down,
only item lists will be selectable from the Item field. If you
select Item, only single items that conform to the other
criteria specified will be selectable.

+ Inthe Item Level drop-down, select Parent Item, Parent Item/Diff, or
Transaction Level Item.

Note: The Diff Type and Diff fields are only enabled if
Parent Item/Diff is selected.

+ In the Diff Type drop-down, select a diff type.
+ Inthe Diff drop-down, select a diff.
b. Inthe Item field, click the LOV B+ button and select items.
2. Click Select. Items that meet your criteria are added to the Item Selection table.
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Complete the Price Change

1. Inthe Price Change Maintenance pane, click Apply to create price changes. One
price change will be created for each item/location intersection.

2. Change the status of your price change as appropriate.
3. Click Done to save your changes and close the workspace.
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Create a Vendor Funded Price Change

Navigate: From the Task Pad, select Price Changes > Create Price Change. The Create
Price Change workspace opens.

B Create Price Change

I@ Price Change List |
I@ Price thange Maintenance |
Tupe (@) Regular Price Guida |:| 8
(") wender Funded * Reason Code l:l 8
() Link Code
* Effective Date l:l
Change Type |Changg By Arnount lz' Multi Unit Pricing [ ]
Change Amount | | TMulti Units
Selling UOM . Multi Unit Retail
Multi Unit UomM .
¥ Location Selection
| Clear ‘ | Delete || Selact |
Location Selection " &;
Level ji} Description | Location Type |
b Ttem Selection
| Clear ‘ | Delete || Selact |
Item Selection " &;
Level I Diff ID | Description |
Apply |
Cancel Il Save + Repeat ” Lone |

Create Price Change workspace
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1. In the Price Change Maintenance pane, in the Type field, select Vendor Funded.

I(:' Price Change Maintenance

Type () Regular Price Guide l:l
(@ vendor Funded * Reason Code l:l
() Link code
* Effactive Date l:“ﬂ
Change Type |Change By Arnount |z| Multi Unit Pricing  []
Change Amount | |
=
=
=
=
Partner Type |- Selec - 5
* Funding Type |
} Location Selection
Location Selection (>3
Level I Description | Location Type |
¥ Item Selection
Item Selection " d;
Level i Diff ID Description |
| Apply |

Price Change Maintenance pane

2. In the Effective Date field, enter the date the price change should go into effect, or
click the calendar & button and select a date.

Note: The Effective Date you can set depends on the number
of days set in the system option Price Change Processing
Days. The earliest date price changes can be created is
today’s date plus the price change processing days. If you
have emergency price change permission, Price Change
Processing Days will be ignored.

3. Inthe Price Guide field, enter the ID of the price guide you want to apply to the price
change, or click the LOV &1 button and select a price guide.

Note: The price guide only applies to the items in the same
department as the price guide.

4. Inthe Reason Code field, enter the ID of the reason you are creating the price
change, or click the LOV El button and select a reason code.
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Select the Vendor and Deal

1. Inthe Price Change Maintenance pane, in the Partner Type drop-down, select the
partner type.

*

*

*

*

Manufacturer
Distributor
Wholesaler
Supplier

2. Inthe Partner field, enter the ID of the partner with the deal, or click the LOV
button and select a partner.

3. Inthe Deal ID field, enter the ID of the deal, or click the LOV & button and select a
deal.

4. Inthe Deal Detail ID field, enter the ID of the deal details, or click the LOV
button and select the deal details.

Setup Price Change Type
1. Inthe Price Change Type field, select the type of price change that is occurring.

Note: If you selected locations with multiple currencies, you
can only choose to create a price change by percent or to
reset the POS price.

Change By Percent: A price for an item changed by is a percentage added to or
removed from the basis regular retail. The percent of change is determined by the
percent entered in the Change Amount field.

Change By Amount: A price for an item is changed by an amount added or
removed from the basis regular retail. The amount of change is determined by the
amount entered in the Change Amount field.

Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.

Reset POS Price: The item will be recognized on a price change but no change
to the retail will occur. When you select, the Change Amount field and Selling
UOM field will be disabled.

2. In the Change Amount field, enter an amount.
3. If appropriate, define the multi unit pricing for a price change:

a.
b.

Select the Multi Unit Pricing check box.

In the Multi Units field, enter the number of units that are part of the price
change.

In the Multi Unit Retail field, enter the new price for the items.

In the Multi Unit UOM field, enter the ID of the unit of measure that applies to
the price change, or click the LOV E button and select a unit of measure.
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Select Locations

1. Inthe location area of the Price Change Maintenance pane, in the Location field,
enter a location ID, or click the LOV E1* button and select locations.

Note: Only locations on the deal are selectable.

2. Click Select. Locations are added to the table in the Location Selection table.

Enter Funding Information

1. Inthe Price Change Maintenance pane, in the Funding Type drop-down, select
Percent or Amount.

Note: If the selected locations have different currencies, only
Percent is available.

2. In the Funding Amount field, enter an amount.

Select Items

1. Inthe Item Selection area of the Price Change Maintenance pane, in the Item field,
enter an item ID, or click the LOV B+ button and select items.

Note: Only items on the deal are selectable.

2. Click Select. The items appear in the Item Selection table.

Complete the Price Change

1. Inthe Price Change Maintenance pane, click Apply to add all your changes.
2. Change the status of your price change as appropriate.

3. Click Done to save your changes and close the workspace.
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Create a Link Code Price Change

Navigate: From the Task Pad, select Price Changes > Create Price Change. The Create
Price Change workspace opens.

B Create Price Change

I@ Price Change List |
I@ Price thange Maintenance |
Tupe (@) Regular Price Guida |:| 8
(") wender Funded * Reason Code l:l 8
() Link Code
* Effective Date l:l
Change Type |Changg By Arnount lz' Multi Unit Pricing [ ]
Change Amount | | TMulti Units
Selling UOM . Multi Unit Retail
Multi Unit UomM .
¥ Location Selection
| Clear ‘ | Delete || Selact |
Location Selection " &;
Level ji} Description | Location Type |
b Ttem Selection
| Clear ‘ | Delete || Selact |
Item Selection " &;
Level I Diff ID | Description |
Apply |
Cancel Il Save + Repeat ” Lone |

Create Price Change workspace
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1. In the Price Change Maintenance pane, select Link Code.

I(—_" Price Change Maintenance

Type () Reqular =
() wendor Funded ¥ Reazon Code I:I =
@Link Godd
* Effective Date l:l@
Change Type | |z| Multi Unit Pricing D
=
=
=]
* Link Code
* Currency uso

| |

Price Change Maintenance pane

2. Inthe Effective Date field, enter the date the price change is should go into effect, or
click the calendar E button and select a date.

Note: The Effective Date you can set depends on the number
of days set in the system option Price Change Processing
Days. The earliest date price changes can be created is
today’s date plus the price change processing days. If you
have emergency price change permission, Price Change
Processing Days will be ignored.

3. Inthe Price Guide field, enter the ID of the price guide you want to apply to the price
change, or click the LOV &1 button and select a price guide.

Note: The price guide only applies to the items in the same
department as the price guide and locations that share the
same currency as the currency on the price guide.

4. Inthe Reason Code field, enter the ID of the reason you are creating the price
change, or click the LOV =l button and select a reason code.
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Select Link Codes

1.

In the Link Code area of the Price Change Maintenance pane, in the Link Code field,
enter the ID of the link code, or click the LOV & button and select a link code.

In the Currency field, enter the currency code, or click the LOV &l button and select
the currency.

In the Zone Group field, enter the ID of the zone group that contains the locations
you want to add to the price change, or click the LOV B+ button and select a zone
group.

In the Zone field, enter the ID of the zone that contains the locations you want to add
to the price change, or click the LOV B+ button and select a zone.

Note: The Zone field is limited by the currency entered in
step 2.

In the Location field, enter the ID of the location that you want to add to the price
change, or click the LOV B+ button and select a location.

Note: You can create price changes at the zone level.
Locations are not required.

Setup Price Change Type

1.

In the Change Type field, select Fixed Price.

+ Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field. Link code price changes can only be setup as
fixed price.

In the Change Amount field, enter an amount.
If appropriate, define the multi unit pricing for a price change:
a. Select the Multi Unit Pricing check box.

b. Inthe Multi Units field, enter the number of units that are part of the price
change.

c. Inthe Multi Unit Retail field, enter the new price for the items.

d. Inthe Multi Unit UOM field, enter the ID of the unit of measure that applies to
the price change, or click the LOV & button and select a unit of measure.

Complete the Price Change

1.
2.
3.

In the Price Change Maintenance pane, click Apply to add all your changes.
Change the status of your price change as appropriate.
Click Done to save your changes and close the workspace.
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Maintain a Price Change

After you create a price change, you can maintain different aspects of the price change.
You can create exceptions to the items and locations that exist on the price change, you
can change the specifics of the price change, and you can copy an existing price change.
The procedures below allow you to navigate and search for price changes through the
Maintain Price Change task on the Task Pad; however, you can accomplish these same
tasks after you create a price change and the price change is displayed in the Price
Change List pane in the Create Price Change workspace.

Search for a Price Change

Navigate: From the Task Pad, select Price Changes > Maintain Price Change. The
Maintain Price Changes workspace opens.

%3 Maintain Price Changes
I@ Price Change Search
Type |Regu|ar E Price Change ID I:I +
Status |- Selact - lzl Effective Date | | Tol |
Approved By | | Approved Date | | T°| |
Created By | | Create Date | | T°| |
a8 a8

8 8
Itern Type |Item lzl I:‘ Search On This Lavel Only
Ttern Level I'I'ransaction Lawel Item lzl

i Market Basket Code l:l +
[ search ©n This Level Cnly =
|
G|

Maintain Price Changes workspace Price Change Search pane
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1. Enter criteria as necessary to restrict the search to the price changes you want to

maintain.
Field Criteria
Type Select Regular, Vendor Funded, Link Code, or All price change
types.
Status Select Approved, Executed, Rejected, Submitted, or Worksheet

status price changes.

Approved By

Enter a username to search for price changes approved by a specific
user.

Created By

Enter a username to search for price changes created by a specific
user.

Reason Code

Select reason codes

Deal ID Select deal 1Ds to search for price changes related to specific deals.
First select Vendor Funded from the Type field.
Deal Detail ID Select deal detail IDs to search for price changes related to specific

deal details. First select Vendor Funded from the Type field, then
select a deal from the Deal ID field.

Price Change ID

Select price change 1Ds to search for specific price changes.

Effective Date

Select an effective date to search for price changes with a specific
effective date.

Approved Date

Select an approved date to search for price changes with a specific
approved date.

Create Date

Select a create date to search for price changes with a specific create
date.

Price Guide

Select price guides to search for price changes with specific price
guides.

Merchandise
Level

Select criteria in the following fields to search for price changes in a
specific merchandise level:

Department
Class
Subclass
Item Type
Item Level
Diff Type
Item

Diff

Zone/Location

Select Zone Groups, Zones, and Locations to search for price
changes from specific zones or locations.

Market Basket
Code

Select a Market Basket Code to search for price changes with a
specific Market Basket Code.
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Field Criteria

Link Code Select a Link Code to search for price changes with a specific Link
Code.

Note: Select the Search on this Level Only checkbox to
restrict the search to the selected level.

