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OVERVIEW

* Incorporates all of Business Intelligence systems and all of
departmental systems

* Supports Marketing, Development and Management
divisions
CHALLENGES / OPPORTUNITIES

* Need to have a simple to use, standardized, complete and
shared solution

* Need to integrate disparate data sets (statistical & internal)

* Need to relate more than 1.2 Million records with lat/long
coordinates

* Need to decrease operational time costs

SOLUTIONS
* Oracle Database Enterprise Edition
e Spatial Option with Network Data Model
* Partitioning
* Oracle Fusion Middleware
* MapViewer
* Oracle Business Intelligence Enterprise Edition

RESULTS

Consolidation of geo data and network data model

Standardization of all addresses and coordinates in a
consistent format and datum

The Organization now better understands activities in
context of location and directs marketing and
assortment policies of the stores

The Organization now explains the business events
dependent on territorial characteristics

The solution allows to save 35% of operational costs of
the people involved
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- Based in Florence, lItaly.
* Founded in 1998 by five professionals.

* More than 90 employees.

 Oracle certified on Bl Foundation, on Plsgl/sgl and on Db
administration.

-

* Business Fields:
— Fashion, Retall, Manufacturing, Risk Management
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The first consumer cooperative was founded In FIorence
Italy in 1891. SO PP
Now Unicoop Firenze Group has: i ke

. 120 Stores on more than 180,000 Sq. Mts. = swesm= ¥

 Sales of over 2.5 billion euros e
* More than 1.3 Million Consumer Members Al
* More than 8000 employees e dde

“SoLafi
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« Analysis of sales transactions (‘receipts’)
« Analysis of consumer-member behaviors
* Product traceability

Geomarketing analysis

* Location relationships between consumers and
supermarkets

* Territory potential study
* Distribution of market share
- Consumer-members and supermarket placement
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ORACLE StO e by StO e Inc. % Soci Rif 85,85% Sesto Fiorentino Store
Inc. % Soci Conf 85,58% 2011, 24t week
- Rif VS Conf gc.';mf - ”Inc."/:Co?

* Do we need to improve the ‘
SESTO FIORENTINO 87,33% 86,73%
k 1 1 f) FIRENZE \ 4,93% 5,32%
marketi Ng INn SOmMe areas: CavPL BISEZIO i S
CALENZANO \ 1,12% 1,02%
’ y . PRATO \ -10,19% 0,73% 0,76%
 Members’ and Stores’ receipts —
. CERTALDO 138% 0,06% 0,02%
an aly S I S LASTRA A SIGNA 0,05% 0,06% |
VAGLIA _ 0.05% 0,05%
h PISTOIA 0,04% 0,03‘/51
1 \ AR B ¥ U/ % oL
— During the 24™ week, how many T — e T T
. . IMPRUNETA 67,68% 0,04% 0,02% |
Sesto resident members bought in MONTEVARCHE
PISA 148,35% 0,03% 0,01%|
EMPOLI 0,26% 0,03% 0,03%
SeStO Store? ARCOLE 773,17%: 0,03%-:” ﬁiifo}ji
. VICCHIO 932,47%|  0,05%) _0,00%
& o HI/ X |:‘/
— In the same week, how much did BRSO SANLORENZD
= SUBBIANO 66,51% 0,02% 0,01%
sales decrease in Sesto store? SAN GIOVAWNI VALDARNO_| 55,015 | 0,0 0,01%

-7,80%
Totale SOCI -5,81%|  100,00% 100,00%

Totale NON SOCI -7,90%
Totale complessivo -6,11%|  100,00%|  100,00%

11



Oracle Spatial Sesto Fiorentino Store 2011, 24" week

User Conference Ter r i to r i al an aI yS i S Ripartizione per eta soci attivi Contribuzione fatturato soci attivi
svers  Members' behavior

2012

* Analysis on consumer-members’ — B
behavior in a specific store «
based on:

1. Age groups
2. Sales bands

3. Sales time slots

0,06%

7%

Soci oftre 60 anni
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Product traceability

» To know who purchased a specific product (and when)
 To contact the customer in case of any fault or problem
* To send an email or a letter of “product alert”

Articolo. ACQUA COOP MATURALE L 1,5
0100050000960

ce EAN 0413
%Codice Socio lRaginne Sociale iIndirizzo "g;?;zm EC.A.P. {Eg:;ggszj :Prnvincia ‘gl;gfm dLEl E:H:ﬁarroedl ek gEmaiI ;EZSE;U lNegozio {il:fa(c:}?nsenso iQuantité |
00001 | MICHELE SACCHI | Via Rosellini 10 150127 |FIRENZE FI 0554476625 | i 001023 |COOP CENTRO ‘N 12,00
1 - i I | | ‘ | |GAVINANA _ L —
00002 ] TIZIANOCAMEN: | ¥l Roselinl 10 |50127  |FIRENZE. IF1 0554476625 1 L _{001018 [VIA CIMABUE N {12,004
00003 |PIETRO PISTILLO |Via Rosellini 10 50127 |FIRENZE IFI |0554476625 . B 1001023 |COOP CENTRO iN 12,00
1 | ! | 2! ! L | ! |GAVINANA 2! | |
100004 |DANEL BELLL | Via Roselini 0 (50127 |CTRENZE: {FL {0s54476625 1 1 _|ooi32l |GRASSINA N 1 6,00
00005 | ALESSANDRO MOCCIA, ;\u"ia Rosellini 10 150127 FIRENZE FI |0554476625 . | 001023 |COOP CENTRO ‘N 6,00
| | | | | | [ [ | | GAVINANA | | |
00006 |RICCARDO SCHILLACI | via Rosellni |10 |s0127 |FIRENZE [ 0554476625 |o01209 |comproBBI n [ 6,00
00007 | DANIELE SCHIAVELLI | ia Rosellini 10 |s0127  |FIRENZE IG 0554476625 |o01326 |ANTELLA n 6,00
00008 |MARIO SABBATING |Via Rosellini |10 |s0127  |FIRENZE |FI 0554476625 [. [. |o01326 |ANTELLA N | 6,00 |
00009 | GABRIELE GUASTI | via Roseliini |10 |s0127  [FIRENZE [F |os54476625 [ |oo1018 |vIA CIMABUE N [ 6,00
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Stores & Members analysis

Utente : Administrator
Ora di Esecuzione: 27/4/2012 - 18:09:21

Data Tal01/04/2012  |E-[27jodjz012 @B

Azienda |001 =
Regione | 09-TOSCANA 4}
Provincia |048-FIRENZE  v!
Comune |09048017-Firenz v
Sezione =
Applica | Reimposta
i
Punto Vendita Importo Yenduto Totale
001041-FIRENZE-PONTE A GREVE 5.732
|001023-COOP CENTRO GAVINANA 5.567
001042-FIRENZE-P.Z2ZA P.LEOPOLDO 2,635
001019-YIA CARLO DEL PRETE 2.178
001018-YIA CIMABUE 2,091
001003-COVERCIANO 1.956
001048-LE PIAGGE 1.660

001106-GALLUZZO

001104-NOVOLT

13

001605-VARLUNGO

001426-SORGANE 68
001208-PONTE A EMA [
001098-TEMPORARY STORE 8
|Totale complessivo 24.042
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Formati mappa Visualizza ¥

Punti Yendita Unicoop Firenze
ElImporto Venduto Totale (Variable Marl

" 6,447
(é’ 3.585
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Purchasing Amount Store View of a town or postal code
made by members of a specific territory.

!