2. Click Search. Your results appear in the Price Change List pane.

I@ Price Change List |

Price Change " &

D Link Code Item Item Descripy Item Level Diff ID Diff ID Descri| Location Location Desd Location Type Prim|

Fitkar by | ||| Fitber by | ®||| Fitter by | TN | Fitker by | ||| Fitber by | TN | Fitber by | ||| Fitker by | ||| Filber by | ®|[| Fitber by | || Fitber by | ||| Fitkg

Parent Item
S¥00 100163000 | CH-1 Parent Item 10000000.., | Fargo Store
SE9E 100191001 | TestBug 8. [ Transaction.. EEE SEH1-USD-5 | Zone
5637 100143092 | SHZ Transaction... BEE SH1-USL-5 | Zone
SE9E 100143076 | SH-1-Child2 | Transaction.. EEE SH1-USD-5 | Zone

4] | »
@ EElggi;DE Go To Page 0f5 E‘
status  [yworkshaet Action [ conflict check || sugaestDate |

| | Lelete H Mew || Copy || Loc Exception || Tran Exception || Select All ||

Price Change List pane

User Guide 159




Price changes

Maintain a Price Change

Navigate: From the Task Pad, select Price Changes > Maintain Price Change. The
Maintain Price Changes workspace opens.

%5 Maintain Price Changes
(@ Price Change List
(& g
Py o -
(& Price thange Maintenance |
Type (@ Regular Price Guide l:l g
@ ¥erdler R ¥ Raason Code 8 [
() Link Cade
* Effective Date 02/28/2005
Change Type |Change By Arnount lz‘ Multi Unit Pricing  []
Change Amount |U.55 ‘ Multi Units
selling UOM . rulti Unit Retail
Mulki Unit LS M .
} Location Selection
[Lglear | [Lpalete | [_select |
Location Selection (1> 4
Level | juil | Description | Location Type
Store | 1000000001 | Minneapolis | Store
b Item Selection
| Clear || Delate || Select |
Item Selection ||&;
Level | jui) | Diff ID | Description
Itemn | 100012028 | |ALL Sec Test (1234-1000-1000)% Ch...
Apply |
cancel |[_save + Repeat |[_pone |

Maintain Price Changes workspace

1. Search for and retrieve the price change you want to maintain. Your results appear in
the Price Change List pane.
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@} Price Change List |

Price Change (P> 4

D Link Code Item Item Descripy Item Level Diff ID Diff ID Descri| Location Location Desd Location Type Prim|
Fitkar by | ||| Fitber by | ®||| Fitter by | TN | Fitker by | ||| Fitber by | TN | Fitber by | ||| Fitker by | ||| Filber by | ®|[| Fitber by | || Fitber by | ||| Fitkg
S¥00 100163000 | CH-1 Parent Item 10000000.., | Fargo Store

SE9E 100191001 | TestBug 8. [ Transaction.. EEE SEH1-USD-5 | Zone

5637 100143092 | SHZ Transaction... BEE SH1-USL-5 | Zone

SE9E 100143076 | SH-1-Child2 | Transaction.. EEE SH1-USD-5 | Zone

4] 1 »

@ EElggi;DE Go To Page of 5 E‘
status  [yworkshaet action [ selact 7] [ conflict check || sugaestDate |

| | Lelete H Mew || Copy || Loc Exception || Tran Exception || Select All ||

Price Change List pane
2. From the list of results, select the price change you want to maintain. The price
change details appear in the Price Change Maintenance pane.

I@) Price Change Maintenance |

Type @ Regular Prica Guide l:l 8
(O vendor Funded * Reazan Code 8 [wi cod=

() Link code
* i —
Effective Date o0zf02f2005
Change Type |Changg By Armount lz' Multi Unit Pricing D
Change Amount |200.00 | Multi Units
Selling LIOM B Multi Unit Retail
Multi Unit UOM .
b Location Selection
[ clear |[ pelete | [ salect |
Location Selection (3
Level | n | Description | Location Type
Store | loooo0oooo | Farga | Store
» Item Selection
[ clear |[ pelete | [ saleet |
Item Selection Il
Level | jui) | Diff 1D | Description
Parent Item | 100163000 | |CN-1

Price Change Maintenance pane
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3. If necessary, change the status of the price change to Worksheet.
4. Edit the enabled fields as necessary.

Note: You cannot change the items and locations on a price
change.

5. Click Apply to add all any changes.
6. Click Done to save any changes and close the window.

Copy a Price Change
1. From the list of results, select the price change you want to copy.
2. Click Copy. The price change details appear in the Price Change Maintenance pane.

I(J Price Change Maintanancae |

¥ Effective Date osfozizoos (@

Change Type |<3|..angE By Amount |E| Multi Uit Pricing [

Change Amount |200.DD |

8

8
Location Selection Il
Level | o ‘ Description | Location Type
Store | 1000000000 | Fargo | Store
Item Selection " &
Level | pul ‘ Diff 1D | Description
Parent Item | 100163000 | |CN-1

| Coaae |

Price Change Maintenance pane

3. Edit the enabled fields as necessary.
4. Click Apply to add all any changes.
5. Click Done to save any changes and close the window.

Note: Effective dates, exceptions, and status are not copied
when copying a price change.
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Delete a Price Change

1. From the list of results, select the price change you want to delete.
2. Click Delete. You are prompted to confirm your decision.

3. Click Yes. The price change is deleted.

4. Click Done to close the window.

Note: Only price changes with a status of Worksheet can be
deleted.

Check for Conflicts
1. From the list of results, select the price change you want to check.

2. Click Conflict Check. If the system option, background conflict check, is on and
conflicts exist, the Conflict Review List window is displayed.

Conflict Review List

Conflict Review List " &

Price Change Tyj ID Promotion Comp Date Unit Retail on E4 Selling UOM Multi Units Multi-Unit Retai| Mult-Unit Selling

Price Change 3221 12-04-2004 $26.84 EACH

Price Change 3243 12-01-2005 $35.22 EACH

Conflict review list window

+ If no conflicts exist, click OK.

+ If conflicts exist, you must adjust the details of your price change before you can
move the price change to the next status.

Note: See View conflict check results for more information
on background conflict checking.

3. Click Done to save any changes and close the window.

Suggest a Date
1. From the list of results, select the price change you want to suggest a date for.

2. Click Suggest Date. The system runs a check of promotion constraints, then
calculates an appropriate date and places it in the effective date field.

3. Click Done to save any changes and close the window.

User Guide 163



Price changes

Create a Location Exception

Note: Location exceptions can only be created for Zone
Level price changes

1. From the list of results, select the price change.
2. Click Location Exceptions. The locations selection area of the Price Change
Maintenance pane is enabled.

I(_’J Price Change Maintanancae |

* i =
Effactive Date oEf02/ 2005

Change Typs |<3|..ange By Amount |E| Multi Uit Pricing [

Change Amount |200,00 |

8
2

Location Selection (4
Level | i) ‘ Description | Location Type
Store | 1000000000 | Farga | Store
Item Selection " &
Level | i} ‘ Diff 10 | Description
Parent Item | 100163000 | |CN*1

| |

Price Change Maintenance pane

3. Inthe Location field, enter the ID of the location where items are different than the
zone on the price change, or click the LOV & button and select a location in the
zone.

4. In the enable price change fields, enter information about the price change for the
item/location.

5. Click Apply to add any changes.

6. Click Done to save any changes and close the window.
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Create Item Exceptions at the Transaction Level

Note: Item exceptions at the transaction level can occur only
when the price change was created at the item parent or item

parent/diff level.

1. From the list of results, select the price change.
2. Click Tran Exceptions. The item selection area of the Price Change Maintenance

pane is enabled.

(@ Price Change Maintenance

¥ Effective Date nzfozizons |[E

Change Type [change ey Amount [~

Change Amount |200,00 |

* Resson Code

Multi Unit Pricing ]

Location Selection Il &
Level | juil ‘ Description | Location Type
Store | 1000000000 | Farga | Store
Item Selection Il 52
Level | i ‘ Diff 1D | Description
Parent Item | 100163000 | |CN*1

| Apply |

Price Change Maintenance pane

3. Inthe Item field, enter the ID of the item for which items are different than the parent
item on the price change, or click the LOV = button and select an item.

4. In the enable price change fields, enter information about the price change for the

item.

5. Click Apply to add any changes.

6. Click Done to save any changes and close the window.
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Change the Status of a Price Change

When a price change is added to RPM, it must go through a series of checks before it can
be applied to an item/location. Depending on your user role, you may not be able to move
the retail price change to the next status. A change to submitted or approved status, or
from worksheet back to approved, results in a conflict check. A change to approved status
results in the application of area differential strategies for the price change. A price
change may be in any of the following statuses:

166

Status Definition

Worksheet The price change has been started, but not
reviewed or sent out.

Submitted The price change has been completed and is
pending review. Conflict checking has
occurred for the price change.

Approved The price change has been reviewed and
accepted. The price change is
communicated to the locations for which
the price change is effective.

Executed The new prices established are effective for
the item/location.

Rejected The price change has been reviewed and

declined.
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Change the Status of a Price Change

Navigate: From the Task Pad, select Price Changes > Maintain Price Change. The
Maintain Price Changes workspace opens.

RS Maintain Price Changes
# Price Change List
Il/ [
=! Price Change Maintenance
(@ Price th Mainte
Type (@ Reqular Price Guide l:l 8
S * Reason Code B [rest
() Link Code

* Effective Date 0zizefz005

Change Type |(;ha,-.ge By Amount E Multi Unit Pricing ]

Change Amount |D.55 ‘ tulti Units

Selling UOM . Multi Unit Retail

Mulki Unit LS .
} Location Selection
| Clear || Delete || Select |
Location Selection (1”4
Level | o | Description | Location Type
Store | 1000000001 | Minneapalis | Store
b Item Selection
[Lstear_|[_pelete |[_select |
Item Selection &
Level | j i} | Diff ID | Description
Item | ioooizoze | |ALL Sec Test (1224-1000-1000% Ch..,
Apply |
Cancel || Save + Repeat ” Done I

Maintain Price Changes workspace

1. Search for and retrieve the price change you want to maintain. Your results are
displayed in the Price Change List pane.
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I@ Price Change List |

Price Change (P> 4
D Link Code Item Item Descripy Item Level Diff ID Diff ID Descri| Location Location Desd Location Type Prim|
Filkar by: :I Filkar by : :I Filker by: :I Filter by: :I Filker by :I Filker by :I Fitkar by || | Fitker by :I Filker by: :I Filter by: :I Filka
oo oo Parent Item 0 0

S¥00 100163000 | CH-1 Parent Item 10000000.., | Fargo Store

SE9E 100191001 | TestBug 8. [ Transaction.. EEE SEH1-USD-5 | Zone

5637 100143092 | SHZ Transaction... BEE SH1-USL-5 | Zone

SE9E 100143076 | SH-1-Child2 | Transaction.. EEE SH1-USD-5 | Zone

4] 1 »
D [@[Jrzz245p]pp] GoTorage [1 |ofs E‘
Status  [worksheot action  [salect 7] [ conflict check || sugaestDate |

| Lelete H Mew || Copy | | Tran Exception || Select All ||

Price Change List pane

Note: If you are in the Create Price Change workspace your
price changes are displayed in the Price Change List
container when you click Apply. You do not need to open
the Maintain Price Change workspace.

2. Select the price change for which you want to change the status.

+ Inthe table, select a row.

+ Click Select All. All records in the Price Change List pane are selected.
3. Inthe Action field, select the status to which you want to move the price change.
4. Click Update. You are prompted to confirm your decision.

5. Click Yes. If the system option, background conflict check, is off and conflicts exist,
the Conflict Review List window is displayed.

Conflict Review List

Conflict Review List " &

m Promotion Componen| Ttem Location Change Type Change Amount Effective Date

Change By Percent

Price Change Tyj ID Promotion Comp Date Unit Retail on E4 Selling UOM Multi Units Multi-Unit Retai| Mult-Unit Selling
Price Change 3221 12-04-2004 $26.84 EACH
Price Change 3242 12-01-2005 $35.22 EACH

Conflict review list window
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Note: See View conflict check results for more information
on background conflict checking. When background conflict

check is on, a binocular i icon appears in the conflict
column when conflict checking is complete. Click the icon
to open the Conflict Review List workspace.

a. The current price change is displayed in the upper half of the window. Price
changes promotions, and/or clearances for the same item/location are displayed
in the lower half of the window.

b. Click Close to close the Conflict Review List. The Maintain a price change
procedure contains additional information on how to adjust a price change.

6. Click Done to save any changes and close the window.
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Clearances

Create a Clearance

A clearance is designed to move out of date and slow selling merchandise out of a store.
A clearance is considered a permanent price change, and inventory is consequently
revalued. Once the reset date for a clearance has passed, the item’s price and inventory
value is returned to the regular price. The following clearances can be created.

+ Regular: The clearance is occurring at the retailer's initiative.
+ Vendor Funded: The supplier is subsidizing a portion of the clearance.

Create a Regular Clearance

Navigate: From the Task Pad, select Clearances > Create Clearance. The Create
Clearance workspace opens.

%3 Create Clearance

(@ dlearance List =

TS &

m | Item Item nasuiptl Item Level | Diff ID Diff ID Descri| Location Location ng;.{ Location Tvp4 Primary Zone | Exception 1m4 Parent ID ‘ Current llnitl'{ Cu

4 *
= select Al
(@ ©learance Maintenance
Type (@® Regular () Vender Funded Price Guide l:|5
* —

Out Of Stock Date l:l

~ Location Selection

L]

Location Selection (P4

Level ‘ I Description Location Type ‘

~ Item Selaction

=

|

cancel |[_save +Repeat |[ _oone |

Create Clearance workspace
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1. Inthe Clearance Maintenance pane, in the Type field, select Regular.

2. Inthe Effective Date field, enter the date the clearance is enabled, or click the
calendar [E button and select a date.

Note: The Effective Date you can set depends on the number
of days set in the system option Price Change Processing
Days. The earliest date clearances can be created is today’s
date plus the price change processing days, unless you have
emergency privileges.

3. Inthe Price Guide field, enter the ID of the price guide you want to apply to the
clearance, or click the LOV &l button and select a price guide.

Note: The price guide only applies to the items in the same
department as the price guide and locations that share the
same currency as the currency on the price guide.

4. Inthe Reason Code field, enter the ID of the reason you are creating the clearance, or
click the LOV E button and select a reason code.

5. Inthe Out of Stock Date field, enter the date you expect the inventory to be
consumed, or click the calendar & button and select a date.

Note: Depending on your system settings the date may
default.

6. Inthe Reset Date field, enter the date the price of the item returns to regular price, or
click the calendar E button and select a date.

Note: Depending on your system settings the date may
default.

Setup Clearance Type
1. Inthe Price Change Type field, select the type of clearance that is occurring.

Note: If you selected locations with multiple currencies, you
can only choose to create a clearance by percent.

+ Change By Percent: A price for an item changed by is a percentage added to or
removed from the basis retail price. The percent of change is determined by the
percent entered in the Change Amount field.

+ Change By Amount: A price for an item is changed by an amount added or
removed from the basis retail price. The amount of change is determined by the
amount entered in the Change Amount field.

+ Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.

2. Inthe Change Amount field, enter the amount, percent, or fixed amount for the
clearance.

Note: There is no need to enter a negative sign before the
number entered in the Change Amount field. A clearance can
only exist as a decrease in price.
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Select Locations
1. Inthe Location Selection area, select how you want to add locations to the clearance.
+ Zone Group: Enter the ID of the zone group that contains the locations to add to
the clearance, or click the LOV &l button and select a zone group.
+ Zone: Enter the ID of the zone to add to the clearance, or click the LOV
button and select a zone.
+ Location: Enter the ID of the location to add to the clearance, or click the LOV
button and select a location.

2. Click Select. Locations that meet your criteria are added to the table in the Location
Selection area.

Select Items

1. Inthe Clearance Maintenance pane, in the Item Selection area, select items on the
clearance using the available fields.

* Item Selection

|
|

Item Type  [item
Ttem Level |

E1|El

Ttem Selection Il

Level | juil Diff ID | Description

Item selection area of Clearance Maintenance pane

Note: All fields with LOV & buttons allow multiple items
to be selected.

+ To select items from all available items, enter an ID in the Item field, or click the
LoV B button and select item.

Or

a. Enter information in the enabled fields to limit the items available in the Item
field.

+ In the Department field, enter a department number, or click the Lov &
button and select a department.

+ In the Class field, enter a class number, or click the LOV &l button and select
a class.

+ Inthe Subclass field, enter a subclass number, or click the LOV &£ button
and select a subclass.

+ Inthe Item Type drop-down, select Item or Item List.
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Note: If you select Item List from the Item Type drop-down,
only item lists will be selectable from the Item field. If you
select Item, only single items that conform to the other
criteria specified will be selectable.

+ Inthe Item Level drop-down, select Parent Item, Parent Item/Diff, or
Transaction Level Item.

Note: The Diff Type and Diff fields are only enabled if
Parent Item/Diff is selected.

+ Inthe Diff Type drop-down, select a diff type.
+ Inthe Diff drop-down, select a diff.
b. Inthe Item field, click the LOV E button and select items.

2. Click Select. Items that meet your criteria are added to the table in the Item Selection
area.

Complete the Clearance

1. Click Apply to add any changes.

2. Change the status of your clearance as appropriate.

3. Click Done to save any changes and close the workspace.
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Create a Vendor Funded Clearance

Navigate: From the Task Pad, select Clearances > Create Clearance. The Create
Clearance workspace opens.

%3 create Clearance

‘(—“ Clearance List ‘ B

Clearance (P> 2

™ Ttem Ttem Des(ripl{ Item Level | Diff ID Diff ID Descri| Location Location Des4 Location Tvp4 Primary Zone | Exception ]m‘1 Parent ID ‘ Current Uniu{ Cu

4 ] »
“[’—“ tlearance Maintenance

Type @ Regular () Vender Funded Price Guide l:la
Out Of Stack Date l:lE
~ Location Selection
=

Location Selaction I &

Level ‘ n Description Location Type ‘

~ Item Selection

5

cancel || save + Repest |[ pone

Create Clearance workspace

1.
2.

In the Clearance Maintenance pane, in the Type field, select Vendor Funded.

In the Effective Date field, enter the date the clearance is enabled, or click the
calendar E button and select a date.

Note: The Effective Date you can set depends on the number
of days set in the system option Price Change Processing
Days. The earliest date clearances can be created is today’s
date plus the price change processing days, unless you have
emergency privileges.

In the Price Guide field, enter the ID of the price guide you want to apply to the
clearance, or click the LOV E1 button and select a price guide.

Note: The price guide only applies to the items in the same
department as the price guide and locations that share the
same currency as the currency on the price guide.

In the Reason Code field, enter the ID of the reason you are creating the clearance, or
click the LOV E button and select a reason code.
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5. In the Out of Stock Date field, enter the date you expect the inventory to be
consumed, or click the calendar & button and select a date.

Note: Depending on your system settings the date may
default.

6. Inthe Reset Date field, enter the date the price of the item returns to regular price, or
click the calendar & button and select a date.

Note: Depending on your system settings the date may
default.

Select the Vendor and Deal

1. Inthe Clearance Maintenance pane, in the Partner Type drop-down, select the partner
type.

Manufacturer

Distributor

Wholesaler

Supplier

2. Inthe Partner field, enter the ID of the partner with the deal, or click the LOV
button and select a partner.

3. Inthe Deal ID field, enter the ID of the deal, or click the LOV & button and select a
deal.

4. In the Deal Detail ID field, enter the ID of the deal details, or click the Lov B
button and select the deal details.

Select Locations

1. Inthe location area of the Clearance Maintenance pane, in the Location field, enter a
location 1D, or click the LOV B+ button and select locations.

Note: Only locations on the deal are selectable.

2. Click Select. Locations are added to the table in the Location Selection table.

Enter Funding Information

1. Inthe Clearance Maintenance pane, in the Funding Type drop-down, select Percent
or Amount.

Note: If the selected locations have different currencies, only
Percent is available.

2. In the Funding Amount field, enter an amount.

Select Items

1. Inthe Item Selection area of the Clearance Maintenance pane, in the Item field, enter
an item ID, or click the LOV B+ button and select items.

Note: Only items on the deal are selectable.

2. Click Select. The items appear in the Item Selection table.
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Complete the Clearance

1. Click Apply to add any changes.

2. Change the status of your clearance as appropriate.

3. Click Done to save any changes and close the workspace.
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Maintain a Clearance

After you create a clearance, you can maintain different aspects of the clearance. You can
create exceptions to the items and locations that exist on the clearance, you can change
the specifics of the clearance and you can copy an existing clearance.

The procedures below allow you to navigate and search for clearances through the
Maintain Clearances task on the Task Pad; however, you can accomplish these same
tasks after you create a clearance and the clearance opens in the Clearance List pane in
the Create Clearance workspace.

Search for a Clearance

Navigate: From the Task Pad, select Clearances > Maintain Clearances. The Maintain
Clearances workspace opens.

%5 Maintain Clearances

(@ dearance search

T
Effactive Date [ |=] To | |&  stetus [ select - [x]
Approved By | | Created By ‘ ‘
Approved Date | ‘ To | | Create Date l:l To l:l
Reason Code l:l%.,_ Price Guide l:l%+
B Out OF Stock Date l:l To l:l
B Reset Date l:l To I:l
Departrnant ‘%.,. Zone Group I:la
] 8
| I E—

Itern Type  [tem =] [] s2arch on This Level Only

Item Level ranzaction Level Item[¥] [J5earch On This Level Only

Ttern | ‘%+
]
| [ | [sawen ||

Maintain Clearances workspace

1. Enter criteria as necessary to restrict the search to the clearances you want to

maintain.
2. Click Search. Your results appear in the Clearance List pane.
(@ dlearance vList

[ctearance I |

m Item Item Descripy Ttem Level | Diff 1D Diff 1D Descri| Location Location Desq Location Typd Primary Zone | Exception Ind Parent ID Curent UnitH Cuf

1000

4 I [»]

[ Hew [ Copy | conflict chack [[___ salact all

Clearance List pane
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Maintain a Clearance

Navigate: From the Task Pad, select Clearances > Maintain Clearances. The Maintain
Clearances workspace opens.

%5 Maintain Clearances

(@ uearance search

Feauer 7]

Effactive Date [ |=] To | |&  stetus [ select - [x]
Approved By | | Created By ‘ ‘
Ressan Code l:l%+ Brice Guide l:l%,,

Deal ID B Out OF Stock Date l:l To l:l
Dezl Detail ID B+ RessHiate l:l e I:l

:

Class B Zan B
Itern Type  [tem [] s2arch on This Level Only

Item Level ranzaction Level Item[¥] [J5earch On This Level Only
Diff Type [ selact - = =]

Ttern | ‘%+
Ciff B

| e L |

Maintain Clearances workspace

1. Search for and retrieve the clearance you want to maintain. Your results appear in the
Clearance List pane.

I@ Clearance List

|c|eam=e 3 |

m Item Item Descripy Item Level | Diff 1D Diff ID Descri| Location Location Desq Location Typd Primary Zone| Exception Ind ParentID Current Unit  Cuf

1000 DOC Item 1 Transaction..

4 ] [»]
Status [womshast nction [ [H]
[ Delste I Hen I Copy |[_Loc Exception ][ Tren Exception |[__Gonflict check | Selectall

Clearance List pane
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2. From the list of results, select the clearance you want to maintain. The clearance
details appear in the Clearance Maintenance pane.