For example, you can show the city center store where
purchases have been made by customer members residing in
suburban areas

- How customer-members are distributed in a specific territory
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Utente : Administrator

Ora di Esecuzione: 27/4/2012 - 18:20:42

Geomarketing Analysis
Stores & Members analysis

Data Inizio Periodo W‘%
Data Fine Periodo [27/04j2012 &
Regione Pdy |09-TOSCANA >
Provincia Pdy | 048-FIRENZE
Comune Pdy | 09048017-Firenz
Cap Pdv |S0133
Punto Yendita

KR KN

Regione Socio | 09-TOSCANA

Provincia Socio | 048-FIRENZE

Comune Socio  09048017-Firenz
Cap Socio 50133

Codice Sezione Socio

Via Salviagi b

**__ Pontealla Badia

<
®
=3
@
1
: g
Scelta Misura | Importo Totale Netto Trans. Finanziaria =4 %
Applica || Reimposta
B
Tabellre g |
Vi y,, 2
i NP+ §
Z -
A 2 o
=
N '_j(grardmo, m | [
Importo Transazione Mumero Soci Attivi Otticoltura = QL et |
Punto Yendita { BT =
001016-MADONNA DELLA QUERCE 464 153 o L= =
g i
Totale compl 464 153 “1.000'fE e
Aggiorna - Stampa - Esporta e |
200m =
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« Census Area visualization of a portion of land colored by
the tertiles of statistical consumption Amount.

 The first tertile is composed of sections, whose impact
on the total weighs up to 33%, the second tertile by a
weight between 34% and 66%, the third between 67%
and 100%.

* The user can dynamically choose which weight to give to
which band
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Demographic analysis

Utente : Administrator ViBleAlES M’io“" 7 || [Formati mappa Visualizza ¥ |

& & bl

Ora di Esecuzione: 27/4/2012 - 18:16:17 Sezioni di Censimento

A IL-CENTRO SUPERMERCATO
4

%I (= Percentile (Riempimento colore)
e, > N
%y, ol < _ 9975
Parametsitniioh R e Hanfdo
i < > 7 230g
i < 4 )i 7975 —|
Regione | 09-TOSCANA b4 v A MARGHERITA
Provincia |048-FIRENZE v/ — 33 ,ao!_
r 7 59.75
Comune |09048017-Firenz .v| &0 % h"e p% f B
Cap 50121 2| < e
1 AISSIMO 3975
Codice Sezione | hA) 33.00)
Misura | Importo Consumi Totali = E] L. CENTRO: SUPERMEB{“
/4 19.75
Appiica || Reimposta APUNTO SMA_ )~ il CENTRO's. PERMERCATO"
0.00

PAR
CONAD CITY A ks

RANK Codice Sezione  |Importo Consumi Totali  |Incidenza  |Percentile -
1|090480170000436 0,00 0,00 0,00 ]|
2|090480170002721 147 0,07 0,07 Via Gnibeithg.
3/090480170000428 219 0,10 0,17 ===
4/090480170000427 248 0,12 0,29 : Sy
5|090480170001549 459 0,21 0,50 PSS A /
6/090480170000425 695 0,32 0,82 SR
7|090480170002689 732 0,34 1,16 / = —
§|090480170000310 733 0,3¢ 1,51 - aconap AMETA'
9/090480170000444 844 0,38 1,90 Ve —————
10/090480170000258 895 0,42 2,32 o i
11|090480170000434 941 0,44 2,75 Lo NN o -
12 090480170000441 963 0,45 3,20 0y =SS0 —
13 /090480170002716 1.131 0,53 3,73 Z00m \ — s —
14/090480170000429 1.241 0,58 4,31 ! — o e —
15|090480170002719 1.632 0,76 5,07 Agajorna “Stampa - Esporta;
16090480170002723 1.708 0,80 5,86
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e  Interactive analysis
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1. Interactive area definition:
« Radial, polygonal, isochrone, isodistance areas

- Editing of the previous areas using union, intersect, and difference spatial
function analysis

2. Real time report of the interactive user defined polygon
3. Bl Publisher Pdf production

4. Statistical analysis of underlined thematism coming from different
Institutional sources

20
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e |so-chronus and Iso-distance analysis

2012

* Business data road map display for user defined (500,
1000, etc. meters) walking path distance