I‘P Clearance Maintenance |

m m

Gut OF Stock Date l:l
Reset Date 10/12/2004

Location Selection |

Level ‘ m | Description | Lacation Type ‘

Zone |an ‘ZI-LISD ‘

Item Selection [ e

Level ‘ m | Diff ID | Description ‘

Ttem | 12342 ‘ ‘ SH-Ttem for devi 32 Waist 32 Inseam

| |
Clearance Maintenance pane

3. If necessary, change the status of the price change to Worksheet.
4. Edit the enabled fields as necessary.

Note: You cannot change the items and locations on a
clearance.

5. Click Apply to add all any changes.
6. Click Done to save any changes and close the window.
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Copy a Clearance
1. From the list of results, select the clearance you want to copy.
2. Click Copy. The clearance details appear in the Clearance Maintenance pane.

I"(—‘ Clearance Maintenance |

® o L]
L]

Out OF Stock Date l:llfl

Location Selection [Iz4

Level ‘ m | Description | Location Type ‘

Zane |30 ‘zlrUSD ‘

Item Selection [l e

Level ‘ m | Diff ID | Description ‘

Irem | 12342 ‘ ‘ SH-Item for devi 32 Waist €32 Inseam

| Coeme |
Clearance Maintenance pane

3. Edit the enabled fields as necessary.
4. Click Apply to add all any changes.
5. Click Done to save any changes and close the window.

Delete a Clearance
1. From the list of results, select the clearance you want to delete.
2. Click Delete. You are prompted to confirm your decision.

Note: Only clearances in Deleted status can be deleted.

3. Click Yes. The clearance is deleted.
4. Click Done to close the window.
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Check for Conflicting Clearance
1. From the list of results, select the clearance you want to check.

2. Click Conflict Check. If the system option, background conflict check, is on and
conflicts exist, the Conflict Review List window is displayed.

Conflict Review List

Conflict Review List

Change Type

Fixed Price

3410 EACH

| #
Pric nge 2- $26.06

Cle 46 = 004 $5.06 EACH

Conflict review list window

+ |If no conflicts exist, click OK.

+ If conflicts exist, you must adjust the details of your clearance before you can
move the clearance to the next status.

Note: See View conflict check results for more information
on background conflict checking.

3. Click Done to save any changes and close the window.

182



Oracle Retail Price Management 11.0.5

Create a Location Exception

Note: Location exceptions can only be created for Zone
Level clearances.

1. From the list of results, select the clearance.

2. Click Location Exceptions. The locations selection area of the Clearance
Maintenance pane is enabled.

(=) Clearance Maintenance

0] 3] =

Out OF Stock Date l:l@
Reset Date 10/1z/z004 |[

Location Selection I

Level ‘ ™ | Description | Location Type ‘

Zane |30 ‘zlrUSD ‘

Item Selection [l

Level ‘ m | Diff ID | Description ‘

Irem | 12342 ‘ ‘ SH-Item for devi 32 Waist €32 Inseam

| Coeme |
Clearance Maintenance pane

3. Inthe Location field, enter the ID of the location where items are different than the
zone on the clearance, or click the LOV E button and select a location.

4. Inthe enabled clearance fields, enter information about the clearance for the
item/location.

5. Click Apply to add any changes.
6. Click Done to save any changes and close the window.

Create Item Exceptions at the Transaction Level

Note: Item exceptions at the transaction level can occur only
when the clearance was created at the item parent or item
parent/diff level.

1. From the list of results, select the clearance.

2. Click Tran Exceptions. The item selection area of the Clearance Maintenance pane
is enabled.
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(@ tlearance Maintenance

® O =
Qut Of Stock Date l:l

Location Selection (P-4
Level ‘ m | Description | Location Type ‘
Zane |au ‘zlrusD ‘
Item Selection [P=2
Level ‘ m | Diff ID | Description ‘
Item | 12342 ‘ ‘ SH-Item for d2wi 32 Waist K32 Inzeam

|

Clearance Maintenance pane

3.

In the Item field, enter the ID of the item for which items are different than the parent
item on the clearance, or click the LOV E button and select an item.

In the enabled clearance fields, enter information about the clearance for the
item/location.

Click Apply to add any changes.
Click Done to save any changes and close the window.
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Change the Status of a Clearance

When a clearance is added to RPM, it must go through a series of checks before it can be
applied to an item/location. Depending on your user role, you may not be able to move
the clearance to the next status. A clearance may be in any of the following statuses:

Status

Definition

Worksheet

The clearance has been started, but not
reviewed or sent out.

Submitted

The clearance has been completed and is
pending review. Conflict checking has
occurred for the price change.

Approved

The clearance has been reviewed and
accepted. The clearance is communicated to
the locations for which the clearance is
effective.

Executed

The clearance prices established are
effective for the item/location.

Rejected

The clearance has been reviewed and
declined.
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Change the Status of a Clearance

Navigate: From the Task Pad, select Clearances > Maintain Clearances. The Maintain
Clearances workspace opens.

%9 Maintain Clearances

(@ dearance search

Feasier[51
Effective Date | ‘ To | | Status [ select - [¥]
Approved By | | Created By ‘ ‘
Approved Date | ‘ To | | Create Date l:l To I:l
Reason Code |:|%+ Price Guide l:l%*
B Out Of Stock Date l:l To I:l
B Reset Date l:l To I:l
Department | ‘%4. Zone Group l:l%
8 8
B Lacation |:|%+

Item Type  [iern =] [ s=arch on This Level only

Itern Level ranzaction Level Item[¥] []2earch On This Level Only

Itern | ‘%4.
8
| e[|

Maintain Clearances workspace

1. Search for and retrieve the clearance you want to maintain. Your results appear in the
Clearance List pane.

(@ dlearance List

|mgmm 3 |

™ Ttem Item Descrip{ Item Level | Diff 10 Diff ID Descri| Location Location Desd Location Typd Primary Zone | Exception Ind ParentID | CurrentUnitH Cus

1000 DOC Item 1 Transaction..

il ] []

[ Hew [ Copy | Conflict Chack [[__ selact all

Clearance List pane

Note: If you are in the Create Clearance workspace, your
clearances appear in the Price Change List container when
you click Apply. You do not need to open the Maintain
Price Change workspace.

2. Select the price change for which you want to change the status.

+ Inthe table, select a row.

+ Click Select All. All records in the Clearance List pane are selected.
3. Inthe Action field, select the status to which you want to move the clearance.
4. Click Update. You are prompted to confirm your decision.

5. Click Yes. If the system option, background conflict check, is off and conflicts exist,
the Conflict Review List window is displayed.
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Conflict Review List

Conflict Review List

Promotion Componen| Item Location Change Type

Fixed Price

hange 3410 an4 EACH

| £
P 12-10-2004 &

rance 46 12-1 004 FS. 06 EACH

Conflict review list window

Note: See View conflict check results for more information
on background conflict checking. When background conflict

check is on, a binocular i icon appears in the conflict
column when conflict checking is complete. Click the icon
to open the Conflict Review List workspace.

a. The current clearance opens in the upper half of the window. Price changes,
promotions, and clearances affecting the same item/location appear in the lower
half of the window.

b. Click Close to close the conflict review list. The Maintain a clearance procedure
contains additional information on how to adjust a clearance.

6. Click Done to save any changes and close the window.
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Create a Promotion Event

A promotion event is a method of grouping promotions that occur during a period of
time. Each event can be associated with many promotions, but a promotion can only be
associated with one event.

Create a Promotion Event

Navigate: From the Task Pad, select Promotion Events > Create/Maintain Events. The
Maintain Promotion Events workspace is displayed.

%9 Maintain Promotion Events

(@ Maintain Promotion Events

Event 1d Event Description Therme Stark Date & Time End Date & Time

Fall Event | [aepre | [reraarzoos |B[rziooam | [toas/zood |E[inssem |

nt 1d Event Description Theme Start Date End Date

The Mever Ending Event 10-31-2004 10-31-2005

RF 21 testing IDon't Know 10-19-2004 10-21-2004

Alli Event 11-01-2004 12-01-2005

smm promao even i euent 08-02-2005 03-31-2005

Starts today Fun 10-01-2004 10-23-2004

Maintain Promotion Events workspace

1.

2.
3.
4

In the Promotion Events section, click New.

In the Event Description field, enter a name for the event you are creating.

In the Theme field, enter any additional informative information about the event.
In the Start Date and Time fields:

a. Inthe first field, enter the date the event starts, or click the LOV El button and
select a date.

b. In the second field, enter the time the event starts.
In the End Date and Time fields:

a. In the first field, enter the date the event ends, or click the LOV El button and
select a date.

b. In the second field, enter the time the event ends.
Click Apply. The promotion event is added to the table.
Click Done to save any changes and close the window.
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Add a Promotion to an Event

1. Inthe Maintain Promotion Events pane, click Add Promotion. The Create
Promotion workspace is displayed.

%3 create Promotion
(@ Promation Header
* Currency uso 5 us oellsr End Date l:l
[ secondary #pplication of Discounts
Referenced Deals | Reference, d Deals: Hone
(& Promation tomponents |
Component Component Name Type Status Secondary Application
Add Companant
Conflicts Manags Querlaps cancel || sau= +Repest [[ pone |

Create Promotion workspace

2. Add the appropriate details to create a promotion.
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Create a Threshold Definition

A threshold is a discount that a customer receives for purchasing a pre-determined
amount of an item. You must define the levels that exist in the threshold, then associate
the threshold definition to the threshold component.

Create a Threshold Definition

Navigate: From the Task Pad, select Promotion Threshold > Create Threshold. The
Create Threshold workspace opens.

%3 create Threshold

(@ Theashold treate

* Name

rrency usD Us Dollar
e B

* qualification Type |- selact -
*Thrashold Type [ salect -

iscoun it Type | Select -

Threshold Type Discaun t Type

L] L]

Selling USM

1| ETJET

Gancel || save + Repeat |[ Dene

Create Threshold workspace

1.
2.

In the Name field, enter a description of the threshold you are creating.

In the Currency field, enter the ID of the appropriate currency, or click the LOV
button and select a currency.

In the Qualification Type field, select how the threshold is met:

+ Threshold Level: All items on the promotion can be counted together to meet
the terms of the threshold and have the promotion applied.

+ Item Level: Each item on the promotion must meet the threshold to have the
discount applied.

In the Threshold Type field, select the measure that indicates how the threshold is
met:

+ Quantity: A number of units of an item must be purchased by the customer from
the retailer.

+ Amount: A value of the item must by purchased by the customer from the
retailer.

In the Discount Type field, select the method used to determine the new price of the
item.

+ Percent Off: A price for an item is changed by a percentage removed from the
original price. The percent of change is determined by the percent entered in the
Change Amount field.

+ Amount Off: A price for an item is changed by an amount removed from the
original price. The amount of change is determined by the amount entered in the
Change Amount field.

+ Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.
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6. If you choose Fixed Price in the Discount type field, you must enter the Selling UOM
for the item.

7. In the threshold area on the right, enter the amount or quantity that needs to be
purchased in the Threshold Type field.

8. In the Discount Type field, enter the percent off, amount off, or fixed price received.
9. Press Tab to add additional threshold levels.
10. Click Done to save any changes and close the window.

Create Vendor Funding Defaults

192

When an item is on promotion at a retailer, part of the discount a customer receives may
be contributed by the vendor. When you set up a promotion, you can define the vendor's
contribution.

You can create billing information defaults at the vendor level, which allows you to apply
the information to any deal that is created through the promotions dialog that is
associated with the vendor

Create a Vendor Funded Default

Navigate: From the Task Pad, select Vendor Funding Defaults > Create Defaults. The
Create Defaults workspace opens.

B3 Create Defaults

I(:' vendor Funding Defaults Creation

*vandar Type - Saladtk - lzl

Cancel || Save + Repeat || Done

Create Defaults workspace

1. Inthe Vendor Type field, select the type of vendor that is contributing to the
promotion.

2. Inthe Vendor field, enter the ID of the vendor, or click the LOV &l button and select
a vendor.

3. Inthe Deal Reporting Level field, select the frequency of deal reporting.

4. In the Bill Back Method field, select the type of invoice that is created for the
supplier.

5. In the Bill Back Period field, select the frequency that the vendor is charged for the
bill back.

6. Inthe Invoice Processing Logic field, select the method used to create invoices.
Invoices are created automatically, manually, or not at all depending on the option
selected.
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9.

included in the invoice information.

income accrual should be written to the stock ledger.
Click Done to save any changes and close the window.

Edit Vendor Funded Defaults

Navigate: From the Task Pad, select Vendor Funding Defaults > Maintain Defaults. The
Maintain Defaults workspace opens.

Select the Include VAT in Deal Billing check box to indicate that VAT should be

Select the Include Deal Income in Stock Ledger check box to indicate that deal

%5 Maintain Defaults

I/CJ Maintain Vendor Funding Defaults

I |

Test Supplier Credit Mote

¥endor Type | ¥endor Deal Reporting Level | Bill Back Method | Bill Back Period | Invoice Processing Logic | Inc ¥AT in Deal Billing | Inc D|

Dristributor LIGQUOR MA.. | Manth Credit Mote Annual Autornatic |
Supplier Candidate R.., | Week Credit Mote Week Autornatic I:‘
Manufacturer | WISE POTA.. | Quarter Drebit Mote Manth Manual
4 | >

Maintain Defaults workspace

1.

ok~ N

On the table, select a vendor.

Click Edit. The details area is enabled.

Update the enabled fields as necessary.

Click Apply to add your changes to the table.

Click Done to save any change and close the window.

Delete a Vendor Funded Default

1.

2.
3.
4

On the table, select a vendor.

Click Delete. You are prompted to confirm your decision.

Click Yes.
Click Done to save any change and close the window.

Cancel Il Save + Repeat Il Done I
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Maintain a Promotion Constraint

The Maintain Promotion Constraint workspace allows you to maintain promotion
constraints. You set up promotion constraints at the department, class, or subclass level
for a particular zone or location. A warning will appear if a price change or promotion is
created that would fall a certain number of days before or during another approved
promotion or price change. The number of days before the promotion is the promotion

194

constraint.

Maintain a Promotion Constraint

Navigate: From the Task Pad, select Promotion Constraints > Maintain Promotion
Constraints. The Maintain Promotion Constraints workspace opens.

@

B
8

B

Location

* Constraint

I

I
Department ID | Department Class Id Class Subclass ID Subclass Location ID Location Constraint
Fifter by lzl |F.l!ter by El |F.l!ter by lZ”FﬁJ‘ter by lzllﬁker by ‘F.l!‘ter by |F.l.fterby: lzl |F.l!terby. lzl |F.l!ter by El
22 Dl warking de..| 1 D Test Clas., | 1 test subclass | | 1000001002 | Mall of America ZZ
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports . | 1000000000 Fargo 2
1414 Activeweaar 1000 Sports Clothes | 1000 Mens Sports .., | 1000000001 Minneapalis 2
1414 Activewsaar 1000 Sports Clothes | 1000 Mens Sports ... | 1000000002 Madizan 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports .., | 1000000006 Hermosa Beach 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports ... | 1000000007 Frasno 2~
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports . | 1000000014 Baltimare 2
1414 Activeweaar 1000 Sports Clothes | 1000 Mens Sports .., 1000001000 | Edina 2
20 Merch Extract.,.. | 201 Merch Ext 1 2001 Merch Ext Sub...| 1000000000 Fargo 10
20 Merch Extract.,, [ 201 Merch Ext 1 Z001 Merch Ext Sub,..| 1000000001 Minneapolis i
20 Merch Extract.., [ 201 Merch Eut 1 2001 Merch Ext Sub..[ 1000000002 | Madizon 10
zo Merch Extract.,., | 201 Merch Ext 1 2001 Merch Ext Sub..[ 1000000007 Frasnao in0
20 Merch Eutract.., [ 201 Merch Eut 1 2001 Merch Ext Sub..| 1000000014 | Baltimore 10
20 Merch Extract... | 201 Merch Ext 1 2002 Merch Ext Sub...| 1000000000 Fargo 10
20 Merch Extract.,, [ 201 Merch Ext 1 Z00z2 Merch Ext Sub,..| 1000000001 Minneapolis i
20 Merch Eutract.., [ 201 Merch Eut 1 2002 Merch Ext Sub..[ 1000000002 | Madizon 10
zo Merch Extract.,., | 201 Merch Ext 1 2002 Merch Ext Sub..[ 1000000007 Frasnao 10
20 Merch Extract.., [ 201 Merch Eut 1 2002 Merch Ext Sub...| 1000000014 | Baltimore 10
20 Merch Extract,.. | 202 Merch Ext 2 2003 Merch Ext Sub...| 1000000000 Fargo 10[
L4] »

Maintain Promotion Constraints workspace
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1. Enter the ID of the merchandise level the promotion constraint should apply to, or

click the LOV B1+ button and select the appropriate merchandise level

2. Inthe Location Selection area, select the locations the promotion constraint should
apply to.

+ Zone Group: Enter the ID of the zone group the constraint should apply to, or
click the LOV B button and select a zone group.

+ Zone: Enter the ID of the zone the constraint should apply to, or click the LOV
B+ button and select a zone.

+ Location: Enter the ID of the location the constraint should apply to, or click the
LoV B+ button and select a location.

3. Inthe Constraint field, enter the number of days for the promotion constraint.

4. Click Apply. A row is added to the table.

Delete a Promotion Constraint
1. Inthe Promotion Constraints table, select the row you want to delete by clicking the

box :I to the left of the row. Press and hold the Ctrl key while selecting to select
multiple rows. Click Select All to select all the rows.

I

Department ID | Department Class Id Class Subclass ID Subclass Location 1D Location Constraint
Fitber by ||| Fitter by |z| |F.l'!t'er by |z| | Fitber by |z| | Fitker by lz‘ |Fﬂ'!te.v by |z| |F.l'!t'er by |z| | Filber by > | Fitker by lz‘
22 D warking de..| 1 Dl Test Claz.., |1 test subclass 1 | 1000001002 Mall of America QZ
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports ., [ 1000000000 Fargo 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports .. | 1000000001 Minneapalis 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports o, (1000000002 Madizon 2

1000 s 1000 Hermosa 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports . [ 1000000007 Fresno 2
1414 Activewear 1000 Sports Clothes | 1000 Mens Sports .. (1000000014 | Baltimore 2
1414 Activewaar 1000 Sports Clothes | 1000 Mens Sports .. (1000001000 Edina 2
20 Merch Extract.,, | 201 Merch Ext 1 z001 Merch Ext Sub,.[ 1000000000 | Fargo 10
20 Merch Extract... | 201 Merch Ext 1 2001 Merch Ext Sub...| 1000000001 Minneapolis 1o
zo Merch Extract., | 201 Merch Ext 1 zoo1 Merch Ext Sub,.| 1000000002 Madizon 10
20 Merch Extract.., [ 201 Merch Ext 1 2001 Merch Ext Sub..| 1000000007 | Fresno 1o
20 Merch Extract., | 201 Merch Ext 1 2001 Merch Ext Sub,.| 1000000014 Baltimore 10
20 Merch Extract., [ 201 Merch Ext 1 200z Merch Ext Sub,.[ 1000000000 Farga 10
20 Merch Extract., | 201 Merch Ext 1 200z Merch Ext Sub..,| 1000000001 Minneapolis 10
20 Merch Extract.., | 201 Merch Ext 1 2002 Merch Ext Sub..| 1000000002 | Madison 10
20 Merch Extract.. | 201 Merch Ext 1 zoonz Merch Ext Sub...| 1000000007 Fresno 10
20 Merch Extract., | 201 Merch Ext 1 2002 Merch Ext Sub..| 1000000014 | Baltimore 1o
20 Merch Extract.., | 202 Merch Ext 2 2002 Merch Ext Sub...| 1000000000 Farga 10|
b 4

Promotion Constraints table

2. Click Delete. You are prompted to confirm your decision.
3. Click Yes.
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Create a promotion

196

Create a Promotion

A promotion is a temporary reduction in price. In addition, you can track sales at one or
more locations for a given time period as well as track the sales of merchandise with no
price reductions, at given locations for a set time period.

Create a Promotion

Navigate: From the Task Pad, select Promotion > Create Promotion. The Create
Promotion workspace opens.

OR

From the Maintain Promotion Events workspace, click New Promotion. The Create
Promotion workspace opens.

%3 create Promotion

‘-"(2 Promotion Headar

T E— corers

[ secandary Application of Discounts

Referanced Deals | Referenced Deals: Nons

"'(—‘ Promotion Components |

Component Component Name Type Status Secondary Application

Add Companent

Conflicts Manage Overlaps cancel || save +Repest || Done |

Create Promotion workspace

1. Inthe field to the left of the Promotion field, enter the name of the promotion.
2. Inthe Description field, enter additional information as necessary.

3. Inthe Event field, enter the ID of the event you want to associate with the promotion,
or click the LOV & button and select an event.

4. Update the Currency, Start Date, and End Date field as necessary.
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Add Components to a Promotion

1. Inthe Promotion Components pane, click Add Component. The Create Component
workspace opens.

%3 create Component

‘-‘(—‘ Promotion Component

*Compensnt Type  [Simplz |7

cancel |[_save |[_save +Repeat |[_pone |

Create Component workspace

2. Add the appropriate type of component to the promotion to:
+ Create a simple component
+ Create a threshold component
+ Create a buy/get component

Create a Simple Component

A simple promotion component consists of an item, item group, or merchandise level that
receives a discount at a specific location or group of locations when the customer
purchases an item.

Create a Simple Component

Navigate: From the Task Pad, select Promotions > Create Component. The Create
Component workspace opens.

OR

From the Create Promotion workspace, click Add Component in the Promotion
Components pane. The Create Component workspace opens.