* Isodistance analysis based on walking path distance

* Isochronus analysis based on the traveling road speed
 Path definition "from" and "towards" a chosen point

* Isochronus/Isodistance sales analysis
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e Radial analysis

Geomarketing Analysis

DEMO

Data visualization of one or more concentric CII’C|eS terrltory

portions

Data analysis for the recelpts, as
well as the statistical data for the

Census areas
Possibility to directly view:

22
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e Radial analysis

2012

Data visualization of one or more concentric circles territory
portions I L G AT —— 7 7
Data analysis for the recelpts, as

well as the statistical data for the
census areas

Possibility to directly view:
1. Members

23
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e Radial analysis

2012

Data visualization of one or more concentric C|rcles terrltory
portions S
Data analysis for the recelpts, as

well as the statistical data for the
census areas e

Possibility to directly view:
1. Members
2. Competitors and Unicoop stores P

2. ft
24 San Mchele a Monteripaldi
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e Radial analysis

2012

Data visualization of one or more concentric CII’C|eS terrltory

r n ‘\:—LL\—‘;‘ < ‘ﬁe\ﬂposu“
portions e A £

Data analysis for the recelpts, as
well as the statistical data for the
census areas

Possibility to directly view:

1. Members

2. Competitors and Unicoop stores , ‘
3. Census areas PNy =

ft —
25 =<H 5 ‘San Hctiele a Montéripaldi (35 ]
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Radial analysis

Parametri di fitro

Data Inizio IOl/lZfZOll @
Data Fine l31/1z/zuu E
Inserire i metri quadri: ID

Visualizza

o I visualizza Soci

® [Vl yisualizza Negozi Concorrenza
o [Vl visualizza Negozi Proprieta

.

I visuslizza Sezioni

Parametri di visualizzazione
Inserire un valore per il raggio: [1500
Seleziona un unita di misura: Metri 'I

| crea cerchio |

visualizza poligono risultante visualizza
Termina e Analizza poligono creato | Analizza |

Altro
Elimina Selezione |
Stampa M |

Mantieni i risultati precedentt W

Analisi

Totale Consumi da Sezioni Istat
Abbigliamento e Calzature | Alimentari e Bevande Alimentari Bazar Bevande
Vi Vi Vi Vi v
10.557 24934 26.063 3.219 2.007
Cura Casa Prodotti Durevoli Alimentari Confezionato Tessile Cura Persona
v v v v v
10.557 24.934 26.063 3.219 2,007
Mobil, Elettrodomesticie | Non Alimentari Consumi Consumi Totale Alimentari Procapite
Servizi Casa
Vi vi Vi Vi v
10.557 24934 26,063 3.219 2.007
Totale Numeriche da Sezioni Istat
Papolazione Attuale Pop. Ultimo Censimento. Pop. Resid. Spost. Pop. Resid. Spost. Reddito Procapite
Comune Abituale Comune Esterno
v v v v
5 5] 521 70 371,72
Totale Forze Lavoro Disoccupati e in Cerca Num, Famiglie Ult. Cens. Famiglie Attuali KMQ
v v v v
107 38 24 45 0,7
Totale Negozi Sezioni Reddito Totale Reddito Risparmio Densita Popolazione
Vi Vi
80 44.030,48 60.673,56 11.482,37 66,59
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e |so-chronus and Iso-distance analysis

A San Dome
Parametri di fitro Visualizza G /
I « 4 Bel Rpo
Data Inizio FE P o [ visualizza Soci S s -
o vy a ) 58
—— P V! visualizza Negozi Concorrenz: A Px =
® [V visualizza Negozi Proprieta L - D RS S
Inserire i metri quadri: O o [ visualizza Sezioni S t % A = P
PN 5 | % \
Parametri di visualizzazione Y g
{ 9
Puntodipartenza 67633718 o, = '_L‘\p"&
; ]
Costo di analisi 3000 Altro T < =
Tiologia di cisto In metri - sodistanza [+ | o A
Elimina Selezione : S A
Direzione verso il punto W i e
Stampa Ma Ty Kredo g
e g : Sy
Mostra poligono concavo Mostra poligono convesso Mantieni i risultati precedentt [V S A S
Canpo'di Marte
Scegli una operazione da effettuare |Unione ~ | crea poligono
Analizza poligona concave Analizza poligono convesso A
s P
=i T
Anali
Totale Consumi da Sezioni Istat =
Abbigliamento e Calzature | Almentari e Bevande Almentari Bazar Bevande
L4 i R i Giardino di
10.557 24934 26.063 3.219 2.007 gokatl
Cura Casa Prodotti Durevoli Almentari Confezionato | Tessile Cura Persona
i i i i e
10.557 24,934 26.063 3.218 2.007 ¢
Mobil, Elettrodomesticie | Non Almentari Consumi Consumi Totale Alimentari Procapite
Servizi Casa
v i i i v
10.557 24,934 26.063 3.218 2,007 J
" .
Totale iche da Sezioni Istat ~
Popolazone Attuzle Pop. Uitimo Censimento | Pop. Resid, Spost. Pop. Resid. Spost. Reddito Procapite 7=
Comune Abituale Comune Esterno P
v i i i v .
5 5 521 70 371,72 ‘
z = == = = ) = Cinque Vie
T . F . Cens. _|F: i | I
otale Forze Lavoro o Disoccupati e in Cerca 2 Num. Famiglie Ult. Cens. = -amiglie Attuali 2 KMQ | Flon do’ Giularl
107 38 2 45 0,7 [ Y ~

27
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< B s
E12]2] @
ko 1
e o] Consolato Onorario Malta [[] Consolato Onorario Danimarca
Scuola Elementare Il Grado Liceo C. Galileo

Manual modeling
of the areas

Santa Mana Nuoya

Santa Maria Nuova-Pronto Soccorsofi 3 Santa Maria Nuova

Parametri di fittro

Consolato Generale Onorario Roi

Consolato Onoratio San Marino iy

Data Inizio 01/04/2012 i)

Data Fine |2—1_."E|—1_."2E| 12 =
Inserire i metri quadri: IIZI [ consotato Onorario Grenada

(Consolato Onorario Finlandia Corso
Parametri di visualizzazione
Punto di part T K Liceo Artistico Gaudenzio Ferrarf
unto di partenza 676337
Costo di analisi ISIZIIII
Onorario Vi N |

[l consolato Onorario el Salvador

Tipologia di costo In metri - isodistanza = | Consolato Onarario Messico

Direzione versa il punto = PalaglodliParniGHTe
Mostra poligono concavo IMostra poligono convesso Consolato’Onorario St Africall cIpio di Firenze
© Centro Civico Centro Storic
Scegli una operazione da effettuare | Unione - | Crea poligono
Analizza poligono concavo Analizza poligono convesso
aorgo 52™2 [

© Carabinieri, Via dei Castellani

28
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Frr
ELC

3

o

Manual modeling
of the areas

Santa Mapa Nuoya

Santa Maria Nuova-Pronto Soccorso anta Maria Nuova

g =y Consolato Genarale Onorario Romaniall |
Consolato Onorafio San Marino [l

Parametri di fitro

Data Inizio 01/04/2012 i)
Data Fine IWE bo Onorario Finlandia
Inserire | metri quadri: IEI—

[ consotato Onorario Grenada

Ferrari

Parametri di visualizzazione

g

Onorario Bangladesh |3
Punto di partenza 67633715 Consolato Onorario M

Costo di analisi ISIZIIII
Tipologia di costo In metri - isodistanza = |

Direzione versa il punto ¥

{ N !
I3 Consotato Onorario el Salvatior

Palagio di Parte Guelfa

cipio di Firenze

Contro Civico Centro Storico

Mostra poligono concavo Mostra poligono convesso
Scegli una operazione da effettuare | Unione - | Crea poligono
antd Groc®
Analizza poligono concavo Analizza poligono convesso L5855 g Borg° S
OCarabinieri, Via dei Castellani
Consolato Onorario Portogall
29 Lungamo delle Grazia Biblioteca Nazion|
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s Available Data on Radials and Iso-analysis