%9 create Component

“(—‘ Promotion Component

* Dascription
* componart Tues  irmpls[]

cancel |[_save ][ _save + Repeat |[ pone |

Create Component workspace
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1. Inthe Promotion field, enter the ID the promotion is associated with, or click the
[] -
LOV =l button and select the promotion.
2. In the Description field, enter a description of the component.
3. Inthe Component Type field, select Simple.
4. Click Next. The Promotion Component - Simple pane opens.
I(: Promotion Component - Simple
8
8
b Item Selection
Item Selection " y;
Level 1] Diff ID | Description |
* Location Selection
Location Selection " &;
Level n Description Location Type |
* change Type n
a8
¥ Start Date & Time |01.-'01.-'2006 |E |12:00 A0 |
End Date & Time |12.-'31.-‘2006 |E|11:59 PM |
* apply To [selec- [3]

Price Guide | | =

| Apply & Repeat || Apply || Clear ||

Promotion Component - Simple pane

Add Items and Locations to a Promotion Component

1.

198

In the Item Selection area, enter the criteria you want to use to select the items on
promotion, or click the LOV E1 button and select the criteria.

Click Select. The items are added to the Item Selection table.

In the Location Selection area, select how you want to add locations to the
promotion, or click the LOV & button and select the criteria.

Click Select. The locations are added to the Location Selection table.
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10.

11.

In the Change Type field, select the price change that occurs during the promotion:

+ Change By Percent: A price for an item is changed by a percentage removed
from the original price. The percent of change is determined by the percent
entered in the Change Amount field.

+ Change By Amount: A price for an item is changed by an amount removed
from the original price. The amount of change is determined by the amount
entered in the Change Amount field.

+ Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.

+ No Change: The price of the item is not changed. For reporting purposes, the
item is recognized as being on promotion.

+ Exclude: The item will not be affected by price changes that occur as a result of
the promotion.

In the Change Amount field, enter the amount, percent, or fixed amount the price
changes.

Note: There is no need to enter a negative sign before the
number entered in the Change Amount field. A promotion
can only exist as a decrease in price.

In the Selling UOM field, enter the unit of measure for the items, or click the LOV
button and select the selling UOM.

Update the Start and End Date & Time fields as necessary.

In the Apply To fields, select the types of item pricing that you want to apply the
promotion.

Click Apply. The promotion opens in the Promotion Component Detail Maintenance
pane.

Click Done to save any changes and close the workspace.
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Create a Threshold Component

A threshold promotion component consists of an item, item group, or merchandise level
that receives a discount at a location or group of locations when the customer purchases a
quantity or a amount of an item. You must define the threshold levels before you can
create the threshold component.

Navigate: From the Task Pad, select Promotions > Create Component. The Create
Component workspace opens.

OR

From the Create Promotion workspace, click Add Component in the Promotion
Components pane. The Create Component workspace opens.

%3 create Component

‘-"(2 Promotion Component

* Component Type  [Bimpl= ]

cancel || sawe |[ save +Repest || Dons

Create Component workspace

1. Inthe Promotion field, enter the ID the promotion is associated with, or click the
LOV E button and select the promaotion.

2. In the Description field, enter a description of the component.

3. In the Component Type field, select Threshold.

4. Click Next. The Promotion Component - Threshold pane opens.

(& Promotion Component - Threshold |

} Item Selection

Ttem Selection Il
Level D Diff ID | Description |
} Location Selection

Location Selection Il
Level m Description | Location Type |

End Date & Time 12731/ 2006 11:53 PM

| [ Apply & Repeat || Apply [ Claar \|

Promotion Component - Threshold pane
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Add Items and Locations to a Promotion Component

1. Inthe Item Selection area, enter the criteria you want to use to select the items on
promotion, or click the LOV &l button and select the criteria.

2. Click Select. The items are added to the Item Selection table.

3. Inthe Location Selection area, select how you want to add locations to the
promotion, or click the LOV E1 button and select the criteria.

4. Click Select. The locations are added to the Location Selection table.

5. Inthe Threshold field, select the threshold you want to associate with the promotion,
or click New Threshold to create a threshold definition.

6. Update the Start and End Date & Time fields as necessary.

7. Inthe Apply To fields, select the types of item pricing that you want to apply the
promotion.

8. Click Apply. The promotion opens in the Promotion Component Detail Maintenance
pane.

9. Click Done to save any changes and close the window.

Create a Buy/Get Component

A buy/get promotion component consists of an item, item group, or merchandise level
allows you to define which items must purchased by the customer in order to receive a
discount for an additional item.

Create a Buy/Get Component

Navigate: From the Task Pad, select Promotions > Create Component. The Create
Component workspace opens.

OR

From the Create Promotion workspace, click Add Component in the Promotion
Components pane. The Create Component workspace opens.

%3 create Component

‘-'(2 Promotion Component

* Component Type  [Bimpl= ]

* Descri ption

cancel || _save |[ ssve tRepest ][ Dons

Create Component workspace
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1. Inthe Promotion field, enter the ID the promotion is associated with, or click the
LOV =l button and select the promotion.

2. In the Description field, enter a description of the component.

3. Inthe Component Type field, select Buy/Get.

4. Click Next. The Promotion Component - Buy Get pane opens.

I(: Promotion Component - Buy Get

|
Buy Item Get Item
Type oAl ¥ Change Type =
(®) Any
*startDate & Time  [oy/01/2006 |@[12:00 am |
End Date & Time |12.-'31.-'2006 ||11:59 =121 |

* Item Selection

8
8
Itern Type [reerm [~
Itern Level 'Transaction Level Ttern lzl
8
Buy Items " &; Get Items " &;
Ttem | Description | Them Description |

¥ Location Selection

Promotion Component - Buy Get pane

Define the Buy/Get Terms
1. Inthe Buy Item area, select how the items on the list of buy items must be purchased.
+ All: All the items on the Buy Items list must be purchased in order to receive the
discount
+ Any: Any of the items on the Buy Items list must be purchase in order to receive
the discount.
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2. In the Quantity field, enter the number of items that need to be purchased in order to
receive the discount.

3. Inthe Get Item area, select the type of discount received when the qualifying items
and quantity is purchased.

+ Percent Off: A price for an item is changed by a percentage removed from the
original price. The percent of change is determined by the percent entered in the
Change Amount field.

+ Amount Off: A price for an item is changed by an amount removed from the
original price. The amount of change is determined by the amount entered in the
Change Amount field.

+ Fixed Price: The price for the item will be at a specified retail that will be
defined in the change amount field.

4. In the Selling UOM field, enter the unit of measure for the items, or click the LOV
button and select the selling UOM.

5. Inthe Change Amount field, enter the amount, percent, or fixed amount the price
changes.

Note: There is no need to enter a negative sign before the
number entered in the Change Amount field. A promotion
can only exist as a decrease in price.

6. Update the Start and End Date & Time fields as necessary.

Add Items and Locations to a Promotion Component

Note: You may have to expand the Item Selection and
Location Selection area to view the criteria

1. Inthe Item Selection area, enter the criteria you want to use to select the items on
promotion, or click the LOV &l button and select the criteria.
2. Add the items to the Buy Items or Get Items table.

+ Click Add to Buy Items to add items to the list of items that qualify the
purchaser for the discount.

+ Click Add to Get Items to add items to the list of items that receive the discount.

3. Inthe Location Selection area, select how you want to add locations to the
promotion, or click the LOV E1 button and select the criteria.

4. Click Select. The locations are added to the Location Selection table.

5. Inthe Apply To field, select the types of item pricing that you want to apply the
promotion.

6. Click Apply. The promotion opens in the Promotion Component Detail Maintenance
pane.

7. Click Done to save any changes and close the window.
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Add Funding to a Promotion

Funding is added to a promotion at the component level so that you can indicate the
vendor that is contributing to the promotion. If you choose to create deals, based on the
funded component, you must indicate the billing information for the deal. If the
promotion is associated with an existing deal, the billing information defaults from the
existing deal.

Add Funding to a Simple Component
1. Create a simple component
2. Expand the Funding pane.

‘-'(—‘- Funding
Corporate Funding Percent
Create Deals
vendor Type [supplier =
vender 5673 SUPPLIER-2
Contribution % |10
Deal Billing Clear Apply

I

¥endor Type | ¥endor ID Contribution % Deal ID Deal Comp ID Use Deal Locations ‘ Use Deal Items

Funding pane for simple components
3. Inthe Corporate Funding Percent field, enter the percent that the retailer contributes
to the promotion.

4. Select the Create Deals check box to create a deal based on this promotion
component and funding.

In the Vendor Type field, select the type of vendor that is funding the component.

6. In the Vendor field, enter the ID of the vendor, or click the LOV &l button and select
a vendor.

7. Inthe Deal ID field, enter the deal the promotion is associated with, or click the LOV
button and select a deal.

8. Inthe Deal Comp ID, enter the ID of the deal component field, or click the Lov &
button and select a deal component.

Note: The Deal and Deal ID field are disabled if you
selected the Create Deals check box.

9. Inthe Contribution % field, enter the percentage that this vendor contributes to the
promotion component.

10. Select the Use Deal Locations check box to indicate that the locations on the deal
should be used for the promotion.
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11. Select the Use Deal Items check box to indicate that the items on the deal should be
used for the promotion.

Note: The Use Deal Locations and Use Deal Items check
boxes are disabled if the promotion component already has
items or locations.

12. If you selected the Create Deals check box, add billing information for a deal to a
funded component.

13. Click Apply to add your changes to the table.
14. Click Done to save any changes and close the workspace.

Add Funding to a Threshold Component
1. Create a threshold component.
2. Expand the Funding pane.

I"(-\ Funding

Carporate Funding Percent |10, goo]

= Threshold Uptake 6

I |

Threshold Discount ‘ Selling UOM | uptake % H

$5.00 0% 109%)

$15.00 0%

Ustake %

Greate Deals

Vender Typs [ancfacturer =l

wendor 3333333333 B wise poTaTo W

Cantribution % |1D

Deal Billing clear |[_Apaly |

¥endor Type ¥endor 1D Contribution % Deal 1D Deal Comp ID Use Deal Locations Use Deal Ttems

Funding pane for a threshold component

3. Inthe Corporate Funding Percent field, enter the percent that the retailer contributes
to the promotion.

4. Select a threshold.

5. In the Uptake % field, enter the percentage of customers that you expect to take
advantage of the promotion at this threshold.

6. Click Apply to add your changes to the table.

7. Select the Create Deals check box to create a deal based on this promotion
component and funding.

8. Inthe Vendor Type field, select the type of vendor that is funding the component.
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9. Inthe Vendor field, enter the ID of the vendor, or click the LOV & button and select
a vendor.

10. In the Deal ID field, enter the deal the promotion is associated with, or click the LOV
button and select a deal.

11. In the Deal Comp ID, enter the ID of the deal component field, or click the LOV
button and select a deal component.

Note: The Deal and Deal ID field are disabled if you
selected the Create Deals check box.

12. In the Contribution % field, enter the percentage that this vendor contributes to the
promotion component.

13. Select the Use Deal Locations check box to indicate that the locations on the deal
should be used for the promotion.

14. Select the Use Deal Items check box to indicate that the items on the deal should be
used for the promotion.

Note: The Use Deal Locations and Use Deal Items check
boxes are disabled if the promotion component already has
items or locations.

15. If you selected the Create Deals check box, add billing information for a deal to a
funded component.

16. Click Apply to add your changes to the table.
17. Click Done to save any changes and close the workspace.

Add Funding to a Buy/Get Component
1. Create a buy/get component.
2. Expand the Funding pane.

(@ Funding

Corporate Funding Percent

tprske %
Creste Deals

wandar Type [Manufacturer =]

vendor 3333333333 B wise poTaTo ..

Contribution % ‘10

Geal Billing Clear Apply

[

¥endor Type ¥endor ID Contribution % Deal 1D Deal Comp 1D ‘ Use Deal Locations

Funding pane - Buy/Get component
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10.