* Member Consumers: active and total number

* Information on the competitor stores included in the analysis
territory (dimensional attributes and sales)

* Information on Unicoop stores where the members who live
In the analysis territory have made a purchase

* Information on the census area included in the analysis
territory (types of consumption, resident population, pro
capita income and consumption)
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* Oracle Exadata Quarter Rack

- Database EE 11.2.0.2.7

« Spatial Option (NDM, Geocoding, Sdo Geom Package)
« Partitioning Option

* Obiee 11.1.1.5.0 on Windows 64bit (on Windows Server 2008 R2
Standard )

* Oracle Maps
* Nokia NavTeq Dataset, ODF (Oracle Data Format)
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Demo live
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pepe  (5e0-Process

» Geographic ELT
— Geo Data Acquisition
— Statistical Data Acquisition
— Geocoding & Normalization

o e |
e Geo Datawarehousing

Report

~— — * Geo Data Access
- — Obiee Reporting
— Bi Publisher Reporting
— Java Integration

4mmm| Stafistical Data

34
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e Geocoding & Normalization
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* “Facts” Geolocation using postal addresses together with
their administrative hierarchical structure

« Geocoding process using Sdo_Gcdr.Geocode Addr function

» Addresses normalization: custom function exploiting
geocoding matchcode approach
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e \Why Is a Custom Normalization necessary?
* For example to correct the street name

2012

DECLARE DECLARE
addr sdo_geo_addr; addr sdo_geo_addr;
BEGIN BEGIN
addr := sdo_geo_addr() ; addr := sdo_geo_addr() ;
addr.municipality :='FIRENZE', addr.municipality :='FIRENZE',
addr.settlement  :='PONTE DI MEZZO'; addr.settlement  :='PONTE DI MEZZO';
addr.postalcode :='50127"; addr.postalcode :='50127¢;
addr.country = 'ITALIA"; addr.country = 'ITALIA";
addr.Streettype ='Via'; addr.Streettype ='Via';
addr.StreetName :='lppolito Rosellini'; (Right) addr.StreetName :='l. Rosellini'; (Wrong)
addr.housenumber :='10'; addr.housenumber :='10';
addr.matchmode :='default’; addr.matchmode :='default';
SELECT SDO_GCDR.GEOCODE_ADDR('GEQ',addr) SELECT SDO_GCDR.GEOCODE_ADDR('GEQ',addr)
INTO addr INTO addr
FROM dual; FROM dual;
END; END;
ADDRESS MATCHCODE =1 ADDRESS MATCHCODE =4
STREET MATCHVECTOR =0 STREET MATCHVECTOR =3
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Client A IsoChrone
(browser) Area Editing

uuuuu

el Geomarketing Analysis Architecture

J2EE Container ~ ~~ ~~
Oracle WLS NDM Polygon Bi
‘ MapViewer ‘ WithinCost | | Editing Publisher
Analysis Jsp
AN
< b JDBC
Oracle DBMS 11.2 Bridge GeoBl Package %4

Sdo_Geom Package (Intersection, Union, Difference ..)

GeoDatawarehouse Schema Table

37
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sy How Bridge package calculates the final polygon

- IFP_Poly_Ord_001 IS NOT NULL

THEN V_Sdo_poly_001 := '(MDSYS.SDO_GEOMETRY/(2003,8307,NULL,MDSYS.SDO_ELEM_INFO_ARRAY(1,1003,1),

MDSYS.SDO_ORDINATE_ARRAY('||P_Poly_Ord_001}{|")));
P _Query Geo :=V_Sdo_poly 001;
ELSIF ((P_circle_cnX_001 1S NOT NULL)

THEN V_Sdo_Circle_001 := '(MDSYS.SDO_UTIL.CIRCLE_POLYGON

('||P_circle_cnX_001]|','|| P_circle_cnY_001||",'||P_circle_rad_001]||',0.05));
P _Query Geo :=V_Sdo_circle_001;
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END IF,;

- IFP_Poly_Ord_002 IS NOT NULL

THEN V_Sdo_poly 002 := {(MDSYS.SDO_GEOMETRY/(2003,8307,NULL,MDSYS.SDO_ELEM_INFO_ARRAY(1,1003,1),

MDSYS.SDO_ORDINATE_ARRAY('||P_Poly_Ord_002|));
CASE P_Poly Ope 002

WHEN 'UNION‘ THEN V_Query_Geo_002 :="'(sdo_geom.sdo_union(’|| P_Query_Geo ||',||V_Sdo_poly_002||',0.05))’;

WHEN 'MINUS* THEN V_Query_Geo_002 :='(sdo_geom.sdo_difference('|| P_Query_Geo ||','|| V_Sdo_poly_002 ||',0.05))’;

WHEN 'INTERSECT' THEN V_Query_Geo_002 ='(sdo_geom.sdo_intersection(’|| P_Query_Geo ||',']] V_Sdo_poly_002 ||',0.05))’;
END CASE;
P_Query Geo :=V_Query Geo 002;

END IF;

- IFP_Poly_Ord_003 1S NOT NULL THEN

EXECUTE IMMEDIATE 'select '[| P_Query_Geo || from dual' INTO P_Sdo_Geom_Poly; (OUTPUT PARAMETER)
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= Data Model .
Properties
=] Data Model
=l Data Setz

Sezioni lstat
Cont Soei Attivi

Technical Detalls
How Bi Publisher returns geo-data

Description | Data Model G03-1

Default Data Source | SEDEDMALOCALSOURCE
Pdv UFITrs

Cont Soci Totale

Oracle DB Default Package |kboD1_obi_geo

B Istat Fat Databasze Fetch Size

I Event Triggers

¥ Enable Scalable Mode

@F BIF SDO CEO Backup Data Source [7] Enable Backup Connection
Event Triggers
+ X
*Name Type Language Reorder
F_BIP_SDO_GER Before Dats ;|| PLiSQL =

F_BIP_SDO_GEO: Language: PL/SQL

Oracle DB Default Package D00 _obi_geo
Available Functions

= %Packages
E [fgSEDEDM-LOCALSOURCE
=2 [@Ke00i_OBI_GEC
[l F_BIF_SDC_GEC

Update Default Package
Event Trigger

- KB001_OBI_GEO.F_BIP_SDO_GEOD

SELECT td049.t_str Store,
td049.t_adr Address,
td049.t_mun Municipality,
td049.c_cod_pst Postal_Code,
td049.n_sqgr_mts Square_Meters,
tf043.i_fat fod Food_Amount,
tf043.i_fat no_fod NoFood_Amount

FROM td049 pdv_ist td049,
tf043_pdv_ist tf043

WHERE td049.td049_seq = tf043.td049_seq

AND td049.c_pdv_ist IN
(SELECT tg010.c_pdv_ist
FROM tg010_pdv_ist_spt tg010
WHERE sdo_inside(tg010.c_geo,&P Query Geo) = TRUE")

AND  td049. n_sqr_mts >= :P_SQUARE_METERS
AND tf043.n_ann_rif =:P_YEAR
order by td049.t_str
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e Tangible benefits

* The previous “Geomarketing & Territorial Analysis” proprietary
application had an annual fee of 66,000 euros

 Bridge Consulting solution is amortized over three years

* From the fourth year there is a saving of 75% compared to
the previous proprietary application

« 35% immediate savings on operational costs of the people
Involved in the activity
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* Availability of a simple to use, standardized, complete and
shared solution

* Ability to direct marketing and assortment policies of the
stores

* Opportunity to explain the business events dependent on
territorial characteristics

 Possibility to analyze the catchment area of a territory to
locate new stores