11.

12.

13.
14.

In the Corporate Funding Percent field, enter the percent that the retailer contributes
to the promotion.

In the Uptake % field, enter the percentage of customers that you expect to take
advantage of the promotion at this threshold.

Select the Create Deals check box to create a deal based on this promotion
component and funding.

In the Vendor Type field, select the type of vendor that is funding the component.

In the Vendor field, enter the ID of the vendor, or click the LOV E! button and select
a vendor.

In the Deal ID field, enter the deal the promotion is associated with, or click the LOV
button and select a deal.

In the Deal Comp ID, enter the ID of the deal component field, or click the LovE
button and select a deal component.

Note: The Deal and Deal ID field are disabled if you
selected the Create Deals check box.

In the Contribution % field, enter the percentage that this vendor contributes to the
promotion component.

Select the Use Deal Locations check box to indicate that the locations on the deal
should be used for the promotion.

Note: The Use Deal Locations check boxes are disabled if
the promotion component already has locations.

If you selected the Create Deals check box, add billing information for a deal to a
funded component.

Click Apply to add your changes to the table.
Click Done to save any changes and close the workspace.

Add Billing Information for a Deal to a Funded Component

1.
2.

Click Deal Billing. The Deal Billing window opens.

Select the information about the deal that you require:

+ Deal Reporting Level: The frequency that the deal is reported.

+ Bill Back Method: The type of invoice that is created for the supplier. Select the
appropriate option.

+ Bill Back Period:The frequency that the vendor is charged for the bill back.
Select when to charge the vendor.

+ Invoice Processing Logic:The method used to create invoices. Invoices are
created automatically, manually, or not at all depending on the option selected.

+ Include VAT in Deal Billing: Select the check box to indicate that VAT should
be included in the invoice information.

+ Include Deal Income in Stock Ledger: Select the check box to indicate that
deal income accrual should be written to the stock ledger.

Click Done to save any changes and close the window.
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Maintain a Promotion

Updates can be made to the details of an existing promotion and promotion components
can be added to an existing promotion.

Search for a Promotion

Navigate: From the Task Pad, select Promotions > Maintain Promotion. The Promotions

Search workspace opens.

%3 Promotions Search

(@ Promotion Search Results

I

Promotion Promotion Name StartDate End Date Status Theme |

752 Test 1 10-14-2004 10-15-2004 Approved * Apple -

755 1 10-14-2004 10-15-2004 Approved Apple

757 CH-1 10-31-2004 10-31-2005 Worksheet

758 TN-2 10-31-2004 10-31-2005 Worksheet

759 smm prame 08-02-2005 08-31-2005 Worksheet event

760 smm pramotion 08-02-2005 08-31-2005 Worksheer evant

763 Corin Date Test 10-01-2004 10-23-2004 Worksheet Fun -

|

I@ Promotion Search Criteria |

Promotions Search workspace

1. Expand the Promotion Search Criteria pane.

(B Promotion Search triteria

Prometion l:l =]
Start Date: After l:l
End Date: After l:l

e I—
Status l:l 8+
Before l:l
Before l:|

| E]

¥ Location

S E—

T —
Created By |:| g

S —

Ares

I

Theme |

a8
a
Craate Date l:l

L E—

[Refresh ][ searsh ||

Promotion Search Criteria pane

2. Enter or select the criteria to limit your search.
3. Click Search. Promotions that match these criteria appear in the Promotion Search

Results pane.
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Maintain a Promotion

Navigate: From the Task Pad, select Promotions > Maintain Promotion. The Promotions
Search workspace opens.

%3 promotions Search

(@ Promotion search Results |

Promotion Promotion Name Start Date End Date Status Theme I

752 Test1 10-14-2004 10-15-2004 Approved * Apple =

755 1 10-14-2004 10-15-2004 Approved Apple

757 CH-1 10-31-2004 10-31-2005 Worksheer

758 CH-2 10-31-2004 10-31-2005 Workshaet

759 smm promo 08-02-2005 08-31-2005 Worksheet event

TE0 smm pramotion 08-02-2005 08-31-2005 Worksheet event

763 Corin Date Test 10-01-2004 10-23-2004 Worksheer Fun -

| Delete || Edit ||

I@ Promotion Search Criteria |

Cancel

Promotions Search workspace
1. Search for a promotion.

2. Inthe Promotion Search Results pane, select the promotion you want to edit.
3. Click Edit. The Maintain Promotion workspace opens.

%3 Maintain Promotion

I@ Promotion Header

*
* promation [1728 *[alli- Regression Comments " Start Dete [nz20/2005 | @ [12:00 am
End Date  |pas2g/z005 ([ [11:59 pM
Description o) /28
Event B8 Status ok sheet
¥ Currency Uso B [us ooll=r Total Markup % [yra

Refersnced Deals | Referenced Deals: None SoeEmEany AppiEEm 6F Bieemds

(&) Promotion Companents |

Component ID | Component Name Type Status Secondary Application Conflicts

Conflict check | [_Add componant [[ D nent | [ Edit

Comnpanent 1D

Companent Name

Type

Status action [ select - =l
Secondary Application of Discounts

|

canflicts || Manage Overlaps |[_cancel |[_Cens

Maintain Promotion workspace

4. Inthe Promotion Header pane, edit the enabled fields as necessary.
5. Click Done to save any changes and close the workspace.
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Check for Conflicts

1. From the Promotion Components pane, select the promotion component you want to

check.

I@ Promotion Components

12 |
Component ID m Component Name Type Status Secondary Application Conflicts
e Defect 941 simple Simple e
2083 Defect 941 buyfget Buy/Get Worksheet |
3087 Defect 941 threzhold Threshold Warksheet O
Conflict Check || Add Component || Delete Component || Edit |
Cornponent ID z082

Component Hame Defect 941 simple

Type Simple
Ftatus Wworksheat

Secondary Application of Discounts

Promotion Components pane

scton [ Salat [

2. Click Conflict Check. If the system option, background conflict check, is off and
conflicts exist, the Conflict Review List window is displayed.

Conflict Review List

I

i1} Promotion Componen| Item

Price Change Tyj ID Promotion Comp Date

Location

Unit Retail on E4 Selling UOM

Change Type Change Amount Effective Date

Multi Units Multi-Unit Retai| Multi-Unit Selli

Price Change 3221 12-04-2004

Price Change 3243 12-01-2005

EACH

EACH

Conflict review list window
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Note: See View conflict check results for more information
on background conflict checking. When background conflict

check is on, a binocular i icon appears in the conflict
column when conflict checking is complete. Click the icon
to open the Conflict Review List workspace.

+ |If no conflicts exist, click OK.

+ If conflicts exist, you must adjust the details of your promotion before you can
move the promotion to the next status.

3. Click Done to save any changes and close the window.

Add a Component
1. Click Add Component. The Create Component workspace opens.

%9 create Component

[ =) Promotion Component

* Gompanen Tvpe  rpte 5]

cancel |[ save |[ save +Repeat |[ Done

Create Component workspace

2. Add the

appropriate type of component to the promotion to:

+ Create a simple component
+ Create a threshold component
+ Create a buy/get component
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Associate a Deal to a Promotion
In the Promotion Search Results pane, select the promotion you want to edit.
2. Click Edit. The Maintain Promotion workspace opens.

1.

%3 Maintain Promotion

I@ Promotion Header

* 5 Comments * Start Date 5
Frometion (1728 #[alli- Regrazsion 50 nz/ze/z005 |El|1z:00 A
End Date  |paspg/zo0s |[@[11:59 pm
Description @ kil
Event a8 Status Worksheet
* Currency Uso B [us ooll=r Total Markup % [yra
Refarancad Deals | Referenced Deals: None SRRy AR 6 BEEEE
(&) Promotion Companents
| &
Compenent ID | Component Name Type Status Secondary Application Conflicts
Conflict check | [_add compenent ][ Delete component ][ Edit |
Cornponent 1D
Cornpanent Name
Type
Status setion [gelect - =
Secondary Application of Discounts
Update
| conflicts || Manage overlaps || _gancel |[ pane

Maintain Promotion workspace
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3. Click Referenced Deals. The Referenced Deals window opens

Referenced Deals |Z|
Available Deals

Deal ID Deal Type Yendor Name | Status Active Date Close Date Currency |
9802 Promational *Marmo Dry 5. Approved 08-31-2001 | 08-31-Z008 | euro . |
QE03 Prorotional WISE POTA,., | Approved 0%-21-2001 05-21-2008 | euro

Q204 Promotional LIGUORE MA,., | Approved 0%-21-2001 05-21-2008 | euro

203 Promotional LIGUOR MA.., | Approved 0%-21-2001 05-21-2008 | euro

Q207 Promotional *Marmo Cry 5. Approved 0g-29-2001 0g-23-2002 UKD

Q209 Prornotional *Mamo Cey S| Approved 0g-29-2001 0g-27-2002 EUFD

9811 Prornotional *Momo Dry 5. &pproved 08-29-2001 | 08-22-2008 | US Dollar

3515 Promational *Marmo Dry S..| &pproved 05-29-2001 | 08-31-2007 | US Dollar

Q216 Promational FAST FOOD .| Approved 0%-21-2001 08-21-2008 | auro

9517 Promatinnal LTS O B8 Snnrnusd Os-=1-20n01 Os-=1-200 LIS Dinllar vI

(=] (]

Linked Deals

Deal ID Deal Type Yendor Name | Status

Active Date Close Date Currency |

=}

Cancel || Select |

Referenced Deals window

4. Select the deals you want to add to the promotion.
5. Click Select. The window closes.
6. Click Done to save any changes and close the workspace.
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Maintain a Promotion Event
Updates can be made to the details of existing promotion events.

Maintain a Promotion Event

Navigate: From the Task Pad, select Promotion Events > Create/Maintain Events. The
Maintain Promotion Events workspace opens.

E Maintain Promotion Events

‘/(-1 Maintain Promotion Events

Event 1d Event Description Therme Stark Date & Time End Date & Time

Fall Evant | ‘App\e ‘ ‘10,’14/2004 “12:00 AN ‘ ‘10,’15/2004 “11:59 FM ‘

Event Id Event Description Theme Start Date End Date

67 The Mever Ending Event 10-31-2004 10-31-2005

73 RF 21 testing IDon't Know 10-19-2004 10-21-2004

4 Alli Event 11-01-2004 12-01-2005

£ Smm promo event euent 08-02-2005 03-31-2005

1 Starts today Fun 10-01-2004 10-23-2004

[ Dalste |[[wew Promatian |

cancel || save + Repest || Done |

Maintain Promotion Events workspace

1. Select the event you want to maintain from the table.

2. Inthe Promotion Events area, edit the enabled fields as necessary.

3. Click Apply. Your changes are added to the promotion event and appear on the table
4. Click Done to save any changes and close the window.

Delete a Promotion Event

1. Select the event you want to delete from the table.

2. Click Delete. You are prompted to confirm your decision.
3. Click Yes. The record is removed from the table.

4. Click Done to close the window.
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Maintain a Promotion Component

Changes can be made to the details of a promotion component, and new details can be
added to promotion components.

In the Promotion Component Detail Maintenance pane, records that contain item/location
exceptions or exclusions are indicated by a down arrow. Records that are item/location
exceptions or exclusions are indicated by a up arrow.

Maintain a Promotion Component

Navigate: From the Task Pad, select Promotion > Maintain Component. The Maintain
Component workspace opens.

¥ Maintain Component

(_“' intain P tion Comp t

L

cancel |[_save |[_pon=

Maintain Promotion Component workspace
1. Inthe Promotion field, enter the ID of the promotion that the component is associated
with, or click the LOV E button and select a promotion.

2. Inthe Component field, enter the ID of the component you want to maintain, or click
the LOV E1 button and select a component.

3. Click Next. Additional component maintenance panes are displayed.

Note: Collapse and expand areas and panes to view the
information needed to complete the task.

Maintain Component Details

1. Inthe Promotion Component Detail Maintenance pane, edit the name of the
component as necessary.

Enter the consignment rate used for the item while it is on promotion, if necessary.

To edit a specific record, select a record, or click Select All to make changes to all
records on the table.

Click Edit.

Edit the enabled fields as necessary.

Click Apply.

Click Done to save any changes and close the workspace.

w ™

N o gk
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Delete Component Details

1.

a bk~ o

In the Promotion Component Detail Maintenance pane, select the record you want to
delete:

+ To edit a specific record, select a record

+  Click Select All to make changes to all records on the table.
Click Delete.

You are prompted to confirm your decision.

Click Yes. The item location is removed from the table.

Click Done to save any changes and close the workspace.

Define Item Exceptions and Exclusions

1.

5.

In the Promotion Component Detail Maintenance pane, select the record for which
you want to create an item exception or exclusion. The Item Exceptions and
Exclusion pane opens.

In the Location field, enter a location ID, or click the LOV &l button and select a
location.

Note: You can only create item exceptions or exclusions for
items above the transaction level.

Create the exception or exclusion:
+ Click Create Exceptions to create an exception to the selected record.
+ Click Create Exclusion to create an exclusion.

The pane closes. In the Promotion Component Detail Maintenance pane exceptions
and exclusions are indicated in the Exclusion/Exception Indicator column:

+ A down arrow indicates that the item/location records contains an exception or
exclusion.

+ Anup arrow indicates that the item/location records is an exception or exclusion.
Click Done to save any changes and close the pane.

Define Location Exceptions and Exclusions

1.

In the Promotion Component Detail Maintenance pane, select the record for which
you want to create a location exception or exclusion. The Location Exceptions and
Exclusion pane opens.

In the Location field, enter a location ID, or click the LOV &l button and select a
location.

Note: You can only create location exceptions or exclusions
for locations at the zone level.

Create the exception or exclusion:
+ Click Create Exceptions to create an exception to the selected record.
+ Click Create Exclusions to create an exclusion.
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The pane closes. In the Promotion Component Detail Maintenance pane exceptions
and exclusions are indicated in the Exclusion/Exception Indicator column:

+ A down arrow indicates that the item/location records that contain an exception
or exclusion.

+ Anup arrow indicates that the item/location records that is an exception or
exclusion.

Click Done to save any changes and close the pane.
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1

# Days Rejects Held: The number of days, set in system options, after the effective date
of a rejected price change or clearance that it is purged from the system.

A

Allow Complex Promotions: When selected in system options, indicates all promotion
types are available. When cleared, the RPM user will only be allowed to create/maintain
simple promotions.

Apply Promo Change Type First: Allows you to indicate which type of promotion
should be applied first.

Area Differential: Area differential pricing allows you to set prices for items at a
particular zone or zone group differently than another zone or zone group.

Auto Approve: When selected on a pricing strategy, indicates price changes created
should be created in approved status.

B

Background Conflict Check: When selected in system options, indicates conflict
checking for worksheets, price changes, promotions, and clearances will be performed in
the background, or when the system is idle. When cleared, conflict checking will occur
real-time.

Buy/Get Component: A component for which the items at specific locations are
promoted at a percent off, amount off, or fixed price, based on the purchase of other
items.

C

Candidate Rule: A set of criteria that is compared to each item/location processed by the
merchandise extract program to determine if the item/location meets one or more
conditions. RPM uses two types of candidate rules, inclusion or exclusion

Class: The fifth level in the merchandise hierarchy. The class breaks down the
merchandise hierarchy. A class can belong to one department.

Clearance: A clearance is designed to move out of date and slow selling merchandise out
of a store. A clearance is considered a permanent price change, and inventory is
consequently revalued. Once the reset date for a clearance has passed, the items price and
inventory value is returned to the regular price.

Clearance/Promotions Overlap: When selected in system options, indicates an
item/location can be on clearance and promotion at the same time.

Component: The details of a promotion. A component can be simple, threshold, or
buy/get.
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Cost Calculation Method: The way cost is determined for the zone. Choose Highest
Location Cost or Average Location Cost.

Cost Change Forward Days: The number of days into the next review period that a
maintain margin pricing strategy will consider cost changes when proposing price
changes. Cost change forward days should not exceed the length of a review period.

Currency: On System Defaults, the primary currency used in RPM. In other areas of
RPM, the currency for a particular task

D

Deal: The agreement between a retailer an a vendor for rebates or discounts applied to an
item when ordered from the supplier or sold to the customer in certain quantities.

Default Out of Stock Days: The number of days, set in system options, that should be
added to a the effective date of a clearance in order to calculate the Out of Stock date.
The default is applied to generate the out of stock date when the clearance is first created.

Default Reset Date: When selected in system options, indicates that a reset date should
be defaulted when a clearance is created. The reset date is defaulted to one day greater
than the out of stock date.

Department: Belongs to a group in the merchandise hierarchy and provides a way to
define the areas of a group. A department is the fourth division in the merchandise
hierarchy.

Diff: A characteristic of an item that distinguishes it from another item. An item may
have up to four diffs.

Diff Type: The category to which a diff belongs.

Dynamic Area Differentials: When selected in system options, allows the worksheet to
dynamically update secondary locations based on changes to the primary location.

E

Effective Date: The date on which a event becomes available or active in the system.
End Date: The last day an element is effective in the system.

Ends In Digits for Zero Decimal Currencies: The number of digit fields, set in system
options, that are available in the Ends In definition area. This field is used for currencies
that do not contain a place after the decimal point. For currencies that contain places after
the decimal point, the digit fields that are available.

Event: The top level of a promotion, used to group several promotions together.

Event ID Required: When selected in system options, a promotion event must be
assigned to the promotion.

Exact Deal / Funded Promotion Dates: When selected in system options, indicates that
the dates of a deal associated with a vendor funded promotion must match exactly. When
selected, only deals with the same begin and end dates as the promotion component being
created will appear in the deal

Exclusion Candidate Rule: When the exclusion rule is met, the item/zone will not be
brought into the worksheet for review
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External Prices Allowed: When selected, RPM will accept pricing events created in
other systems.

Inclusion Candidate Rule: When the inclusion rule is met, the item is flagged by the
system in the worksheet for a pricing review

Item: The merchandise received from a supplier. In the system, the item field or column
will display the item number, the item description, or both.

Item Level: The level of an item in an item group.

L

Link Code: Link codes are used to associate items to each other at a location and price
them exactly the same.

Location: The store or warehouse involved in an event. In the system, the location field
or column will display the location number, the location description, or both.

Location Move Lead Time: The number of days, set in system options, required before a
location can be moved between zones in RPM.

Location Move Purge Days: The number of days RPM will retain location moves that
have either successfully completed or are the same number of days past the scheduled
effective date but have had no action taken on them.

Location Price Exception: When selected in system options, exceptions should populate
the Zone Location Retail Exception container for items where the current retail at a given
location is not equal to the current retail for the zone.

M

Market Basket Code: A market basket code is a mechanism for grouping items within a
hierarchy level in order to apply similar pricing rules.

Markup: An amount added to the cost price to determine the selling price.

Multiple Item/Location Promotions: When selected in system options, an item/location
can exist on more than one promotion (and more than one component within the
promotion).

O

Open Zone Use: When selected in system options, indicates a zone can be used across
different types of pricing, regardless of zone type.

Out of Stock Date: The date when the inventory is expected to be exhausted.
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P

Partner: A person or entity that has an association with your organization in various
areas of the procurement process. Partners can include those involved in transporting
goods, escheatment, providing credit, and providing services. A partner does not provide
items to a retailer.

Price Change: The permanent change in the price of an item.

Price Change Diff Type: A default indicator to define the diff type that will be displayed
when the user enters the price change and clearance dialogs. This default will only be
applied in the price change/clearance dialogs when the Item level default is set to Parent /
Diff Type.

Price Change Item Level: Indicates the item level that is displayed when the user enters
the price change and clearance dialogs.

Price Change Processing Days: The number of days, set in system options, between
the creation date of a price change and the first date it can become effective. It allows the
retailer to insure that price changes are created with enough advance timing that stores
and other process areas can react.

Price Change Type: On System Defaults, indicates the price change type that will be
displayed when the user enters the price change and clearance dialogs. The options for
the drop down list are:

Price Change/Promotions Overlap: When selected in system options, indicates an
item/location can have a price change occur during the middle of an active promotion.

Price Guide: A price guide allows you to create a uniform price strategy. You can use
them to maintain a consistent price points. You can determine if the prices in a guide
should be rounded in the same manner or if they should all end in the same digits.

Pricing Strategy: A pricing strategy allows you to decide how item retails will be
proposed when pricing worksheets are generated.

Primary Zone Group: The primary zone group is used to determine:how to items are
initially priced in the merchandising system. which zone structure to store regular zone
retails against when creating price changes. When you create a primary zone group, you
identify the merchandise hierarchy level, the zone group, the markup percent, the markup
type, and the price guide. The merchandise hierarchy assigned to a new item in
merchandising system will determine the primary zone group definition in RPM used to
initially price the item. Based on the information associated with the primary zone group
and the cost of the item, as entered in merchandising system, prices will be proposed.

Promotion: A promotion is a temporary reduction in price. In addition, you can track
sales at one or more locations for a given time period as well as track the sales of
merchandise with no price reductions, at given locations for a set time period.

Promotion # Days Rejects Held: The number of days, set in system options, after the
end date (or start date for promotions with no end date) of a rejected promotion that it is
purged from the system.

Promotion Constraint: A warning will appear if a price change or promotion is created
that would fall a certain number of days before or during another approved promotion or
price change. The number of days before the promotion is the promotion constraint.
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Promotion History Months: The number of months, set in system options, after a
promotion is completed that is purged. This parameter is also used to purge cancelled
promotions.

R

Reason code: The resolution or reason that is applied to an event that occurs within a
system.

Rule Variable: The portion of the candidate rule conditions that allows a rule value to
vary at the department level

S

Sales Calculation Method: The method used by the merchandise extract program to
populate the Projected Sales column in the worksheet.

Simple Component: A component for which the items at specific locations are promoted
at a percent off, amount off, or fixed price.

Start Date: The first day an element is effective in the system.

T

Threshold Component: A component for which the items at specific locations are
promoted by achieving a specific purchasing level.

Z

Zone: A zone is a group of locations that are priced the same within a zone group.
Locations within a zone must have the same currency. Not all locations must be assigned
to a zone.

Zone Group: Zone groups are a collection of zones. You can define multiple zone groups
that are suited to your business. After you define the zone group, you can define the
zones in the zone group. Multiple currencies may exist within a zone group.

Zone Parent Ranging: When selected, RPM should perform ranging checks for price
changes, promotions, and clearances that are created at a higher level than
transaction/location. If the indicator is set to yes, the system will not let you create a price
change at the parent or zone level if none of the transaction item/location combinations
are ranged. If the indicator is set to no, the system will let you create a price change at the
parent or zone level even if none of the transaction item/location combinations are
ranged.
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